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DowntownWomensClub.com 2006 Online Shopping Survey   
 
Introduction 
In March 2007, DowntownWomensClub.com, a women�s network and career website, surveyed 650+ 
businesswomen across three generations about some of the issues facing women in the workplace.  We 
then compared the responses from the three generations � Generation Y, Generation X and Baby Boomers.  
 
Key Findings 

• Less than 2% of women in our survey are contemplating opting out permanently from the 
workplace.  Moreover, less than 10% even plan to opt out for a few years. All three generations are 
in agreement in their top three responses:  

o Women earned the right to choose 
o Most women don�t opt �out;� they opt �differently� 
o Corporations are too inflexible. 

• The idea of �Mommy Wars� does not fit the reality that most working moms do not have schedules 
that allow them to even meet stay at home moms.   

o Only 2% of working moms feel inadequate when compared to stay at home moms. 
o But, we are seeing an emerging trend that women without kids are disgruntled over 

having to pick up the slack for working parents. 
• Despite recent studies that the gender gap starts in the first year of college, and increases for 

college graduates, many women still do not recognize this. 
• The majority of all generations believe that overt discrimination has been reduced, yet subtle 

discrimination still persists, and it�s more evident at the higher levels. 
• When asked to give advice to the other generations: 

o The Generation X and Y women�s advice centered around having the Boomers change 
their attitudes (i.e. stop labeling them as slackers, expecting them to fight their same 
battles, or resenting them for making different choices), as well as building bridges, 
mentoring and learning technology. 

o Interestingly, nearly 40% of the Boomers would not recommend that the younger women 
follow their path.  Despite their reluctance to mentor, they also gave much of the practical 
advice that the younger women are seeking from mentors. 

 
Conclusions 

1. When it comes to the top women�s issues, the generations are mostly in agreement. 
2. The majority of all generations feel that the media-driven �trends� like opting out and mommy wars 

do not reflect reality. 
3. The majority of women, especially in the younger generations, do not recognize that there is a 

gender gap. 
4. There is a clear communication problem across the generations. 

 
Methodology 
We surveyed the members of DowntownWomensClub.com, who are professional businesswomen ranging 
in age from 22 to 62+.   Of the 650 women we had respond: 220 were Baby Boomers (b. 1946-1964); 317 
were Generation X (b. 1965-1976); and 113 were Generation Y (b. 1977-1993).  

• 60% of respondents don�t have children; and  
• 87% were white; 6% Black; 2% Asian; 2% Hispanic; and 3% other. 
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Part I � Debunking the �Opting Out� and �Mommy Wars� Myths 
 
1:  Which statement(s) best represent your feelings about women �opting out� of corporate 
America? (Choose up to three.)  
 

• With less than 2% of women in our survey contemplating opting out permanently from the 
workplace, one wonders why major newspapers and periodicals focus on this trend.  Moreover, 
less than 10% even plan to opt out for a few years.  

• All three generations are in agreement in their top three responses:  
o Women earned the right to choose 
o Most women don�t opt �out;� they opt �differently� 
o Corporations are too inflexible. 

• When it came to towing the �feminist� line � it was the Generation Y women who were harder on 
their colleagues who do choose to �opt out.� Nearly 10% of them felt that these women are letting 
down the feminist movement and shouldn�t have bothered to get an education.   

o Their Boomer and Gen X colleagues were more sympathetic, but this might be 
attributable to the fact that Generation Y women have yet to face the difficult work/life 
choices. 
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Which statements best represent your feelings about "opting out?" 
(Respondents can choose up to three.)

1%

8%

10%

10%

18%

20%

19%

11%

25%

43%

66%

2%

5%

5%
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13%
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52%
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0% 20% 40% 60% 80% 100%

I plan to opt out permanently

Opting out is letting down women's movement

Why did they  bother to get an education?

I have or plan to opt out for a few years

I'm glad women who opt out are highly  educated

This is silly as it is only a trend for high-earning, mostly white,
married couples

I don't think women who opt out realize the financial sacrifice
and difficulty  of opting back in

I have or plan to opt for a flexible schedule

Corporate America is too inflex ible

Most women I know don't opt out, the just opt "differently"

Women earned the right to choose, and should be allowed to
make the choices they want

Boomer
Gen X
Gen Y

  
 
 
 



 6

2:  Which of the following statements best describes your feelings about the term, �Mommy 
Wars,� which the media uses to pit stay at home moms against working moms?  (Choose 
up to three.) 
 

• The idea of �Mommy Wars� does not fit the reality that most working moms do not have schedules 
that allow them to meet stay at home moms.   

• Only 2% of working moms even feel inadequate when compared to stay at home moms. 
• But, we are seeing an emerging trend that women without kids are disgruntled over having to pick 

up the slack for working parents. 
 

