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left: New consumer product
naming, brand identity
& packaging

right: New commercial product
brand identity, roll-out
collateral & advertising
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left: Organization’s re-branding,
brand identity, tagline,
& common look and feel

right: Institution’s new
brand identity &
visual vocabulary
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left: Institutional annual report
& anniversary identity

right: Institutional magazine
re-branding
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Institution’s brand identity,
common look & feel,

event marketing, books,

& publications

ABRAHAM LINCOLN PRESIDENTIAL LIBRARY AND MUSEUM

Creativille, Inc.
www. creativille.net



