MAJOR LABEL ARTIST PLAN

The Million Dollar Investment Schedule

2007-2008

1. Capital Investors:  There are many steps that must be followed to create a major recording artist.  Each artist has to be given his or her own unique promotional plan.  Before the promotional plan can go into effect, we must record the most commercial product that can be obtained at master scale.  How do producers like Legends Hall of Fame producer Robert Metzgar find “hit” material? 

2. Is the producer current? The artist’s team must hire a current producer that is having hits today on the charts.  You can’t hire someone who is dated.  In the past year, Mr. Metzgar has had three hits in the Billboard charts and five hits in the Radio and Records Americana charts.  This follows on the heels of his amazing success with the O Brother movie and it’s songs just two years ago that sold 7.5 million copies. There is no reason to hire a producer who has been off the charts for years.  Publishers, writers and investors want a current producer who is having hits today.  Major labels always associate themselves with hit producers and new artists that have the financing to build their own careers.
3. Stars are manufactured.  Very seldom will an act come along that everyone in the country must purchase a ticket to see them perform or purchase their recordings.  A promotional plan must be enacted and planned out for the artist to achieve the success that the investors need to make a profit.  This same plan will land a major record deal for the artist.  Everyone wants to deal with a successful plan and a successful producer.  There are several levels of investment in various genres for artists in the music business.  These are referred to as the $250,000 level, the $1 million dollar level and the $2 million dollar level.  All of these plans pay back over five years all the principal investment plus current interest rates that are 2% above prime lending rate and a royalty interest in the masters for the shelf life of the artist.

4. Timely Payment.   The record label, Platinum Plus Universal or Platinum Plus Warner, or Platinum Plus Sony-BMG  shall make payments to the artist at the end of each quarter on March 31st, June 30th, September 30th, and December 30th after such payments as songwriters & publishers and any other payments required shall be deducted from the artist payments.  Label shall not be obligated to pay any royalty amount that is less than $100.00 (One hundred dollars-US) and if the royalty amount is less than one hundred dollars, payment will be carried over to the next quarter.

5. Artist Pay Raise.   The record label, or record company will reward those artists that continue to re-sign with the label and its distributors by giving a 2% increase in the artist royalty for each new album and each new year that the artist agrees to re-negotiate their deal with the record company and remain on the roster of the record company’s acts.  This pay raise is automatic with each new year or each new album through the length of the contract which can be renewed for a period of 7 years upon agreement by the artist that their career is progressing.  If at any time the artist feels like the record company is not furthering their career, then they can simply notify the record company that they do not intend to extend their agreement with the record company for the next year.  Such notification will cancel any contract in effect for the next year or next album.

6. Artist Masters.  The artist shall own all their own record masters during the term of this agreement.  The artist shall at no time be hindered in their use of their masters, sound tracks, or original material.  Record company acts in “good faith” with the artist in distributing the artist product domestically and internationally.  If at any time artist decides that he/she is terminating the contract with the record company, they are completely free to take such masters and negotiate other deals with other companies.  However, during the time of the artist and record company agreement, artist will allow the record company the exclusive right to promote, distribute and engage retailers, wholesalers, and distributors on their behalf without making the product available to other record companies.

7. Single release.   Artist shall grant the uncompromised release of one single and one video per year from the album under the terms of this agreement.  Artist shall grant the record company reasonable promotion, nationally and internationally and allow the record company to act upon their behalf in securing the various agreements to distribute the album, single, video, compilations, DVD, or any other digital form of the album to those retailers, wholesalers, and distributors in the following countries:

United States (domestic) Canada, European Union, Latin America, South America, Africa, Asian continents, and specifically these countries:
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Australia, Austria, Belgium, Canada, China, Columbia, Cote D’Ivorie, Croatia, Czech Republic, Denmark, Egypt,

Finland, France, Germany, Great Britain, Greece, Hong Kong, India, Islamic Republics, Israel, Italy, Japan, Jordan, Lithuania, Malaysia, Mauritania, Myanmar, Netherlands, New Zealand, Norway, Philippines, Romania, Singapore, South Africa, South Korea, Spain, Sweden, Switzerland, Thailand, Ukraine, United Kingdom, United States

8. International Monetary Exchange:  Due to the exchange rate of the dollar, all international royalties are subject to the current exchange rate when the distributors in foreign currencies make payment.  International royalties are subject to all international exchange rates and any/all tax or security tax places on the transfer of such sums of money by the United States government, or any United States banking institution requirements.  Payments will be made from the final secured funds available after any/all payments are placed in a Unites States bank account.

9. Recoupable sums. All shipping, promotional pieces, and other expenses of various international shipments are recoupable by the record company in the course of their distribution prior to any/all payments being made to anyone.  In simple terms, the expenses of international distribution are taken off the top and then the various royalty payments are made based upon a clear and easy to read expense report from the distributor in the cost of doing business in the various countries above and through the various currencies used in that country.

10. Bar Codes & BDS.  Record company shall only be liable for payments of royalties on product bar coded properly and scanned into the soundscan system.  Artist shall not hold the record company liable for any/all product that might be bar coded by someone else either prior to signing a distribution agreement with the record company or afterwards.  Record company shall only be liable for royalties scanned with the proper bar code for Platinum Plus Records and its distributors in the various countries where product is sold.

