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MULTICULTURAL?
NO, MAINSTREAM

Project 2050, other

Hispanic hotshops

lead the revolution
By LAUREL WENTZ

ANYONE WO 1AS toask why Phil
Colon's new urban-youth-mar
keting agency s called Project
2050 probably doesn’t know a lor
sbout where the multicultural
market is heading,

That"s the year, according o
wensus Bureau projections, when
wn-Hispanic  whites  will no
onger account for more than 50%
of the US. population. It's “the

tipping point in how the general
population will look, when the mi-
IIHI'ir}' will become the |11,'|j¢1:r_|:"_.,-',"
said Project 20500 CEO. “In some
cities, that's already oocurred.”
Indeed, for the first time, the
number of U.S.-bom Hispanics—
more acculturated, English-speak-
i-I'I_!-T,. better educated and ::I'n::: T
affluent than the first, foreign-bom
eneration—is growing Faster than
the  immigrant population. By
2020, just M %% of Hispanics will be
loreign-bom first generation, 36%
'l-\"l” I."l..‘ I|1l.' U.S.-l'lt:lr'ﬁ_ :-.-l_h.':;un{-hn:n-
eration children of immigrants and
30% will be the third-generation
tlff&plin_l..; af U.S.-bormn Hispanics,

according o Pew | lspanic Center,
Even today, 88% of Hispanics un-
der 18 are US.-born, which has
huge implications for anyone tar-
geting the youth marker,

BCHAEL GRECC

e

HIT TING THE STREETS

THE COOL KIDS that marketers are hiring Project 2050 to help therm reach
may already have stickers and even tattoos of Creative Director Shepard
Fairey's most famous and bizarre creation: a black-and-white drawing of a
wrestler's face that has become known as Obey Giant,

A welH-known street artist who started putting up the Dbey stickers back in
1730 for no real reason (Hhus developing a cult following), Mr. Fairey, 35, has
turmed his distinctive style into graphic images for major brands like Mike, 7-
Lip and Sunkist. (He still poes out late at night to put up posters of his own
images onthe street, and still gets arrested forit.)

He is working with Progect 2050's three partners, CEQ Phil Colon, President
Chris White and Managing
Cirector Matt Pressman,
Messrs, White and Pressman
previoushy worked at The
Sourceand Vibemagazines, Mr.
Caolan, 35, who co-founded
Wolto Lating last vear with
actress Rosario Dawson to
mictivate Lating youth to join
the political process, started an
earlier Lating youth agency,
Ruido Group, in 2000, His
formier business partner,
Roberto Ramos, continues to
run a Ruido Growp spinroff,
Hispanic agency Latin Vo,

Stillin its Llaunch phase,
Project 2050 (p2050.com)
aims tohelp marketers target
urban youth, whether Hispanic,
African-American, Asian-American or cool white kids, Mr. Calon said.

One such marketer is Nextet-backed Boost Mobile. The prepaid cellphane-
service provider has 1.2 million subscribers and is tapping into the youth
market across all demographics. “When we have the oppartunity to work
with Phil and his team, we have a strong and strategic relationship,” said Danyt
Butler, sendor manager for events and strategic partnerships at Boost Mobile.
“We've asked them for help with some of the ereative imagery—wild posting,
street team marketing, hand-to-hand.” =LAUREL WENTZ

CULT LEADER: Fairey's Obey Giant
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