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Q and A: Introduction of Customer+
Q1: What makes this portal and network the first of its kind? How did marketing managers handle this before?
A1: Typically, marketing communication managers, product managers and designers in a central marketing office use one or more print service providers. They may print all their collateral and stationery items to-order centrally and then ship to remote offices and distribution channels. 
In some instances the marketing department will provide the Quark or Adobe InDesign files to their remote offices and those offices will seek out print vendors. The remote office may modify the design to change contact information, local co-branding and some other details. It is quite difficult to ensure that the colors produced by these local print service providers match the original design and the colors produced at other locations. It is difficult to maintain control of the content and design. 
In a small number of cases companies have created some kind of Web-to-print portal and then sought out suitable printers in several locations. All this takes time, effort and a lot of testing and calibration to ensure the color consistency across the many locations. 
What is different about this new portal is that it is “off-the-shelf.” The print service providers have been pre-qualified to be selected as part of the network. They have signed up to a rigorous color quality assurance program as a condition of being part of this network. This means a corporate marketing organization can use the network to produce anywhere in the world with confidence in the results, without the cost, time and stress of setting all this up.
The Web-based portal offers a level of content and spending approval management that is superior to any offering in the marketplace today.
The availability of all this with multilingual user-interfaces and multiple currencies makes it very suitable for corporations with branches and distribution channels that span the globe. It is also very helpful for American coverage, where central mailing is just not timely enough.
In the past, setting up a special private network has been a time-consuming and costly exercise for those few corporations that have had the budget and expertise. It is now readily available and affordable “off the shelf,” and it can be inexpensively customized to provide a custom look, feel and workflow.
Q2: Why is this portal a better solution than the way things were before?

A2: Because the marketing materials are online and Web-accessible from anywhere in the world, local branches and distribution channels can have instant access to all current and authorized materials, such as collateral, mailing campaign pieces and stationery. They can order them and have them produced locally for timely and cost-effective production. The local user-interface can be in the local language to make it more accessible to local staff. This function is not readily available in most other offerings.
The central brand and marketing communications management will have complete budget control, by being able to define access and spending approval levels. They will also have complete control over the content of the marketing materials in as many languages as are needed.
They can also handle their multichannel (print, e-mail and PURL’s) communication programs using standard Quark templates and online tools, without the need to learn new proprietary variable-data specialist tools.
This new offering is a huge improvement over the workflows that most corporations struggle with today. The tyranny of distance, time zones, freight delays and language barriers all make the mechanics of getting the message out consistently, in a timely manner, on a budget, difficult at best. 
Q3: What special expertise does each of the partners bring to this alliance?
A3: Responsive Solutions has the most complete Web-to-print portal in the world today. It is one of the few that can offer truly multilingual user interfaces so that local access is made easy around the world. It has the industry’s most powerful robust enterprise authorization- and spending-control system. Responsive Solutions has impressive references via their print service provider partners with global multilingual, multicurrency users like SolidWorks (DS Graphics partner).
Hubcast Inc has created a unique global quality color printing utility that offers a consistency of color reproduction (digital and offset) via a comprehensive Six Sigma color QA program. There is nothing quite like it in the world today. Only very large contract print clients have been able to obtain anything comparable at great expense via one of several global print vendors but limited to that vendor’s own print locations. Hubcast and Responsive Solutions are pioneering a whole new era of a much more open network of print service provider affiliates that promises to provide an affordable regional, national and global footprint without peer.
Q4: Why does color and content consistency matter?

A4: One of the keys to effective brand management is to see that every touch-point for clients and targets alike uses a consistent set of colors, designs and messages.
Customer+ provides the systems that help assure consistency on all fronts: design, brand, color and content.
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