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Executive Summary of Internet Dough
Is the Internet really that confusing to business professionals?  Yes!   According to Don Philabaum, author of “Internet Dough, Create a Business Internet Strategy” the web is a mystery.  
“The Internet seems like a foreign language to most business professionals.  Just thinking about simple terms like blogs, email marketing, user generated content sends most business professionals into a catatonic state!”
This book helps a business owner as small as a pizza shop gain a better understanding of the risks of not developing an Internet strategy and the opportunities of embracing proven Internet strategies throughout their business.
Chapters

1) Revolutionize Your Business 
The author suggests we are leaving an era dominated by mass marketing as the principal way to acquire customers and we’re entering a new era where companies will use Social Media to acquire, retain, and engage customers.
2) We’ve Come Full Circle

The chapter looks at a fictional story of a young man named Julio who started a bread company 500 years ago. Then, it fast forwards to 1970 and takes a look at a descendant of Julio’s who is opening a pizza business, use of mass marketing tools to generate  business.  Then another 30 year jump in time and the author shows how Tony’s son is starting to convince his father they should be adopting  Social Media Marketing techniques.
3) You Benefit – Ten Ways!
 
The book is written to help companies understand how to use the internet through out all facets of the company.  Here you will understand how human resources, marketing/PR, advertising, product development and customer service benefit.  It’s a holistic view and the author suggests a company develop a companywide Internet strategy.

4) The Internet IS the Message
 Technology has changed the way consumers entertain, communicate, shop, and do business.  This chapter reviews these trends and helps you identify why your business needs to be adopting social media tools.
5) Social Media is Changing Consumer Behavior
Technology has changed culture over time, and today we are seeing a significant shift in behavior as consumers continue to adopt social media. 
6) Are Marketing, Advertising, and Public Relations – DEAD?
If you’ve been sitting on the sidelines, you probably are not aware that the marketing, advertising, and public relations industry is being disintermediated.  What worked for decades is not working as well today.  The small business owner, as well as the management of major corporations, needs to understand that a shift is happening in order to effectively lead their organization. 
7) Social Media Tools – Amplify Word-of-Mouth Marketing

The industry is shifting from relying only on the print and broadcasting mediums to a new web based medium. This new web based medium is built around word-of-mouth marketing amplified by social media tools.
8)  Disintermediated 
 
In case you’re not getting the point, this chapter digs into a number of industries who have been negatively impacted by not having a business Internet strategy.
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All Businesses Benefit From Online Community and Social Media

The author examines  twenty different industries that could benefit from adopting  social media and online community to engage their customer base.

10) Measurable ROI   

Give the bean counters their due! Without them, companies would have no control over spending. This chapter shows how a business Internet strategy can deliver positive ROI.

11) Develop Your Strategy  

You don’t know if you’ve arrived if you don’t know where you are going. You will learn the important elements that should be included in your Internet strategy.

12) Social Media Optimization   
You need to develop a business process to analyze your results and strategies to optimize the effect.
13) Top Strategies  


Who said this was going to be easy?  Now that you’ve got some idea of what you want to accomplish, we’ll give you the tools, ideas, strategies, and examples you need to build successful Internet strategies.  
The book is being read by individuals across all industries from small to large corporations from marketing executives to Presidents and CEOs.   It is available for free at www.internetdough.NET 
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