MOST U.S. ADULTS MAKE AND KEEP NEW YEAR’S RESOLUTIONS

DayTimers 2006 New Year’s Resolution Survey

Conducted by Opinion Research Corporation

Findings By Age, Region, Education, Children in Household, Income

Allentown, PA (PRWEB) - The findings of the DayTimers 2006 New Year’s Resolution Survey also showed interesting variations by age, region, education, number of children in the household, and income.

By Age:

· 18-24 year-olds were less likely to make and keep resolutions than any other age group.  However, for those who succeeded, 58% of them asked for help in creating their success.

· 25-34 year-olds and 35-54 year-olds wrote their resolutions down as a means of helping them succeed more often than any other age group

· 35-54 year-olds were the most successful of any age group to spend more time with their family

· 55-64 year-olds used visualization as an aid to success more than any other age group.

By Region:

· Of all of the regions of the country, 90% of Northeasterners used determination more often than people in other regions of the country to succeed in keeping their resolutions (86% of total population)

By Education:

· To help them succeed, respondents without high school degrees were more likely than others to use external supports, such as:

· Asking for help (45% vs. 39% in total population)

· Not doing it alone (44% vs. 39% in total population

· Being accountable to others (36% vs. 27% in total population)

· To help them succeed, respondents with college degrees were more likely than others to use positive internal thoughts, such as:

· Making a commitment for the long haul (85% vs. 76% total population)

· Accepting setbacks and getting back on track (84% vs. 76% total population)

By Children in Household:

· To help them succeed, individuals with no children (47%) or children ages  12 – 17 (46%) were more likely to use external aids, such as setting up reminders (44% total population)

By Income:

· To help them keep their resolutions, respondents with a household income of $75K or more were more likely than others (85% vs. 76% total population) to make a commitment for the long haul 

· Respondents with household income of $35K-$50K utilized all three types of aids more than all other income categories:

· Determination to make it (90% vs. 86% total population)

· Mentally visualize (76% vs. 71% total population)

· Reward Self (67% vs. 59% total population)

· Tell other people (62% vs. 57% total population)

· Set up reminders (49% vs. 44% total population)

· Write it down (41% vs. 38% total population)

No statistical differences in responses were found by race.

The 2006 DayTimers New Years Resolution Survey was conducted via telephone by Opinion Research Corporation on December 15 – 18, 2006 as part of an omnibus study.  A total of 1,031 adults in the continental U.S. , including 516 men and 515 women 18 years and older, participated in the survey.  The interviews were weighted by four variables: age, sex, geographic region, and race to ensure reliable and accurate representation of the total population.  The data was also cross-tabulated by sex, age, region, race, household income, household size, children in household, and education.  The survey has a 95% confidence level.

DayTimers, Inc, a subsidiary of ACCO Brands (NYSE: ABD), is the leading company providing time management solutions and organization tools. Established in 1947, DayTimers is the original American company offering hundreds of organization and time-management tools that help simplify life's demands. The DayTimer line of luxury leather planner covers, portfolios, handbags and totes can be found at www.daytimer.com or by calling 1-800-225-5505. The DayTimer line of planners and calendars can be found at www.daytimer.com, as well as at Staples, Office Depot, and other major office supply retailers. 
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