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What Our Partners Are Saying…
"Our audiences increasingly expect greater access to their favorite comedy, music and pop-culture programming," said Greg Clayman, Executive Vice President of Digital Distribution for MTV Networks. "Bebo's new Open Media platform allows us to distribute our content and our marketing partners’ messages in an environment where consumers can quickly and easily share it with others and forge even deeper communities around the programming they love."

Contact:

Matthew Hutchison
Vice President, Communications, MTV Networks Music Group
(212) 846-8052
matthew.hutchison@mtvstaff.com   

“Bebo’s Open Media dovetails the CBS strategy of open, multi-partner non-exclusive syndication perfectly,” said Quincy Smith, President, CBS Interactive. “CBS is committed to bringing its content directly to users through open platforms such as Bebo. The risk of not being involved is to have 40 million Bebo members curating their profiles with content other than CBS.”

Contact:

Shannon Jacobs

CBS Communications

(212) 975-3161

sljacobs@cbs.com 

"We're excited to be a part of the  Bebo launch, as it's a great new avenue for Next New Networks to  expand our reach within the communities we hope to serve, and deepen the experience that audiences can have with our programming," said Herb Scannell, co-founder and CEO of Next New Networks. "Open Media gives us a chance to share our micro-networks with 40 million media-savvy Bebo users, while retaining full control of the look and feel of our content and how it is distributed and shared."

Contact: 

Brooke Hammerling

Founder/Brew Media Relations for Next New Networks
(212) 677-4835

brooke@brewpr.com
"Bebo's new Open Media Platform provides a great 'win/win' for both them and for us," said Josh Felser, founder and co-president of Crackle. "Bebo's members will benefit from a wealth of new cutting edge entertainment from the hottest emerging talent, and Crackle's creators, along with our advertisers, will have the opportunity to share their material with another 40 million viewers."

Contact:

Taryn Langer, Group SJR for Crackle
(212) 751-3392
tlanger@groupsjr.com
"We are excited to partner with Bebo to bring the benefits of live video to millions of consumers," said Brad Hunstable, founder of Ustream.TV. "The new Bebo Open Media Platform provides a better way for its users to share all types of digital content in one place. The rich, cohesive experience Bebo is creating, through which we can provide users the ability to connect and interact in real-time, made this partnership a natural fit." 

Contact:

Andrea Cousens, Eastwick Communications for Ustream
310-270-8903

andrea@eastwick.com
“We’re thrilled to be a part of Bebo’s Open Media,” said JibJab CEO and co-founder, Gregg Spiridellis.  “We believe social networks will be the single most important distribution channel on the web for digital content and Bebo’s implementation, which enables the embedding of the JibJab player, empowers us to control the presentation of our content and the advertising associated with it.”
Contact:
Joey Infortuno, JibJab
(310) 314-4375
Joey@JibJab.net 
"Bebo's Open Media platform is a highly innovative evolution in the social networking model and we are excited to be involved from the ground level up," said Daniel Klaus, Music Nation CEO.  "Through our Open Media channel,Music Nation will be able to share our community of independent artists to an even greater audience, providing a new music discovery experience to
Bebo's vast network of dedicated users."

Contact:
Amanda Pitts, Director of Public Relations
Music Nation / Original Signal Recordings
(212) 625-3590 x319

amanda@musicnation.com
Martin Stiksel, co-founder of Last.fm, said: “We’re really excited to be among the first of Bebo’s open media partners. Last.fm is all about easy music discovery and with these new video channels Bebo users will get a steady stream of new and classic videos from the genre they love, while new bands will be able to reach even more potential fans effortlessly.”
Contact:

Shannon Jacobs

CBS Communications

(212) 975-3161

sljacobs@cbs.com 