What do you think about the "Mommy Wars"? 
(Respondents can choose up to three.)
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21%

68%

3%

3%
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18%

64%

1%

1%
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10%

12%
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22%
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0% 20% 40% 60% 80% 100%

Stay  at home moms make me feel inadequate

Stay  at home moms often save my butt when I have a work
conflict

I don't have kids but feel like I'm picking up the slack for
working moms and dads

I resent advocates for stay at home moms who are on the
road haking books while their kids are watched by  nannies

I don't have kids so not really  aware there is a "mommy war"

My schedule is too nutty  to even meet stay at home moms, let
alone have a war with them

I don't like the term and don't see any  war between the two

I really  wish women would just stop fighting each other and
start working together

Boomer
Gen X
Gen Y
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3: Which of the following statements best describes your feelings about work/life balance? 
 

• It seems that work/life balance issues are starting to dissipate. 
• Interestingly, it�s Generation Y who feels the most �out of balance.�  This counteracts the 

widespread view that Generation Y doesn�t want to work.    
• It also might indicate that their interpretation of the �work/life� balance question equates life 

with having a family/kids. 

Which of the following statements best describers 
your feelings about work/life balance? 

(Respondents may have selected more than one answer.)

6%

38%

24%

21%

40%

11%

24%

25%

25%

36%

12%

13%

26%

30%

41%

0% 20% 40% 60% 80% 100%

It's an impossible ideal

I haven't achieved balance,
but hope to someday

I think I have a good work-
life balance

I prefer to blend work and life
rather than worry  about

balance

How come no one ever asks
men if their life is in balance?

Boomer
Gen X
Gen Y
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Part II � Life in the Office, From the Female Point of View 
 
4:  Do you think the glass ceiling still exists for women in the workplace? The following 
answered �yes.� 

 
Boomers =  93.1% 
Gen X =   91.1% 
Gen Y  =  82.1% 

 
5:  If you answered �yes� to the last question do you think it will disappear in your lifetime?  
The following answered �yes.� 
 

Boomers =  24.1% 
Gen X =   33.0% 
Gen Y  =  38.9% 

 
6:  Do you think sometimes women have a �sticky floor� issue (i.e. they hold themselves 
and other women back)?  The following answered �yes.� 
 

Boomers =  73.7% 
Gen X =   75.7% 
Gen Y  =  73.9% 
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7:  Over the past decade, what do you think about the number of instances of sexual 
harassment/discrimination of women in the workplace? 
 

The majority of all generations believe that overt discrimination has been reduced, yet subtle 
discrimination still persists, and it�s more evident at the higher levels. 

What do you think about discrimination/harassment 
of women in the workplace?

0%

7%

10%

28%

55%

2%

7%

15%

26%

50%

6%

12%

14%

16%

52%

0% 20% 40% 60% 80% 100%

Increased overall

Stayed the same overall

Overt
harassment/discrimination

lessened; subtle
discrimination increased

Lessened overall

Overt
harassment/discrimination
has lessened; but subtle

discrimination has stayed the
same

Boomer
Gen X
Gen Y
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8:  Do you feel the gender wage gap (men earning more than women for the same work) is 
affecting your current job/position? The following answered �yes.� 
 

Despite recent studies that the gender gap starts in the first year of college, and increases for 
college graduates, many women still do not recognize this or feel that they are affected. 
 
Boomers =  50.5% 
Gen X =  39.7% 
Gen Y  = 38.1% 

 
9:  Do you think the gender wage gap will affect you in the future?  The following answered 
�yes.� 
 

Boomers =  59.4% 
Gen X =  57.0% 
Gen Y  = 68.1% 

 
10:  What do you think about expressing your feminine side at work, either through fashion 
or with women-focused networking events (i.e., salon nights, shopping events, etc.) 
 
 

What do you think about expressing your feminine side?
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10%

8%

55%

6%

9%

13%

57%

7%

8%

16%

48%

0% 20% 40% 60% 80% 100%

It's unprofessional

It wouldn't go over well at my
company

I didn't before, but I do now

I love it!

Boomer
Gen X
Gen Y
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11:  How would you describe your current work environment? 
 

How would you describe your current work environment?

8%

21%

72%

12%

22%

66%

14%

20%

66%

0% 20% 40% 60% 80% 100%

Not so good for women, and
management doesn't care

Not so good for women, but
they 're try ing

Good for women

Boomer
Gen X
Gen Y
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Part III � What Do Generations of Businesswomen Think About Each Other? 
 
12:  Which statement(s) best represent your feelings about high achieving women in the 
workforce from the generation that precedes you (i.e. came before you)? (Respondents can 
choose up to three.)  
 

• Both Generation X and Y women clearly appreciate the Boomers. (Compare this to the Boomer 
responses in the next question). 

• The big difference is when it comes to work/life issues.  Generations X and Y want more choices 
and flexibility than their Boomer counterparts. 

Which statements best represent your feelings about the high-achieving 
women in the workforce who came before you? 

(Respondents can choose up to three.)

