


 

Table of Contents 
 

 
Intro Purpose and Objectives ...............................……... 2 

 What's a web presence? …..…………………............ 2 

 The need for a web presence …...……………......... 2 

 The six parts of the web presence …………………. 5 

Part 1 The Real Estate Website .……................................ 7 

 A smarter approach to website creation .................... 8 

 Creating quality content for your website ….............. 10 

 Creating website resources ....................................... 12 

 Launching website #2 .…………………….................. 14 

Part 2 The Real Estate Blog ..…......................................... 15 

 What is a real estate blog? ……................................ 15 

 Blog content considerations ……............................... 16 

 How to use a real estate blog .………........................ 16 

 How blogs work …………………………..................... 17 

 Why should I blog?  ………………………................. 17 

 Adding your blog to directories  …………..…………. 20 

 How to earn blog subscribers  ……...……..…………. 23 

 Blogging your way up the search engines  …………. 24 

 Helpful resources  ……………………….….…...……. 26 

Part 3 Online Articles ......................................................... 27 

 The lesson of 93,000 page views .............................. 29 

 Article marketing resources ....................................... 31 

Part 4 Online Press Releases ........................................... 33 

 Optimizing your press release .….............................. 33 

 Press release resources .............…........................... 34 

Part 5 Online Networking .................................................. 35 

 Networking with peers and prospects ....................... 35 

 Article marketing resources ....................................... 31 

Part 6 Website Lead Generation ....................................... 37 

 5 "laws" of real estate Internet marketing .................. 38 

 Helpful resources .…………....................................... 41 

 Conclusion .………………........................................ 42 

 


