FAQ DOCUMENT

30 Days/30 Ways Campaign by DASANI®
How can consumers help raise money for state parks? 

Every time consumers purchase two 24-packs of DASANI® water at participating retailers, the company will donate one dollar to support recycling programs in state parks.

For the social media aspect of the program, DASANI® will donate one dollar to recycling programs in state parks every time a consumer shares an environmental tip or fact, up to $25,000 in total.

What retailers are involved? 

Bashas’ (AZ) will run the DASANI one dollar donation with purchase program from April 1 through May 5, and will also invite consumers to donate one dollar or more at the register to support Arizona State Parks. 

What state parks benefit? 

The 30 Days/30 Ways program supports state parks and their recycling efforts in California, Arizona, Oregon, Washington and Nevada.

What can we expect to see at our local state parks as a result of this campaign? 

Funding from this program will maintain and enhance important recycling efforts across select parks, highlights include:

-Recycling bins added at the very popular Candlestick Point and Angel Island State Parks in San Francisco.

-Washington state now will have the ability to purchase new recycling bins for parks in the Seattle area, which were eliminated previously due to budget cuts. 

-The Oregon State Fair’s Green Team, which is responsible for clean-up and recycling at the fair in August 2010 is being made possible by the support provided to Oregon State Parks.

How much money will be raised during the campaign? 

DASANI® has set aside $25,000 for the social media component and challenges consumers to log on and share tips and trivia to activate those funds.  

DASANI® has also set aside a minimum of $45,000 for donations resulting from consumer purchases at participating retailers. 

What will the funds be used for? 

The 30 Days/30 Ways program provides money to support recycling programs in state parks ranging from recycling education to increasing the amount of recycling bins and bags in parks. 

How long will this campaign run? 

The campaign is being introduced in April because of Earth Month, but the eco-friendly tips and environmental trivia will continue to be relevant as the program expands to coincide with the introduction of the PlantBottle™ across the rest of the continental U.S. later this year.  

How is the campaign different in Arizona? 

Because of Arizona’s unique situation with budget cuts triggering closures of 13 state parks in Arizona, the campaign will raise more money than other states because it will accept consumer donations as well.  At all 65 Bashas’ community markets, consumers have the opportunity to make a donation at check-out of any amount to Arizona State Parks Foundation for  unrestricted funds to help keep parks open. In Arizona, this campaign is providing a life support that not only helps parks, but the communities and businesses that rely on tourism dollars from park visitors. 

How is the PlantBottle™ made? 

It is currently made through a process that turns sugar cane and molasses, a by-product of sugar production, into a key component for PET plastic.  The sugar cane being used comes from predominantly rain-fed crops that were processed into ethanol, not refined sugar.   Ultimately, the Company’s goal is to use non-food, plant-based waste, such as wood ships or wheat stalks, to produce recyclable PET plastic bottles.  Up to 30 percent of the content in the PET plastic comes from plants and the bottle is 100 percent recyclable. 
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