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The Market:

�The good news!

The online retail market is GROWING.

�The NOT so good news?

So are challenges.
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The challenges

�More competition

�Limited SKUs online

�Inconsistent language & tone

�Vendor coordination

�Low conversion/sales
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Competition

The Challenge:

“In 2006, 46% of Canadian retail firms

Had a website.  A large retail firm

without a website is now almost unheard

of; 88% of retail firms with 100

employees or more have one.”

Source: Statscan April 2007
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Limited SKUs online

The Challenge:

Online offering is consistently limited

when compared to what is offered in

the physical stores. “Product information

can’t be uploaded fast enough.”

Result:

Leaves customers with less buying options &

selection. 
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Inconsistent language
& tone

The Challenge:

Product/SKU descriptions and content

varies from one manufacturer to

another.

Result:

Entire site becomes disjointed, the

product messaging doesn't speak

speak to YOUR customers. 11



Vendor co-ordination

The Challenge:

Gathering information from various
distributors, vendors and manufactures is 
frustrating and time consuming.

Result:

Increased costs in maintaining accurate
product information and data online.
Limited online SKUs due to lacking
information. 12



Low conversion/sales

The Challenge:

Flat, generic product descriptions and 
copy does not evoke emotion or drive the 
customer to make a purchase. “The copy 
just doesn’t sell!”

Result:

Low conversion and sales rates. Site visitors 
view product, but are not turned into 
buyers. Slow or no growth in the online 
channel.
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We can help!

� Research &Vendor coordination
� Gather relevant product data from manufacturers, 

distributors and vendors, etc.

� Online Product copy writing
� Develop copy that speaks consistently and sells to your 

core audience.

� Output for web format (XML, HTML, etc)
� Submit content that can easily be integrated into website 

by your web team.

� French translation
� Undertake translation of content into French, or other 

languages.
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Process

The content writing and 
management process is 
undertaken using a strict 
internal process to ensure 
quality control and work 
efficiency. 

We recommend that SKUs 
be grouped and 
completed in batches of 
100 products.

15



Costing model

�We apply a price per SKU based on volume.

�Costs include: product information research, 
vendor coordination, writing and revisions.

�The cost per/SKU estimates are based on a 
150-300 word product description including 

specifications, warrantees, etc.
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About GeekSpeak[imc]

�GeekSpeak is a Toronto based firm 
providing professional marketing, writing 
and business communication services.  

�Our company focuses on key branding 
messaging and creative development. With 
experienced professional Writers, we use a 
'plain English' writing approach to create
content that persuades, motivates and sells. 
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Client-Work
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Contact Us.

Isaac Wanzama 

Communication Specialist & GM 

GeekSpeak[imc]

1-416.619.5349

isaac@thinkgeekspeak.com

www.thinkgeekspeak.com


