Baby products
Grocery stores
Children's drinks
Paper Towels

Big box stores

Peanut butter
Household cleaners
Washing machines
Prepared foods

Pain relievers/ Aspirin

Snack foods

Arts and Crafts
Vacuum cleaners
Shampoo
Cosmetics
Deodorant

Home maintenance
Home office

Fast food chains
Automobiles

Sodas

Mean Summary of Max Diff Scores
Moms

22.2

29.3
28.1
27.9
27.8

36.2

" 79.9% ofthe |
time, moms

chose baby
product
advertising as
portraying them

Vi

Anything below
this line means
this cateegory
lost out to
another category
more than half
the time

o

[ QA3. Now think of your own role of mom and what your day is like, or the moms you know and what their day is like. Please indicate which of ]

the following four product categories portray moms the best in their advertising and which portray them the worst.




	Slide Number 1

