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Primary Contact 

J.D. Lasica, chief executive officer

<jd@Socialmedia.biz>

(925) 600-0639 in San Francisco
About Socialmedia.biz 

In 2007 Socialmedia.biz was named the #1 site covering the social Web. CNET named its founder, J.D. Lasica, one of the top 100 media bloggers in the world after he launched Ourmedia.org (150,000 members), the first video hosting and sharing site. 
The Socialmedia.biz blog gained a reputation in 2007 - 2009 as one of the top sources, if not the ultimate source, for gaining the most current information about the social Web. Now with the collaboration of seven thought leaders, a team has been assembled that can provide end-to-end solutions for corporations and small to mid-sized businesses seeking to succeed in social media and social networking. 

Currently the consultancy has two major objectives:

• to highlight news, trends, tools, resources and white papers around social media, social networks and Web 2.0

• to help businesses and organizations achieve maximum impact with their social media strategies and online campaigns.

Socialmedia.biz offers a broad suite of services ranging from strategic planning to online publicity; grassroots and new media marketing to business intelligence; search engine services and online reputation clean-up. Each principal has a successful track record in working with clients such as Intel, Cisco, Oracle, Sharp Electronics, Schering-Plough, T. Rowe Price, McCann Digital, Fresh Air Fund, International Medical Corps, and dozens of others. 

Socialmedia.biz is a joint enterprise founded by leading experts in the business use of social media with locations in Washington, D.C., Los Angeles, Chicago, San Francisco, Silicon Valley, Austin and Tel Aviv. 
For more information, visit www.Socialmedia.biz 

Key Facts
Quick facts about the site which has gained top rankings in seven days.

• The strategists offer social media solutions for the enterprise, mid-size companies and start-ups.

• Socialmedia.biz is a daily publication offering news, analysis, tools and tips around the business of social media.  

• Socialmedia.biz ranks as the No. 2 search result on Google for the term "social media" – and is the top-ranked business with that name
• The site offers a directory of social media reports, whitepapers, books and events. 

Strategists

The strategists assembled to provide end-to-end Web 2.0 solutions are as follows:
• Chris Abraham, co-founder and principal of Abraham Harrison, an international consulting
group that specializes in online word-of-mouth/conversation marketing and online business and technology strategy advising.

• Deltina Hay, owner of Dalton Publishing, founder of the social media Website service PlumbSocial.com and author of the upcoming book, "A Survival Guide to Social Media and Web 2.0 Optimization: Strategies, Tactics, and Tools for Succeeding in the Social Web."

• Christopher S. Rollyson, a pioneer in corporate innovation, strategy and transformation for 20 years who has had a leading role in launching such game-changing offerings as Java with Sun and e-business strategy with PricewaterhouseCoopers Management Consulting.

• Ayelet Noff, founder of Blonde 2.0, a consulting firm specializing in helping brands understand how to use social media tools such as  blogs, social networks and social software to launch conversational marketing campaigns and create brand awareness.

• J.D. Lasica, one of the earliest social media strategists, who founded Ourmedia.org, the first video hosting site, wrote the book "Darknet" about emerging media and was one of the first 50,000 bloggers on the planet.

•  Joanna Lord, co-founder and CMO of TheOnlineBeat.com, a resource for online job searchers and an expert in online marketing and social networking.

• David Spark, owner of Spark Media Solutions, a new media production company that specializes in reporting and producing at live events and developing brand and thought leadership through storytelling.  
Case Studies

For instance, one Socialmedia.biz partner, Abraham Harrison, was given the challenge of creating a buzz campaign on behalf of the Fresh Air Fund to place 200 inner-city youths with host families – and to do it in three weeks. The firm used its relationship with a network of mommy, daddy and educational bloggers, geotargeted likely prospects in the New York and New England regions, then launched a large online outreach campaign using links to the organization's website and a social media news release. Its efforts resulted millions of people reading the story on blogs, online publications such as BoingBoing and Redbook Magazine – and placement of all the youths.

Deltina Hay cited her publishing house's video podcast episode in which local filmmaker Anne Heller filmed Gary Kent, author of a book about his career as a Hollywood stunt man in the '60s and '70s. Heller created a few clips from the reading and put them on YouTube with some good key word terms. The clip in which Kent told of a movie he made with Dick Clark and Duane Eddy nearly 40 years ago eventually found its way to a man in California who said he was Eddy's
 biggest fan. He said he found the video in a search and wanted to help reunite Kent with now country music hall-of-famer Duane Eddy. All of this fell into place, and the two were reunited thanks to the power of video sharing and optimized search terms.
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