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Open Application Platform Launch

December 12, 2007

What Our Partners Are Saying…
Bebo has taken a leadership position with their new open platform, and Atomic Moguls is thrilled to participate by launching a new release of our popular Premier League Picks game directly to even more fans on Bebo, where people are looking for new ways to extend their Premier League passion with friends,” says Atomic Moguls CEO Brenda Spoonemore. “Sports and games are fundamentally social in nature, and Atomic Moguls is excited to be able to use Bebo’s open platform to make new, more engaging products for people integrated into the fabric of the social network itself.”

Contact:

Brenda Spoonemore, CEO

Atomic Moguls
917-922-5288

Brenda@fantasymoguls.com 

We are very excited that "Circle of Friends" is a launch application on the Bebo platform. Now Bebo's 40 million users will have the opportunity to create tight-knit communities and let their friends know why they are so important to them using "Circle of Friends". 

Contact:
Ephraim Luft, CEO 
Bantr

ephraim.luft@gmail.com 

"The reason why we have given priority to integrate Befunky into Bebo Application Platform is not only the overlaping target audiences but also the fact that Bebo Community is more social than any community. Befunky will give these people a way to boost their creativity by re-creating their pictures with Cartoonizer. We are excited to be on board," said Tekin Tatar, Co-Founder, BeFunky.

Contact:

Tekin Tatar

BeFunky

tekintatar@gmail.com

“Bebo is taking a huge step forward today and we’re thrilled to be part of it. Bunchball’s Nitro is helping to open the social graph even further than most of us thought possible just a few months ago. Connecting communities is the next logical step and we’re excited to be here with an ’engagement engine’ that creates value for site owners, developers and users,” said Gene Mauro, Vice President of Business Development at Bunchball.

Contact:

Susan Lusty
Bunchball

415-269-0226
slusty@earthlink.net
Bunnyhero Labs has developed a new application that offers virtual pet adoption to Bebo users in a way that allows them to manage their pets with the new flexibility of Bebo Open Apps. "This is an exciting time for Bunnyhero Labs, following the Neilsen Netratings announcement on unique audience growth for this social networking tool," said Wayne A Lee, Chief Widgeteer.

Contact:

Rachel Young

Bunnyhero Labs
rachel@pumpkinpatchproductions.ca
“We're excited to launch the Compare People application on Bebo -  Bebo has a high-quality platform, tremendous reach in English-speaking countries, and a long history of allowing users to customize their profiles.”

Contact:

Ivko Maksimovic 
Chainn, Inc.
ivko999@gmail.com
“We are exited to offer one of the main features of Fashmatch.com to Bebo.com fashonistas and clothe shopaholics via the new Outfit Factory application at Bebo. Outfit Factory lets you put together outfits and share them with your friends. Outfit Factory is part dress up game, part a fashion advice destination for those browsing outfits, and a cool way to find out about the fashion sense of old and new friends at Bebo.com. To be among the first fashion applications to partner with Bebo.com on the launch of their new platform is both a thrill and an honor and we are looking forward to see Bebo.com users have a blast with Outfit Factory!”

Contact:

Jonathan Gheller

FashMatch

jon@fashmatch.com

“Todays launch is just the beginning of a tremendous wave of new tools and applications on the Bebo Platform.  Flixster is excited to be one of Bebo’s earliest partners and to bring our movie sharing and discovery application to the 40+ million Bebo users around the world,” said Joe Greenstein, co-founder and CEO of Flixster. 

Contact:

David Shein, Brodeur

Flixster

212.515.1985

dshein@brodeur.com

“Gaia Online is excited to bring its fun, engaging experience to Bebo users through the launch a fist-of-its kind widget for the new Bebo Open Developer Platform,” said Craig Sherman, CEO, Gaia Online. “The Gaia OMG widget, like the Gaia Online experience as a whole, combines the best of social networking and virtual world environments. Simply by installing the Gaia OMG widget on a Bebo profile page, users are able to interact and earn Gaia Gold as if they were operating within Gaia’s online hangout. We’re constantly on the lookout for new and interesting ways to connect and enliven the Gaia community. The similarities between Gaians and the Bebo community, both in terms of demographics and level of engagement, made it clear that Bebo was an ideal partner for us.”

Contact:
Trevor Jonas, Bite Communications

Gaia Online

415-365-0360  

Trevor.Jonas@bitepr.com 

“Gap brand celebrates individual style and has long been a part of America’s popular culture,” said Will Hunsinger, vice president and general manager of Gap online. “We are thrilled to be working with Bebo to provide their members with an interactive application that allows them to cast themselves as Gap models. This is another way for Gap to be a part of social culture in its ever changing forms and to engage with the community in a fun way.” 

