TopRank Online Marketing’s Lee Odden to speak at The Direct Marketing Association’s DM Days Event
The Direct Marketing Association’s DM Days Conference and Expo hosts SEO Thought Leader Lee Odden as part of a panel of experts. Roundtable Discussions on a Variety of Topics to Take Place During the Conference and Expo.
New York – June 16, 2006 – The Direct Marketing Association's DM Days New York Conference and Expo has announced that TopRank Online Marketing’s Lee Odden will join a panel of experts to provide specific search marketing advice to a volunteer web site.
The Conference will feature three days of roundtable discussions, panels, and workshops, geared toward educating marketers how best to manage customer relationships. Topics to be covered include brand loyalty and maximizing the use of digital media for customer-marketer interaction.
“The times are changing,” warns Odden. “Also changing are the best ways to reach and interact with clients. Companies can often miss the boat if they don’t actively target the needs of their customers in the best way possible.”
As part of its ongoing commitment to consumers and marketers alike, the Direct Marketing Association holds the annual DM Days event to promote industry education and the dispersal of ideas and information. 
“I am delighted at the opportunity of appearing at such a prestigious event,” says Odden. “Relevancy in marketing is imperative; if the information given to the consumer isn’t relevant to what they were looking for, it is as good as if you’d never made contact with them.”
Event Details 
DM Days New York Conference & Expo
When:  June 20-22, 2006
Where: Jacob K. Javits Convention Center
 655 West 34th Street

 New York, NY 10001
Cost:    3-Day Event and Expo

$899 DMA Members

$1,099 Non-Members

Learn more or register for the event at http://www.dmdays.com.
About The Presenter

Lee Odden, owner of TopRank Online Marketing, is a respected thought leader on the topics of blogging and search engine optimization. He has written several articles on the topics and has been published in x magazine. For information, visit http://www.toprankblog.com.
About DMA 
The Direct Marketing Association is the leading global trade association of business and nonprofit organizations using and supporting direct marketing tools and techniques. DMA advocates industry standards for responsible marketing, promotes relevance as the key to reaching consumers with desirable offers, and provides cutting-edge research, education, and networking opportunities to improve results throughout the entire direct marketing process. Founded in 1917, DMA today has more than 4,800 corporate, affiliate, and chapter members from the US and 46 other nations, including 55 companies listed on the Fortune 100. http://www.the-dma.org.
