“Beyond Search and Contextual into the World of Behavioral Targeting” Panel

At eComXpo, The Virtual Tradeshow for eCommerce Marketers, October 24-26th, 2006

Search Marketing Experts Eric Eller, Matt Kain and Omar Tawakol Join Moderator Natascha Lee in A Live Interactive Discussion With eComXpo Attendees Online At The World’s Largest Ecommerce Marketing Trade Show
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Natascha Lee
Natascha Lee is Vice President of Marketing for NextAction. Previous work experience includes leadership positions at Atlas/Go Toast, MetLife, and Sun Microsystems. She's a dedicated fan and seasoned practitioner of online marketing, with some of her programs racking up ROI as high as 30 times and wining industry awards.  Her enthusiasm and marketing expertise make her a frequently-requested industry speaker including the Direct Marketing Association, eComXpo, and the Business Marketing Association.
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 Eric Eller
Eric joined Advertising.com in 1999 and currently leads the product marketing group’s efforts in effectively positioning and selling the company’s core products as Senior Director of Product Marketing; he is also responsible for the development and alignment of the company’s behavioral marketing solutions. In the past, Eric has delivered successful ad delivery, optimization and search management solutions for Advertising.com’s advertiser clients.
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 Matt Kain
As Senior Vice President of Business Development, Matt Kain is responsible for US based Business Development and Affiliate Relations for all products and services. Mr. Kain also manages global strategic relationships with 24/7 Real Media search engine partners, including Google, Yahoo and MSN, among others. 24/7 Real Media acquired Decide Interactive in August of 2004. As General Manager of Decide Interactive, Mr. Kain had operational overview of the Sales, Client Service and Production teams using the proprietary Decide DNA system to deliver managed Search Marketing services to some of the world's biggest advertisers.
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 Omar Tawakol
As CMO, Omar Tawakol is responsible for driving the company’s marketing and innovation strategy. Since inception, Omar has been instrumental in the development and success of Revenue Science’s behavioral targeting strategy. He is actively involved with key industry leaders in defining standards for behavioral targeting and frequently serves as a speaker and subject matter expert at events such as Ad:Tech, Admonsters, iMedia Summits, Online Media and Marketing Association (OMMA), and regional events with the Interactive Advertising Bureau (IAB) and Online Publishers Association (OPA). Omar also contributes to publications such as MediaPost’s Online Daily News.
