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Average Scores by Judging Criteria Average Scores by Judging Criteria Chart
2004 2005 2006 2007 2008 100

Design 85 6.5 7.6 7.3 6. o

Innovation 7.7 55 7.0 6.7 5.7

Content 87 73 7.8 8.0 7.4 8.0

Technology 7.2 54 7.2 72 63 10
Interactivity 82 64 7.3 82 6.5 /i\
Copywriting 8.7 6.7 7.6 80 6.9 01 :

Easeofuse 88 66 77 72 66 50 _
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Faith-based Web sites are newcomers to the WebAwards —e—Design _=— Innovation Content Technology
joining in 2004. A stellar performance in 2004 was offset by s interactiity  —e— Copywriting  —+ Ease of use

poor performance in 2005. For the past two years, the
industry has settled in with less drastic swings and has
outperformed the index by a small margin until falling to Industry vs ISAR 5-Year Average By Criteria

2005-like levels again in 2008. The 5-year criteria average

scores are slightly above average in content, copywriting, and ¢

interactivity. Faith-based Web sites match the average 25

criteria scores in design and fall below average in innovation o |

and technology. As an industry, faith-based sites are strongest %s |

in content, copywriting, and interactivity. They lag in % |

innovation and technology. s |
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Many faith-based sites are strong in social media, offering Q@ h QA O

user generated content to their advantage. They often have %, %,//_ /)’s,)/ o”oo/ 9’@0&_ ’%% ) %Ox

dedicated users that can provide valuable content and offer K % B % %

satisfying user interactions. ‘DFaith_based 3 WebAward ‘

Best of Industry Winners About this Report

Year Winner Website The Web Marketing Association has

2008 Mediapulse Park West Church collected industry Web site development

. . . benchmark data since 1997 through its

2007 Bayshore Solutions Wycliffe Bible Translators WebAward program. Multiple independent

2006 Dallas Theological Seminary Dallas Theological Seminary Website judges review and score each site from 0-

2005 Biola University Talbot School of Theology Website 10 points on each of seven criteria for a

2004 PhotoMission, Inc. A Worldwide Community of W:Ef\:\?azgizc;ir:/tZHEt;c?frt\Zfsli?g;Jrf:t'yscores

Christian PhOtOQrapherS highest in the industry. The views of this

report are based on observations of
aggregated industry data and do not reflect
the results for any particular Web site
unless noted. For complete information, go
to www.webaward.org
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