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As the only professional association exclusively  
dedicated to online advertising operations and  
technology, AdMonsters offers a unique and  
uniquely qualified audience to companies wanting to 
reach senior operations leaders from across the in-
dustry.

Please contact our media sales team at  
sponsorships@admonsters.com to discuss how to 
reach your most valuable audience.

mailto:sponsorships@admonsters.com?subject=site_advertising


AdMonsters’ users and members directly reflect the overall industry. In 
short, our audience is the ad operations--critical internal sellers within 
an organization often key in making important business and purchas-
ing decisions. When ad operations see a solution that will help the 
business, they will become its biggest cheerleader.
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Our Members & Users

Unique and highly 
targeted audience

Thousands of ad operations and technology lead-
ers visit admonsters.com to get the same focused, 
valuable, and business-critical information offered 
at our conferences.
Our blog series, “Leading Operations Online”, writ-
ten by the leading minds in ad operations today, 
provides valuable insight into the direction of the 
market and provides direction to our members.
“AdOps News from Around the Web,” the admon-
sters aggregated news feed, provides hand-selected 
stories. Articles come from dozens of sources; each 
story is carefully vetted for quality and relevance.
AdMonsters users are influential business leaders 
representing media owners, agencies, advertising 
networks and exchanges, and technology providers.



Hundreds of leading brands visit 
admonsters.com every month



728 x 90 Homepage Banner

AdMonsters Homepage
Reach thousands of existing and potential customers monthly as they come to ‘front 
door’ of admonsters.com. This is a rare and valuable high-impact branding opportunity.

Pricing:
Flight (weeks) 1 week 2 weeks 3 weeks 4 weeks
Cost $500 $800 $1,000 $1,200

Campaign Details:
 » Campaigns will be frequency capped at 5x per week. We will run a maximum of 5 concurrent cam-

paigns. Weeks run from 12:00 AM (EST) Monday morning through 11:59 PM the following Sunday. 

 » Creative must be received no later than 5 PM EST Thursday before the campaign is to go live. 
While we will try our best to get campaigns live, if creatives are received after this cutoff can we 
can not guarantee they will start on Monday. 

 » For multiple week flights, we ask that you please provide at least 1 separate creative for each 
week. For example, if you are running for 4 weeks, please give us 4 separate creatives that we can 
cycle through during the flight.

 » All homepage purchases include a bonus companion run in our aggregated news feeds section, “Ad 
Ops News from Around the Web”. You may include separate creative for this bonus placement.



Creative ideas
We encourage you to be as creative as possible with your 
ad units. We’ve given you a big canvas to paint on and 
hope you’ll make the most of it.

Given our unique and focused audience, you may want to 
create a custom creative that speaks directly to leaders 
in online ad ops and end users of your product.

Some ideas to get you started:

Advertise a session you’re leading at an up-
coming AdMonsters forum. Get people ex-
cited about it before they get there.

Announce new product launches or releas-
es to the audience who will most effected 
and interested in those changes.

Link to white papers and other research 
you’ve done and influence the influencers. 
Show off your hard work and success.

Get the word out about speaking engage-
ments and events where you executive 
team will be presenting.
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728 x 90 Blog Banner

Leading Operations Online
The AdMonsters Blog
AdMonsters staff and industry leaders representing the full spectrum of online ad 
operations and technology write the articles featured in ‘Leading Operations Online’. 
Sponsoring this section of the site is a fantastic way to demonstrate thought leader-
ship and to associate your brand with influential articles and opinion pieces. We also 
invite you to contribute to this series while running your campaign.

Pricing:
Flight (weeks) 1 week 2 weeks 3 weeks 4 weeks
Cost $250 $400 $500 $600

Campaign Details:
 » Campaigns will be frequency capped at 5x per week. We will run a maximum of 5 concurrent cam-

paigns. Weeks run from 12:00 AM (EST) Monday morning through 11:59 PM the following Sunday. 

 » Creative must be received no later than 5 PM EST Thursday before the campaign is to go live. 
While we will try our best to get campaigns live, if creatives are received after this cutoff can we 
can not guarantee they will start on Monday. 

 » For multiple week flights, we ask that you please provide at least 1 separate creative for each 
week. For example, if you are running for 4 weeks, please give us 4 separate creatives that we can 
cycle through during the flight.



Countries with active members
Countries with visitors to admonstes.com
Other countries

Global Audience, Global Reach
Our users come from 
the world’s larg-
est media markets. 
Whether registering 
for a conference or 
event, reading the 
articles catching up 
on the aggregated 
feeds, or to access-
ing materials from past events, admonsters.
com is the destination for the global ad op-
erations community.
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AdOps News from Around the Web
Aggregated News Feeds

728 x 90 News Banner

Our aggregated news feeds, AdOps News from Around the Web, features articles, 
opinions, and important product announcements collected from dozens of sources. 
Each article is hand-selected by our editorial staff for relevance and value. You won’t 
find any puff pieces or PR fluff here just the best the web has to offer ad ops teams.

Pricing:
Included in homepage purchases
Campaign Details:

 » Campaigns will be frequency capped at 5x per week and we will run a maximum of 5 concurrent 
campaigns. Campaigns will run from 12:00 AM (EST) Monday morning through 11:59 PM the follow-
ing Sunday. 

 » Creative must be received no later than 5 PM EST Thursday before the campaign is to go live. 
While we will try our best to get campaigns live as specified above, if creatives are received after 
this cutoff can we can not guarantee they will start on Monday. 

 » For multiple week flights, we ask that you please provide at least 1 separate creative for each 
week. For example, if you are running for 4 weeks, please give us 4 separate creatives that we can 
cycle through during the flight.



Contact us
If you would like to know more about the site sponsorship opportunities 
available to your organization, please get in touch with us by either send-
ing an e-mail to sponsorships@admonsters.com or by visiting our website 
at admonsters.com/contact.

We look forward to working with you to develop a campaign customized 
to your needs and our audience.

Ad specifications
The ads on the site follow the IAB guidelines and are a standard dimen-
sion used across the web. For detailed information on IAB standards, 
please visit the IAB website.

Ad unit dimensions: 728 px (wide) x 90 px (high)

File size: Up to 40Kb

File types supported: Static images (GIF, JPG, PNG); Flash (SWF)

Maximum animation: Total 15 seconds including looping (maximum 3 
loops)

Sound is not allowed, user-initiated or otherwise

Please note that all site sponsorships are run on a tenancy basis and there is no guar-
antee on specific impressions or user reach. Please see your contract for compete 
terms and conditions of your campaign.

mailto:sponsorships@admonsters.com?subject=site_sponsor
http://admonsters.com/contact
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