          Announcing A New Service…
Pay-Per-Click Ads On BestDietForMe.com
(A Service of Marketdata Enterprises, Inc.)

You may now be using pay-per-click online ad campaigns on several systems, such as Google, Yahoo, MIVA, etc.

Problems: 

· You may be bidding too much for your ads, to get top positions (as much as $1.50 per click). 

· You may be getting a less relevant fit with the people (potential dieters) you want to reach. 

· You may NOT be getting real-time tracking of your click volume and expenses.

· You have no guarantee of the position of your ad. You could be pushed down by an Internet pharmacy selling diet pills, that bids $1.50 or more per click.

Solutions:

Marketdata, the operator of BestDietForMe.com, now has an exclusive private label pay-per-click program we’ve developed with a superior company and system (CPAffiliates.com, and DirectTrack software). They are cutting edge and trustworthy.

We now have the ability to offer you the following:

· Real-time tracking and click fraud protection

· Ad serving 

· Text ad creation (Marketdata will assist you with creatives, customization)

· Flat rate CPC rate and guaranteed positions (max. 5 ads per page).

· Exclusives (yours is the only ad) on select pages.

· Ads by diet pill companies or dubious dietary supplements will NOT be allowed.

Rather than bidding and monitoring those bids every day or hour, we are offering flat rate pricing, with guaranteed positions on BestDietForMe.com website pages (of which there are 300+).

Unlike Banner Ads, you pay only for people that click on your ad.

    See next page…

2.

Pay Per Click Rates

Position on BDFM page (max. 5 box ads per page)

Position #1:  50 cents per click (top of tower)
   #2   45    “

   #3   40    “

   #4   35    “

   #5   30    “
Exclusives: There are two places on our site where you may purchase an exclusive, being the ONLY ad on that page. The cost is 50 cents per click.

1. “teaser” summary for any of the pages describing a specific diet company (i.e. Jenny Craig, NutriSystem, etc.). The teaser is a short one-page summary of the FULL 3-5 page report that visitors get when completing the online survey.

2. Company report: This is the detailed 3-5 page report describing a specific diet company, which visitors get after completing the survey.

You will receive all the current abilities of the DirectTrack system.

Placement of Your Ads

Marketdata will determine the most relevant pages of the BestDietForMe.com website on which to place your ads. There is no limit. Your ads may appear on the “teaser” summary describing your company (if you are one of the 61 companies in our database, i.e. Jenny Craig, Weight Watchers, etc.). Your ad may appear on a content page that discusses weight loss surgery, low-carb foods, exercise programs, health clubs, diabetes and weight loss, etc. We’ll post them in as many places as are relevant. It doesn’t matter how many, since you only pay when someone clicks your ad.
Creatives, Types of Ads

You may use any or all of the following formats

· 125 x 125 pixel square box ads with text    ($0.30 to .50)

· 125 x 125 pixel square box ads with color graphics  ($0.30 to .50)

· text link  ($.50)

The text links will be placed at the point when visitors complete the survey and see their diet company “matches” (which ones are best for them). This is the single strongest point of our website in which to include this link, since people are motivated to act right then.

Approval of Ads
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All ads are subject to CPAffiliates and Marketdata’s editorial approval and no trademarked competitor’s names may be used in your ads. Ads by diet pill companies or dubious dietary supplements will NOT be allowed—good news for you. You won’t have to share your space with scam artists and weight loss companies that are not legitimate.

 3.

Availability of Ads

Based on preliminary discussions with diet company managements, we expect very strong response to this program. Clients will be accepted and ads run on a first come, first served basis. Once the ad space on our website pages is filled up, that’s it, so lock up your positions fast before it’s too late.
BestDietForMe.com website traffic
Currently, we have been averaging about 25,000 visitors per day, or 750,000 visitors per month, with 3.3 million page views. Daily Alexa rankings for BestDietForMe.com frequently hit 10,000 or lower—better than more than half of the major weight loss company websites. This is SERIOUS traffic, and it is growing. As we sign up clients, we will increase our ad spending and traffic will grow substantially. We have programs in place to increase daily traffic tenfold, if needed, overnight.
Best of all, it’s extremely RELEVANT traffic, since many of these visitors spend 10, 15, 20 minutes or more reading the free content contained on BDFM’s  300+ pages. Or, they take our 50-question in-depth survey to find the right diet plan for their needs.

These are even more pre-qualified dieters than Google or other systems, who see your ad by typing in a general search time like “weight loss programs.”

Payment

This is a pre-pay system (same as Google, Yahoo, and others). As long as your account  remains funded, you ads will appear on BestDietForMe.com. You pay CPAffiliates via any major credit card. Sorry, NO invoicing or 30-day terms.

How To Sign Up

You will need to contact CPAffiliates directly to set up an account and fund it. They can walk you through the system. It’s very user friendly.

Contact: Brian Appel  

              CPAffiliates.com (Eisner Communications), 509 S. Exeter St.

               Baltimore, MD  21202

Phone: 410-843-3098   Fax: 410-843-4447

Email: brian@cpaffiliates.com

Questions: Contact John LaRosa at: 813-931-3900 or

                    john@marketdataenterprises.com
