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Background
In search of networking groups where they could build real relationships, and unhappy with mainstream options,
Biznik was started as “The Biz Group” in March, 2005 by Seattle web developer Dan McComb and photographer Lara
Eve Feltin. Their rallying cry: Business networking shouldn’t suck. The pair invited a dozen of their friends from
Seattle’s creative community to the first event, and McComb built the first version of the website in his spare time.
The core ideas behind this form of “radical self promotion” were captured in the Biznik Manifesto
(http://biznik.com/about/manifesto.html), which emphasized people over professions, community over
competition, and relationships over referrals. Word of mouth began to spread, and within a year the group,
renamed Biznik in October, 2005, had grown to more than 700 members.

Today Biznik has more than 3,200 members in 65 countries.  The vast major of members are in the greater Seattle
area. However, with the launch of Biznik 2.0 slated for June 1, 2007, the site is set for expansion into metropolitan
cities worldwide.  Biznik is also gearing up for BizJam, Seattle’s First Indie Business Conference on June 7, 2007.  The
business-building marathon of ideas, inspiration and innovation includes daytime workshops, networking and
business promotion opportunities; and the evening Biznik 2.0 launch party will be filled with fast-paced biz
presentations, awards presentations, and an indie fashion show.

Founder Bios
Dan McComb began his career as an indie web developer in 2000, when he quit his day job as a publication
designer at Sasquatch Books and starting building websites for Seattle nonprofits and educational organizations
such as Northwest Bookfest and Meridian School. He is responsible for technical work of creating the website, and
also hosts events.

Lara Feltin has run a successful photography business in Seattle, photographing children, since 1998. After
spending 6 years as a member of an established networking group, she partnered with Dan McComb to create
Biznik, where she handles business operations and event planning and hosting. She is a board member of the
Capitol Hill Chamber of Commerce.

Biznik 2.0 Basics

Visibility: Biznik profiles are already among the most highly optimized of any social networking site on the internet.
Many of our members rank #1 on Google for terms they use to describe their business. The new site has added
features designed to improve this findability.

Localization: The major focus of the new version of Biznik is localization – users in Toronto, for example, will be able
to see things relevant to them, rather than things in Seattle, as was the case with the original site.  Also, Google
maps are plotted for each member, for each event, and for all the members of a group, which grounds the online
aspect of social networking with real locations.

Immediacy: There are six actions that can be immediately taken anywhere on the site that a member’s photo is
displayed: Send a message, add to network, introduce to a friend, give referral, send compliment, and bookmark.

Talk: The talk forums are greatly improved, and with local forums for each city that Biznik supports. Posts are now
editable for 15 minutes after posting to catch errors, and split into multiple categories. Members can also opt to
receive email notifications for any conversation they wish to follow.

Groups: Groups allow anyone to create one of three types of group: private, semi-public or public. Types of group
include Affinity groups (members who share an interest in a particular topic); Local groups (people in the same
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region), and Professional groups (members who are all web developers, for example). Groups each have their own
events, talk and members.

Networks: Members now have the ability to form their own business network by inviting other members to join
their network.

Events: Events are at the core of what makes Biznik special – because no matter how cool online networking is,
there’s no better way to build trust than face-to-face. Biznik has three types of events: Happy Hours (networking
over drinks), Book Club (members meet to discuss a business book), and the most popular form of event, Workshops
(knowledge sharing, while building visibility as an expert in the community, which often leads to more business for
the host).

Quick Facts

General
• The potential market for indie business networking is huge and growing: According to the most recent figures
from the U.S. Census Bureau, small business without payroll (personal businesses) makes up more than 70 percent
of America’s 27 million companies, with annual sales of $887 billion. And over 20 million businesses worldwide are
members of local chambers of commerce. This technology is still in the early adopter stage and has a ways to go
before being truly mainstream.

Biznik
• 3,200 members in 65 countries
• Approximately 2/3 of those members, just over 2,000, are in the greater Seattle area.
• The website receives an average of 1,800 visits per day, resulting in 5,000 page views per day.
• Since launching in November 2005 to mid May of 2007, Biznik members have hosted 200 events, posted 900
topics, made 3,500 comments, sent 7,000 messages, and accepted 1056 referrals.

What members say about Biznik

“Biznik has done for me in one week what LinkedIn wasn't able to do in two years.” --Sterling Peake

“"Fun, creative, happy people reaching out to connect with other fun, creative, happy people. What a concept. No
one is in your face about how great they are. No one is pushing their business on you. Just a relaxed, informal
setting where you get to meet and learn about people like you - authentic and self-aware." --Peggy Foster

“"I literally feel that if I miss an event, that I'm taking a big gamble and missing the opportunity to meet someone
brilliant. Biznik events have SUCH an amazing energy, I think I'm addicted!" --Giannina Silverman

Press Contact
Robert Nachbar, Kismet Communications, 206-427-0389, rob [at] kismetcommunications.net

Screenshots from new site (see next page)
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Streamlined interface: Members can edit their profile simply by clicking the item they wish to edit.
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Visual Messages: All messages show you a picture of the member who’s contacting you.
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Instant Communication: Actions such as sending a message or a compliment can be taken on any member,
anywhere within the site, instantly, without going to another page.
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Privacy controls: Members can choose to map their location to their city, zipcode or street address, to make it
convenient for other members to know either very precisely or more generally where they are located.
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Community: On the home page, recent photos from events, recent conversations and recently updated “what I
need” items are displayed to help connect members.
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Localization allows members in major US cities to select their location. Selecting Boston, for example, displays local
members, events and discussions.


