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Parents feel they have a lot of responsibility for ensuring

kids have safe online experiences; most parents feel schools

also have a lot of responsibility.

m According to July 2006 research commissioned by Cable in the
Classroom, parents or legal guardians of children ages 8-18

think a lot of the burden for ensuring children's safety on the
Internet belongs to parents or guardians (90%).!

= Seven in ten parents (71%) feel that a lot of the responsibility
should fall to schools.?

= About half of parents (49%) believe a lot of the responsibility to
ensure children have safe experiences on the Internet should
fall to government and law enforcement agencies.?

While most parents are taking some steps to
educate their kids about how to use the Internet
safely and responsibly, most parents do not feel
very knowledgeable about how to help.

-

= According to July 2006 research commissioned by Cable in the Classroom,
the vast majority of parents or legal guardians of 8-18 year olds (94%) have
taken some steps to ensure that their children use the Internet safely and
responsibly.*

= Most commonly, parents have talked to their child about safe and responsible
use of the Internet (88%), and have monitored their child's online activities
(82%). Three in four parents (75%) have limited Internet use at home to the
family room or other open space, and a similar proportion of parents (74%)
have set time limits on their child's use of the Internet. Just over half (55%)
have installed software to limit or block their child’s online activities and
(54%) have sought advice from other parents.’
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= Though most parents (94%) have
taken steps to ensure their child's
safety online, and the majority of
parents say that they are at least
somewhat knowledgeable (90%)
when it comes to educating their
child about how to use the Internet
safely and responsibly, only one
in three parents (34%) feel they
themselves are very knowledgeable
about this issue.®

= Onein ten parents (10%) report
being not at all knowledgeable
about how to educate their children
about how to use the Internet safely
and responsibly.’

While schools are concerned
about ensuring kids use

the Internet safely and
responsibly, there is

more schools could do in
partnership with parents.

m According to March 2006 research
commissioned by Cable in the
Classroom, K-12 public school
educators are well aware that kids
spend several hours a day outside
of school watching, listening to and
interacting with technology and
media for any purpose, including
TV, radio, iPods, video games,
computers and the Internet.
Educators estimate that elementary
school students in their class(es)
use technology and media outside
of school an average of 3.8 hours a
day, their middle school students 4.9
hours a day, and their high school
students 5.1 hours a day.?

= While the majority of classroom
teachers feel they are primarily
responsible for teaching kids the
215 century skills they need to make
best use of the Internet - often called
“media literacy” or “information
literacy” - the majority (60%) think the
teaching of these skills in their schools
is emphasized less than it should.’

= Like parents, teachers may not be
very knowledgeable about how to
ensure students use the Internet
safely and responsibly. The vast
majority of teachers (78%) report
learning about media literacy skills
primarily on their own.™

= Parents are looking for advice from
schools on how to ensure their

children use the Internet safely and
responsibly. According to July 2006
research commissioned by Cable

in the Classroom, about four in ten
parents (42%) have sought advice on
the topic from their child's school."

Today’s kids tend to be active,
tech-savvy Internet users,
going online from home,
school, and many other
locations.

The vast majority of kids use the
Internet. According to 2004 data
collected by the Pew Internet

& American Life Project, 87% of

all teens (ages 12 to 17) use the
Internet.”? In fact, teens are even
more likely to use the Internet than
the average adult (87% vs. 73%)."
Other recent research suggests
that the use of the Internet among
younger children is substantial and
growing.'

Kids who go online tend to use the
Internet frequently. Half (51%) of
all online teens use the Internet
daily; 24% report using the Internet
several times a day."

Kids tend to be more tech-savvy
than the adults in their lives.

More than 8 in 10 online teens

(82%) report helping adults to do
something online that they were

not able to do themselves.'® Tech-
savvy kids also report being more
knowledgeable than their teachers.”

Kids access the Internet from a
variety of locations: Of those who
go online, 87% of teens have gone
online at home; 78% from school;
74% from someone else’s house (like
a friend or relative’s house); and 54%
from a library.'®

Kids routinely create
and share content and
information with other
Internet users.

Like adults (but at greater rates),
kids use the Internet as a vehicle

to create and share content with
others. According to 2004 data
collected by the Pew Internet &
American Life Project, half of all
teens (ages 12 to 17) create content

for the Internet, such as creating
blogs; creating personal webpages
or webpages for school or friends;
sharing original content like artwork,
photos, stories, or videos online; or
remixing content found online into
new creations.

= According to 2006 data collected by
Teenage Research Unlimited, 61% of
teens with online access (ages 13 to
17) have a personal profile on social
networking sites, such as MySpace,
Friendster, or Xanga, and half have
posted pictures of themselves online.’
This is especially striking given that
the most popular social networking
site on the Internet, MySpace, only just
launched in July 2003.

Parents have generally
positive views of the value
of the Internet for their
children, though they also
express concerns related
to their children’s safe and
responsible use of the
Internet.

= According to 2004 data collected
by the Pew Internet & American Life
Project, two-thirds of parents of teens
(ages 12 to 17) feel that the Internet
has overall been a good thing for their
child, and a large majority of parents
(80%) feel that the Internet helps teens
do better in school.”’

= Atthe same time, most parents
(82%) feel teens are not careful
enough about the information they
give out about themselves online
and that teens are doing things
online they wouldn’t want their
parents to know about (65%).%
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