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Get your message across to top decision makers in

China's TV & advertising industries

(Cover 2004-2005 edition)

Advertise Now!

CMM Intelligence is delighted to provide you with details about the third edition of
the 2006-2007 CMM-I World TV Guide, the definitive information resource to
global TV markets for Chinese media executives.

Designed specifically for a Chinese TV industry that is exploring the world for the
first time, the CMM-I World TV Guide — Chinese Edition is now the recognized

information source for the international TV scene.

Because of the importance of the publication in bridging the information gap
between foreign and Chinese media entities former SARFT Minster Xu
Guangchun provided welcoming calligraphy for the publication.

In order to reserve your premium sponsorship and advertising positions in

the CMM-1 World TV Guide — Chinese Edition contact CMM Intelligence now!

RESERVE YOUR POSITIONS AND CONTACT US NOW AT:

Ms. Poh Lee Tang Mr. Sascha Zueffle
pohlee@cmmintelligence.com sascha@cmmintelligence.com
Tel: +86 10 6407 0561 Tel: +86 10 6407 0562
Fax: +86 10 6407 0564 Fax: +86 10 6407 0564


mailto:pohlee@cmmintelligence.com
mailto:sascha@cmmintelligence.com

Publishing Details

Title CMM-| World TV Yearbook 2006-2007

Pages Approx. 200 (Ad Pages: 30)

Release June 2006

Circulation 5,000 Copies (Shanghai TV Festival & China
International Film & TV Programs Exhibition)

Format 28.5 cm x 21 cm / paper back

Paper Cover Page: 210g, Inside Page: 759

Circulation & Distribution

The 1* edition of the World TV Guide — Chinese Edition was distributed to more
than 3,000 delegates at the Sichuan TV Festival (one of China’s leading TV
events) in 2003. The 2006-2007 edition of the World TV Guide — Chinese
Edition will be distributed at the Shanghai TV Festival in June 2006 and the
China Media Group organized China International Film & TV Programs Exhibition
in August 2006.

Another 500 copies will be released through controlled distribution from CMM-I's

proprietary database.

Distribution by Sector

TV Stations
20% Governmental Organs

23%

Academic Institute/Libraries

o)
% Others

13%

Advertising & PR companies
13%

Internet / Broadband
3%

Production & Distribution

Companies TV & IT Equipment Manuf. & Dist.
1% 10%



Content of the CMM-I World TV Guide 2006-2007 Edition

Part One: Overview of international TV Industries

The first part provides practical editorial introductions to the state of TV
today across the world. Focusing on global issues and trends, chapters
cover all key aspects of the industry from policy & regulation and

broadcast technology to program production, distribution and advertising.

Sponsored Section - TV Specialist Insight

Specialist Papers contributed by senior executives from the world's
leading media investment companies, broadcasters, technology
providers, production, distribution and advertising companies have the
opportunity to provide unique insight on all aspects of the modern TV

industry.

Part Two: Country Overviews

Country Guides & Company Listings

Each country guide provides geographical, economic and cultural data,
general TV industry facts such as broadcasting standard, terrestrial,
cable and satellite penetration, basic subscription fees, top rated

channels and programs.

Industry relevant companies will have the opportunity to be listed in this
section (see listings guide for enhanced listings & advertising rate card,

simple listings are free of charge).

Part Three: Appendix

Index & Appendices
Full A-Z listings for all entries, and an English-Chinese glossary of TV
terms to complete the most comprehensive guide to world TV ever

published in Chinese.



Advertising Rate Card

SPECIAL OFFER:
For any full advertising page booking you receive one free copy of the 2006
China Media Yearbook & Directory (Retail price US$399), published by CMM-I!

Advertising Type Details of Benefit Price Reserve
Company Listings Name; address; tel; fax; URL Free
Back Section Ad Full Page 4 Color EUR 4.000
Front Section Ad Full Page 4 Color EUR 4.500
Back Cover Back Cover 4 Color EUR 15.000
Bookmark / Divider Double side, laminated EUR 10.000
Inside Cover Full Page 4 Color EUR 10.000
First Inside/Right Side Full Page 4 Color EUR 7.000
Second Inside/Right side | Full Page 4 Color EUR 6.000
Specialist Paper & 1000-1500 words / full accreditation

EUR 8.000
Sponsorship / color logo / full page ad 4 color
Total

Contact us now to reserve your prime position in the 2006-2007 CMM-I World TV
Guide Chinese Edition.

Advertising deadline May 20, 2006

Ms. Poh Lee Tang Mr. Sascha Zueffle
pohlee@cmmintelligence.com sascha@cmmintelligence.com
Tel: +86 10 6407 0561 Tel: +86 10 6407 0562
Fax: +86 10 6407 0564 Fax: +86 10 6407 0564
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