Contact: 
Kris Marubio

Director of Corporate Communications
Gap, Inc.
415-427-1798

kris_marubio@gap.com
"As one of the largest communities of book lovers on the internet, Goodreads' goal is to help people find new books to read through their friends.  We are very excited to offer that value to Bebo members through our new Goodreads Books app.  We think Bebo members will really enjoy being able to show off their favorite books, share recommendations, and connect with other readers." - Otis Chandler, Founder of Goodreads

Contact:

Otis Chandler

Goodreads

otis@goodreads.com 

"As the leading music service for social networks, iLike is excited to be part of the Bebo launch. By offering unique features such as the iLike Challenge and music dedications, iLike hopes to add a new music element to the Bebo social network," said Ali Partovi, CEO of iLike.

Contact:

Emily Glassman

iLike, Inc.

emily@ilike-inc.com

“Bebo users are social, savvy, and -- above all -- mobile.  In Bebo, they want to use the mobile device to communicate, not just with their existing online friends but also with people they’ve never met.  JanglMe lets Bebo members send and receive SMS, from the phone or PC, safely and privately.”  -- Michael Cerda, CEO and co-founder, Jangl, Inc.
Contact:
Timothy Johnson, Corporate Communications

Jangl, Inc.
408-499-7617

tim@jangl.com 

“With so many connections and friendships being forged everyday on Bebo, we are excited to be able to provide the community with the tools necessary to integrate the most ubiquitous device they own, their mobile phone, with the strong online connections  they have formed on Bebo,” said Scott Cahill, CEO of Kadoink. “Our partnership with Bebo will allow its tremendous user base to now share audio content offline, communicate anonymously through their phones and create instant group texts and calls whenever and wherever they are.”
Contact:

Bret Ingraham 

mPRm Public Relations

Kadoink

323-933-3399 x4235

bingraham@mprm.com

Martin Stiksel, Last.fm co-founder, said: “We’re very pleased to be one of the first partners of Bebo Open Applications. The Last.fm experience is all about sharing and discovering music, and we’re excited to give Bebo’s millions of users the chance to join in that experience through these new applications.”

Contact: 

Christian Ward

Last.fm

+44 (0)20 7780 7080

Christian@last.fm
“We are excited to provide Bebo’s community with innovative ways to socially interact with their friends around their favorite TV shows.  The Bebo Open Application Platform enables us to deliver a truly social TV application where before that was difficult, if not impossible.  Getting a user to register on our website outside of Bebo would be difficult.  Getting a user to register, invite all of their friends and get them all to register is impossible.  Without access to a users’ friends, our application just wouldn’t be as social, engaging or fun.” 

Contact:

Davin T. Miyoshi, Co-Founder and CEO
MesmoTV
415-385-3562

davin@mesmo.tv
"This launch gives us the opportunity to reach consumers in yet another way with our quality, world-class content," said Sab Kanaujia, Vice President, Digital Product Strategy & Development, NBC Universal. "It's a natural extension of NBC Universal's ongoing viral distribution initiative that includes over 70 content widgets covering our popular news, sports and entertainment programming." 

Contact:

Mary Ellen Mooney, Director of Communications

NBC Universal Digital Media & iVillage

347-572-5088

www.nbcudigitalmedia.com 
"It's been a great experience developing for the Bebo platform. We would have been willing to put up with a lot to gain access to the 40 million users on Bebo - but instead, it's been a very smooth and easy process. We definitely appreciate the Bebo engineers and staff, who have been incredibly responsive and helpful in ensuring that we can put forth a great app." -Stan Chudnovsky, Ooga Labs CTO
Contact:

Evan Pon

Ooga Labs

evanpon@gmail.com 
“PicksPal is excited to be providing world class sport applications for the global Bebo audience.  We are introducing a fantasy football/soccer application for the English Premier League, Premier League Goals, and rivalry applications for Manchester United FC, Glory, Glory Man United, and Liverpool FC, You’ll Never Walk Alone.  Football/soccer fans from around the world should enjoy playing these applications at Bebo,” said Tom Jessiman, CEO of PicksPal.

Conact:

Tom Jessiman 
PicksPal

tj@pickspal.com 

From PokerSavvy CEO Matt Crystal: “Poker is the perfect social application and Bebo is the perfect partner given the game’s massive popularity among young people. Our multiplayer free poker game will allow Bebo users to compete with one another in all of the most popular forms of poker in a 100% safe and legal way. We’re thrilled to be launching this app with Bebo.”

Contact:

Matt Crystal

PokerSavvy

matt@pokersavvy.com 

"Qloud's My Music application is proving that unlimited, on-demand content inside social networks is the music experience that consumers want," said Mike Lewis, co-founder of Qloud. "Bebo's open application platform makes it fast and easy for application developers to create rich user experiences inside of their network, and we're excited to leverage this platform to bring My Music to Bebo's international user base of 40 million users."

