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What is Bebo?

Bebo is one of the world’s largest social networking sites.

It was founded in 2005 as an online community where users could post pictures, write blogs and send messages to one another via their User Profile.

Today, Bebo has evolved to become the world’s only global Social Media Network. This radical new vision for online media combines community, self-expression and entertainment to enable its users to consume, create, discover and share content through the Bebo Web site.

Bebo has a membership of more than 40 million individuals worldwide and is geared towards an audience aged under 30, with the core of 16-24 year olds spending 2.14 billion minutes on the site per month.

An unrivaled vehicle for self expression, Bebo allows users to find and communicate with friends as well as discovering, experiencing and sharing professional and user-generated content including video, music, books and other forms of entertainment.

Bebo, like no other social network, offers access to a line-up of high quality programs and entertainment from professional broadcasters, independent producers and other rights owners and gives users a simple set of tools to create their online media collection and communicate their tastes to everyone in their network.

You can register for a free Bebo account at http://www.bebo.com/
Who uses Bebo?
Bebo has more than 40 million users worldwide, with its primary membership coming from six major English-speaking regions around the world: the United States, Canada, the UK, Ireland, Australia, and New Zealand.

Bebo is the number one social networking site in the British Isles, with more than 10.9 million UK users and in excess of 1.3 million users in Ireland. It is the number one social networking site in New Zealand, the number two site in Australia, and the number three site in the US and Canada.

Bebo has recently launched a Polish version of the site which is fully translated and tailored to the Polish community. Bebo will continue its expansion during 2007 and there are plans for French and Spanish versions among others.

How does Bebo compare to other social networking sites?
It doesn’t. Bebo is unique. It is the world’s only global Social Media Network. Bebo offers many of the same features found on other sites, but unlike most social networks that limit their scope to communications and utility platforms, Bebo has opened its doors to all media companies, bringing the richness of the media world to its fast-growing community of users.

With its wide range of methods for self-expression as well as its unique Open Media experience Bebo allows its users to harness the power of community to discover, experience and share video, music, books and other forms of entertainment.

Bebo is the only site that offers users access to a line-up of high quality programs from professional broadcasters, independent producers and other rights owners giving Bebo users the ability to “curate” their media in dedicated areas making it easy to discover and share.

Safety and Security
Bebo recognizes the potential dangers of online and takes proactive measures to promote safe use of its network. Bebo works in collaboration with law enforcement agencies from across the globe, CEOP (Child Exploitation & Online Protection Centre) and many other experts in order to make Bebo a safe and secure environment. Bebo features a ‘report abuse’ button on every page.

For further information please go to: http://www.bebo.com/Safety.jsp
Who runs Bebo?
Bebo was founded in January 2005 initially as a photo sharing site by Michael Birch and his wife, Xochi Birch, and was given a major re-launch as a social network in July of that year. Bebo’s commercial strategy is run out of the UK by company President Joanna Shields. 
Joanna is responsible for developing the Bebo experience and providing the community with engaging content across all platforms. 
Bebo Milestones
	iTunes


	On June 13, 2007, Bebo partnered with iTunes to offer Bebo users in the UK and Ireland access to the world's most popular music download service directly from Bebo. In a bid to actively promote legal music downloads. Bebo users can now buy music direct from the profiles of any of the 700,000 musicians who have a Bebo profile and whose music is available on iTunes. Bebo has recently expanded its relationship with iTunes in Australia and New Zealand.


	Kate Modern


	On July 30, 2007, Bebo launched KateModern the UK’s first interactive web

series. Kate Modern is the UK spin-off of the hugely successful

Lonleygirl15, commissioned by and screened exclusively on Bebo. Fans

have become obsessed with the online drama with the series receiving

more than 25 million views since it first aired.



	Sofia’s Diary


	On the back of the success of KateModern, on September 6, 2007, Bebo

partnered with Sony Pictures Television International to develop Sofia’s

Diary, an interactive drama series that is set to air on Bebo in the New

Year. Like Kate Modern, Sofia’s Diary blurs the line between fiction and

reality by combining real events missed in with fictional stories.



	Advertising

partnership


	On September 12, 2007, Bebo announced an exclusive partnership with

Yahoo! allowing the internet portal to sell the majority of Bebo’s display

advertising in the UK and Ireland. In the first agreement of its kind for

Yahoo, the partnership will provide its advertisers with substantially

improved marketing opportunities, especially in the highly-desirable 13-24

year-old age group.



	AIM Partnership

	On October 4, 2007, Bebo and AOL announced a worldwide alliance to deliver the AIM service to Bebo users. Existing Bebo and AIM users anywhere in the world are now able to directly connect or exchange contact information to invite each other to join their respective services.


	The Gap

Year


	On October 31, 2007, Bebo launched “The Gap Year” - the first ever truly

interactive reality series created by Endemol. The show starts early in 2008

and will follow six Bebo users on unforgettable adventures around the

globe. The Gap Year will allow Beboers to interact, influence and

experience the cast’s journeys any time through blogs, polls, maps and

other features overlaid on the cast's profile pages.



	OpenSocial and

Developers Platform


	On November 1, 2007, Bebo announced that it will be joining

OpenSocial, a set of common APIs for building social applications across

the web. In addition to this Bebo announced plans for a Developers

Platform.




10 Facts You Should Know about Bebo
1. Bebo has 40 million users worldwide with membership primarily coming from the UK, Ireland, the United States, Canada, Australia, New Zealand.
2. Bebo is the third largest social network in the US, the largest in Ireland, and the largest in New Zealand.
3. Bebo has 10.9 million users in the UK, making it the market’s number one social networking site.

4. In October 2007, Bebo had more than 4 million unique US visitors.

5. The average Bebo user spends an almost 40 minutes on the site each day.
6. Bebo users are the most engaged and view an average of 92 pages per usage day (that’s more than MySpace and YouTube combined).
7. Only 10 months after its inception, Bebo was voted Best Social Networking Web Site by more than 300,000 voters in the annual People's Voice awards, in May 2006.
8. Bebo won the People's Choice award in the Social Networking category at the 2006 Webby awards and was named as the number one search term in the Year-End Google Zeitgeist 2006. 
9. Bebo is the second largest site in the UK in page views after Google, ahead of Microsoft, eBay, and Yahoo.
10. Bebo has more than 700,000 registered musicians on its site.
Source: comScore, Bebo
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