Confectionery, Magazines and Beverages
Account for 79% of All Front-End Sales

% Total Front End Sales

Candy/Gu miints _9.9

Magazines 24.8
Gift/Phone Cards | 6.2
Batteries 3.0

Health/Beauty 2.4

Salty Snacks 2.4
Razors/Blades 2.0
Smoking/Accessories 2.0
Other Snacks 1.8

Other 1.2

Source: Front-End Focus; Dechert-Hampe
Analysis of Retailer Data.



Almost One In Three Shoppers Would “Walk Away” If The
Item They Wanted Was Not Available at the Checkout

If tem Was Not Available, What Would You Most Likely Do?
(% Of All Respondents)

Find Item Elsewhere, Return To
Original Lane To Checkout

Buy Nothing Or Delay Purchase

Change Lane To Purchase Item
In New Lane

Switch To Alternative ltem
Located In Current Checkout
Lane

Stop At Another Store To Find
Iltem

Source: Front-End Focus Shopper Interviews



The Opportunity For Improved Performance at the
Front-End Checkout Is Huge

Top performing retailers enjoy a 30% advantage

in store performance at Front-Ends

Total Checkout Sales Per S MM ACV Index
130

Poor Performing Medium Top Performing
Stores Performing Stores Stores

Source: Front-End Focus ; Dechert-Hampe Analysis of Retailer Data.
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