
[image: image1]
Who is your primary audience?

Demographics for the original series on PBS spanned all age and income groups.  The Director of Research for PBS explained that this made the series even more attractive to affiliate stations because the demographics were more typical of the major network programs. The show quickly became a campus cult favorite, and this effect will be multiplied exponentially with the exposure today afforded through internet blogs and media buzz. MATINEE AT THE BIJOU was frequently ranked among the top ten programs on PBS in the ’80s even though it was a “fringe time” show rather than a prime time show.
You expect at least 75% of the nation’s PBS stations to carry the sequel series. 

On what do you base that assumption?

Audiences for the original series grew steadily from 60% to 75% without benefit of any PR or promotion budget. This time around we have a substantial budget for this purpose, along with a comprehensive PR/promotion plan designed to further increase our audience. PBS stations will be permitted unlimited reruns of each episode, not the standard four runs over three years. This generous concession by the series’ producers is one of the secrets to the success of the original series. For example, L.A.’s PBS affiliate, KCET, had such a positive response to the show that they ended up broadcasting an episode of Matinee at the Bijou each weekday afternoon - off and on - for several years.   

How does your product differ from other old movie product currently available in the marketplace?

There is nothing like MATINEE AT THE BIJOU on television. Our series faithfully recreates the movie going experiences of a bygone era and with an image clarity not seen since the films’ original release. Audiences love it and come back week after week for more.

What will the show look like?

Each episode opens with a montage creatively edited to an original theme song performed by our host, screen legend Debbie Reynolds. This leads into a customized episode billboard in which Ms Reynolds describes that episode’s cartoon, short subject, action-packed serial chapter and feature film, shown as originally presented in the 1930s, ‘40s and ‘50s. Producers have access to a rich array of rare and rarely seen content.
How does the new HD (high definition) technology affect your product?

True High Definition requires that the film be transferred from an original 16mm or 35mm film print - and not from existing broadcast masters as has long been the practice. These newly remastered versions will result in truly stunning images for both HD and standard broadcast formats. The emerging HD DVD home video format will gradually replace the standard DVD 

format and our budget provides for production and release of the series in both formats. HDTV technology is an exciting contribution to the current “home theater” craze as evidenced by the growing sales of big screen and flat screen TVs. Viewers only need to supply the popcorn!   
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Who is distributing the series to the home video and web video (VOD) marketplace?

PBS Video has acquired exclusive home video rights for ten years and will be featuring the HD and Standard DVD versions of the series on ShopPBS, in PBS catalogs distributed multiple times each year to nine million recipients, on existing and evolving methods of online marketing, in PBS Shop-for-Teachers, and in their PBS Educational Video catalogs, which go out to 200K customers in the educational and institutional video markets. Producers are building a web component to the content, and versions of the content packaged as small screen video and cell-phone ring tones will carry the content across multiple platforms.  
How can you produce a complete season of 12 shows on such a low budget? 

First, the series is being produced in Oregon, where production costs are very low. Many involved in the production of the original series have been reunited to repeat the success enjoyed the first time around. Our seasoned production team collectively has many years of experience creating Porsche content on a VW budget. Further, the copyrights of many, many vintage films were never renewed, releasing them into the public domain. As before, we will take advantage of this vast reservoir of unseen and low-cost product, mixing in copyrighted material when it suits our theme and budget. We have our finger on the pulse of the film collector community, which has conscientiously preserved our film heritage until it could be digitally restored in HD and shown once again to a wider audience.

Isn’t there a bias against black & white content?
Such a bias did exist when MATINEE AT THE BIJOU was first broadcast on PBS in 1980. There was virtually nothing on television shown in b & w when our series premiered.  Yet the ratings demonstrate that our unique combination of film content proved our series to be an exception. In fact, the series does include occasional color cartoons, short subjects and features, in addition to the opening and closing segments with host Debbie Reynolds. 

How many seasons do you anticipate producing?
There is virtually no limit to the quantity of high-quality episodes of MATINEE AT THE BIJOU that we can produce. The reservoir of unseen vintage material is just that deep and wide. The demand is also wide; the original series ran for five consecutive seasons on PBS and only ended when the network experienced budget cuts. Non-primetime programming was the first to be cut.
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