11. Special Payments.   Artist and record company can make special terms and addendums that do not reflect the above agreement by special agreement with the artist on various pieces of record product such as cassettes, DVD promotional copies, compilations with other artists and these special agreements will be attached to the contract and signed as “special agreements” by the record company and its partners with the artist in circumstances not already described in this document such as “premiums” or other promotional pieces.

12. Video Releases.  Radio promotional tours are effective for thousands, but video promotional tours are effective to millions of fans and people who have never seen the artist before.  A video must accompany each/every single that is released to radio.  As soon as one single is over, the next single must be ready to be worked by the promotional team.  The video must be as commercial and as professionally done as any of the major stars videos that are on MTV, ET, CMT or GAC.  Radio and television must know that there is a financial commitment to the artist from his/her investors and promotional team.  Radio and television stations must know that the talent will be backed up by a financial commitment long term.  Investors must have the staying power to financially finish the job with the artist and the label.
13. All hit artists have these ingredients.  Great Production, Great Producer, Great Promotion to radio and television, Great stage appearance, Great financial backing, Great commitment from everyone involved and last is that overall “magic” that happens with the public when the artist sings.
This sets forth the further agreement of the artist and record company to distribute the final album product.  Signatures of the production contract are in place and both parties have initialed this distribution agreement as part of the original record label contract.







_____________________________







Artist Signature Here







Please initial here







________________________________________







Investment Group Signatory
MASTER SCALE STUDIO PRODUCTION BUDGET
12 Master Scale Sides Major 64 Track Studio
Production Fee ($4,000.00 per side created)


$48,000.00

(Executive Producer, Producer, Co-Producers)

Digital Studio Fees ($165.00 per hour, 150 hours)

$24,750.00

CD Mastering, dubs, overdubs and digital costs

$  2,750.00 

Equipment Rentals & Rehearsals



$  2,500.00

10 Musicians $240.00 per session x 10 sessions

$24,000.00

(Contractor is paid double scale & Leader is

Paid double scale.  Some musicians get double scale)

1 Session Leader $480 per session x 10 sessions

$ 4,800.00

Background Vocals on all songs



$ 6,500.00

Overdubs and arrangements




$10,000.00

Artist payments





$ 4,500.00

Digital tape machine and post mixing & Mastering

$12,780.00

Management and Label signing fees



$14,780.00

Total Recording Session Costs


          $155,360.00

ARTIST PROMOTIONAL BUDGET
Platinum  Plus Universal Records
Pressing CD, Distribution of Retail product


 $25,000.00

Mailing and re-service to radio stations


 $  7,500.00

Press Kits manufactured and sent to show buyers
 
$10,000.00

Publicity Firm ($3,000 per month/10 months)

 $30,000.00

Radio & Television “War Room” Promotions



Office space






$12,000.00

5 salaried people working billboard radio


$75,000.00

Television and video promotion personnel


$70,000.00

Travel expenses, tour bus for promotions


$90.000.00

3 “meet the artist” parties in Hollywood

            $135,000.00

Photo sessions and DVD authoring



 $10,000.00

Radio seminar, air fare, hotels, and meals

 
$45,000.00

Coordination fee for management 12 months

 $75,000.00

3 concept videos professionally written and produced  
$120,000.00

Choreography and Wardrobe



   
$25,000.00

Total costs for one year




 $ 984,860.00

ARTIST TOUR SUPPORT BUDGET
2007-2008
Tour Bus Purchase (Prevost used like new)


 $800,000.00

Fuel (tour schedule can vary)




 $ 57,500.00

Driver (salaried)




 
 $80,000.00

Essentials & supplies





 $30,000.00

Total costs for one year




 $ 967,500.00

At the end of 12 months, the artist will be a solid hit in the genre of music that the promotion takes place.  The investment should begin to see results in the first 18 months with touring dates, sales, and retail distribution. The only investors that should invest in the entertainment business should be “professional” investors who understand the importance of backing the artist until they have become a major superstar.  Please consult with investment bankers, entertainment law firms and get legal advice before making such a step financially.
The return for the investor on a hit artist is like hitting an oil well.  The same artist that can sell a million or more units on the first album, will continue to make more albums and the sales and touring receipts should average about $.5 million dollars a week based upon similar plans with artists on other major labels.  As many people know, most major artists make approximately $1.5 million dollars a week and this is an example of success that is spectacular.  We are only projecting normal success, not superstar success like some.  The questions that the investor should ask are as follows:

1. Do I have the funds to complete this project?  One single, one video release is a budget of $250,000.00 (Two hundred and fifty thousand dollars).  Two singles and two videos with promotion are going to cost $750.000.00 (Seven hundred and fifty thousand dollars-US) and three singles and three video with promotion are going to cost $1 million dollars.

2. Do I believe in the artist?  Normally the artist and the investor divide everything on a 50/50 basis until the investor has recovered all their principal.  After that, the investor is entitled to continue such arrangements in the future if they want or a major label can buy out their interest completely.

3. Do I understand the full potential for profit and loss in this project?  For the professional investor, this type of money is simply start up capital for a new business that has multiple revenue streams, record sales, personal appearance fees, merchandising rights, corporate sponsorship monies,  and long term publishing and intellectual property rights.

4. Working with a producer & label who has produced and sold over 75 million records on various artists through the past few years, the label chairman knows the formula for building a major superstar.  This budget is the best overview of exactly the cost of starting a major label artist career.
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