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Phone: 949-497-9954


E-mail: � HYPERLINK "mailto:info@TheLeadingEdgeInvestments.com" ��info@TheLeadingEdgeInvestments.com�


Visit Us: � HYPERLINK "http://www.TheLeadingEdgeInvestments.com" ��www.TheLeadingEdgeInvestments.com� 





The Leading Edge Investments


668 No. Coast Hwy. #417


Laguna Beach, CA 92651








Return Averages	1 Year (’06)	3 Year	5 Year


 


Investment 1            	30.21%			41.95%		3.72%�Investment 2            	11.81%			29.82%	21.90%�Investment 3           	65.61%			44.64%	46.18%�Investment 4            	37.39%			30.80%		25.23%�Investment 5            	65.44%		28.20%	22.73%�Investment 6              	24.56%		34.09%	41.01%�Investment 7		33.20%			26.38%		24.38%�Investment 8		33.83%			28.61%		24.42%�Investment 9		33.20%			35.13%		40.02%�Investment 10		28.35%			32.66%		33.38%�


Weighted Average	36.36%


Data from TD Ameritrade December 28, 2006























We don't sell investments, we show you how to invest to maximize your return, lower your risk, and learn about new investment opportunities. Each month Steven S. Sadleir will go over a new investment that he invested in and recommends. Once you join you gain access to our digital library of investment picks, Steven's virtual course on investing, and our monthly newsletter that outlines the month's "Hot Pick." The club meets via teleconference each month and is recorded so you can play it later. Already members have made over 30% to 40%. This is where the smart money plays. Join our inner circle for a $100/month fee. 








“Prosperity is a State of Consciousness.”
































$00.00





Price





$00.00





$00.00





$00.00





$00.00




















Sign up by visiting our website or call 949 497 9954
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