5%

12%

11%

28%

39%

48%

42%

65%

6%

10%

13%

18%

26%

48%

53%

57%

0% 20% 40% 60% 80% 100%

They don't relate to my
experience at all

They slammed the door shut
behind them

Difficult to work with

They've been very helpful

They blazed a good path

I don't want to make the all or
nothing choices they  had to

with regard to family

I appreciate what they went
through but want more choices

and flex ibility

I'm thankful they  broke a lot of
barriers

Gen X
Gen Y
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13:  Which statement(s) best represent your feelings about high achieving women in the 
workforce from the generation behind you?  (Respondents can choose up to three).  
 

In contrast to the appreciation expressed by Generations X and Y in Question #12, note that 1/3rd 
of the Boomers feel that they aren�t appreciated. 

 

Which statements best represent your feelings about the high-achieving 
women in the workforce who are coming behind you? (Can choose 3)
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5%

5%

34%

11%

40%

40%

3%

4%

5%

29%

31%

45%

54%

0% 20% 40% 60% 80% 100%

Their knowledge of technology
is threatening

Difficult to work with

They are setting back the
women's movement

They are naïve about
corporate America

They don't appreciate how
hard it was for us

Their knowledge of technology
is thrilling

I like that they  are challenging
traditions

Boomer
Gen X
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14:  Have you ever had a female mentor?  The following answered �Yes.� 
 

Boomers =  53.5% 
Gen X =   62.9% 
Gen Y  =  67.0% 

 
15:  Generally, how would you describe your experiences working with a female boss? 
 

It seems that the majority had mostly good experiences, but when they were bad, they were right 
off the pages of �The Devil Wears Prada.� 

Describe your experience with female bosses (all generations combined)

8%

9%

12%

13%

19%

34%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Horrible

Not any different from male bosses

Mostly bad

Never had a female boss

Great

Mostly good

 
 
16:  What advice would you give to members of the other generations?  While much of that 
advice will be published in a separate publication, for purposes of this survey we 
categorized the advice to give us a bigger picture of the generations� attitudes about their 
colleagues. 
 

• The Generation X and Y women�s advice centered around having the Boomers change their 
attitudes (i.e. stop labeling them as slackers, or resenting them for making different choices), as 
well as building bridges, mentoring and learning technology. 

• Interestingly, nearly 40% of the Boomers would not recommend that the younger women follow 
their path.  They also gave much of the practical advice that the younger women are seeking from 
mentors. 
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Boomer advice to Generations X & Y

Practical advice 
31%

Follow your own 
path 23%

Seek balance 15%

Adjust your 
attitude about us 

8%

Build bridges 8%

Stay the course 
7%

Show us respect 
6%

You can't have it 
all 2%

Generations X & Y advice to Boomers

Seek balance 11%

Adjust your 
attitude about us 

34%

Build bridges 19%

Stay the course 
4%

Thanks for all 
you've done 6%

Mentor us 15%

Learn technology 
5%

Take on the 
system 2%

Practical advice 
3%

Follow your ow n 
path 1%
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17:  What�s your current personal status? 
 

• Consistent with earlier studies, approximately 60% of our respondents do not have kids. 
• Interestingly, this question has always caused a lot of complaints as individuals felt they did 

not fit into these categories (we added more options this year, but still were asked to add �kids 
no longer living at home�).   

• We also note that we neglected to ask whether they had older dependents (i.e. parents) living 
with them.   

• Of all the questions, this one probably demonstrates best why companies have trouble 
implementing �one size fits all� policies. 

 

Current Personal Status

33%

25%

22%

6%

3%

8%
1%2%

0%
0%

Married with kids

Single no kids

Married no kids

Divorced with kids

Divorced no kids

Living with/Partnered no
kids
Living with/Partnered with
kids
Single with kids

Widowed no kids
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18:  What�s your ethnicity? 
 

Ethnicity

86%

2%

2%

1%
3%0%

6%

White
Black
Asian
Hispanic
American Indian/Eskimo
Hawaiian/Pacific Islander
Other
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About DowntownWomensClub.com 
 
DowntownWomensClub.com (www.downtownwomensclub.com) is a leader in �Networking to Go� - 
24/7 business and social networking that is convenient, pressure free and adaptable to today�s 
varying work styles.  It was founded in 1998 by Diane K. Danielson, whose credits include author, 
lawyer, entrepreneur and software developer.  Its innovative "Clicks and Mix" model offers 
thousands of women an online and offline community using new and emerging technologies such 
as DWC Faces (a proprietary, Internet-searchable member directory for career women).  Member-
launched, custom tailored local chapters currently include Boston, Chicago, Washington DC, LA, 
NYC, Pittsburgh, Providence, San Diego, and Worcester, MA, with new locations in the pipeline.  
For a yearly membership fee of $49.99, members access �networking to go,� professional 
development, promotional opportunities, social events, discounts and more, anytime, anywhere 
and any way they choose. 
 
Contact: 
 
Diane K. Danielson 
ceo, DowntownWomensClub.com 
diane@downtownwomensclub.com 
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