Contact:

Steve Kerns

Qloud

415-241-9928 

steve@marketingalchemist.com
“RockYou is thrilled to continue to support Bebo and have over ten  RockYou applications and widgets live for this platform integration launch,” said Lance Tokuda, CEO and co-founder of RockYou. “We value this partnership and are committed to developing engaging applications that help expand the portfolio of popular widgets available to Bebo’s users.”

Contact:

Vanessa Camones, three-forty communications

RockYou
408-603-6571 
vanessa@three-forty.com
 

“Slide is looking forward to building on our long-standing relationship with Bebo by supporting the Bebo Open Application Platform. As the leading provider of social applications on the Bebo network, we're taking advantage of the deeper product integration to help create an even richer community experience, starting with the launch of Slide Top Friends and Slide FunWall today.” -- Jeremiah Robison, Slide


Contact: 
Tammy H. Nam
Director, Communications
Slide, Inc. 
tammy@slide.com
(415) 425-9142

"SocialMedia Networks is thrilled by the prospect of helping all our existing developers build applications on Bebo.  The API is solid and strategically designed such that porting one's existing application is relatively seamless.  Bebo has truly made it easier than ever before to realize the potential of multiple social platforms, said Dave Gentzel, VP of Products at SocialMedia Networks."

Contact:

Julia French, Covered Communications

SocialMedia Networks

415-216-6619

julia@socialmedia.com
“Porting our application to Bebo was a snap," said Mark Halstead, CTO of Wallop. "The API is very familiar and the developers were very responsive in fixing any issues that came up.”

Contact:

Wallop

Kinya Claiborne, PMK/HBH
310-358-1728

kinya.claiborne@pmkhbh.com
"By opening its platform, Bebo provides a significant benefit to its 40 million users worldwide, who will find new choices in the influx of applications that give them a richer and more dynamic socializing experience," said Shervin Pishevar, President of Webs.com.  Webs.com has created a gift application for Bebo and is launching its successful game, Warbook, onto the platform.  "As a developer, Webs.com is excited to embrace these new, open-social opportunities, which will bring our applications and the games from our recently launched SGN (Social Gaming Network) to a bigger global audience."

Contact:

Siobhan Aalders, Ogilvy PR

Webs.com

Siobhan.Aalders@ogilvypr.com 

"Where I've Been has been a phenomenon in the social media space on several continents—in partnering with Bebo we are excited to premiere exclusive features on WIB's map for Bebo's worldwide user base," said Craig Ulliott, founder and programmer for Where I’ve Been.
Contact:

Pamela Johnston 
PJ Inc. Public Relations

Where I’ve Been
212-629-8445

Pamela@pjinc.net
Ashley Chapman

Ashley@pjinc.net
“Widgetbox’s goal--as it always has been--is to connect talented developers with the best platforms to successfully spread their widgets and applications across the web,” said Dean Moses, Widgetbox’s Co-founder and Chief Architect.  “We’re excited to support Bebo’s Open Developer Platform and expect our developer community will be quite active in bringing compelling content to Bebo’s more than 40 million worldwide users. Today we’re happy to launch the first two such examples, The Gap ModelMaker and the Bite Some Sugar applications, which will give users a fun, lighthearted, interactive web experience.”
Contact:

Trevor Jonas, Bite Communications
WidgetBox
415-365-0360   

Trevor.Jonas@bitepr.com  
"With the integration of Yahoo! Answers, Bebo users are now able experience the power of our social search service to tap in to each other's knowledge and expertise, benefiting themselves and the wider Yahoo! Answers community.  And they can enjoy the Web’s largest collection of music videos thanks to the incorporation of Yahoo! Music into Bebo," said Jeff Revoy, vice president of search and social media for Yahoo! Europe. "People want to take the best of the Web with them no matter where they go on the Internet.  We’re making that happen by collaborating more closely with our partners, like Bebo, and their communities.  We’re also facilitating the creation of innovative applications that can be used on and beyond Yahoo! by opening up our platforms so that developers can build great tools that draw on our huge global community as well as our leading products and services," concluded Revoy. 

Contact: 

Alex Laity, Head of Corporate PR, Europe 

Yahoo! Europe

+44 20 7131 1261 

alaity@yahoo-inc.com 
"YouWeb and its young entrepreneurs are excited to be partnering with Bebo in the launch of their social networking platform," said Peter Relan, Founder and Chairman of YouWeb, a cutting edge incubator for technology entrepreneurs focused on web 2.0 platforms. "We've sponsored two substantial social applications and Bebo's global presence, demographics and highly engaged user base will provide an ideal foundation for their growth and evolution."

Contact:

Kjerstin Erickson, FORGE

YouWeb

pr@youwebinc.com

