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FEMALE ENTREPRENEURS VOTE CAMERON BEST FOR SMALL BUSINESS

-- Poll puts Clegg and Brown neck and neck behind

 as Brown heavily criticised by small business community -- 

London, 26th April 2010 – In the run up to the general election and with the final party leaders’ television debate on 29th April focusing on the economy, over 400 female entrepreneurs have spoken out about their hopes and concerns in an in-depth survey by notonthehighstreet.com, the multi award winning shopping website which supports over 1,500 of Britain’s most original and successful small businesses, of which over 90 per cent are run by women.  

Notonthehighstreet.com’s survey of its small business entrepreneurs reveals:

· David Cameron’s Conservative Party considered best small business champion with the greatest understanding of small business

· Conservative Party at top of election poll although vast majority undecided with Labour and Liberal Democrats equally low and running neck and neck behind in attracting the small business vote

· Nearly half say they see no signs of a Labour government making a positive difference to small business, less than 6% say Brown puts a high value on the role of small business in the UK economy and only 0.5% say they feel well supported by a government which understands small businesses needs
· Only 3.3% of small businesses say Labour’s recent budget announcement is enough to get them to vote labour

· Easily available start-up and early stage grants are small businesses’ greatest demand followed by better tax breaks

· E-commerce is key to small businesses with nearly half saying they would never have never gone into business if they couldn’t sell online

· Lack of finance and e-commerce knowledge is the greatest obstacle to growth

· Small business sector remarkably strong with over one third saying they have been unaffected by the economic downturn and 23.9% reporting annual turnover is up

· More small businesses have used credit cards to fund their business than have applied for a government grant or taken out a business bank loan or personal bank loan. 
Holly Tucker and Sophie Cornish, co-founders of notonthehighstreet.com said:  “83.4% of the small businesses that took part in our survey told us that they believe there is an important job to by done by notonthehighstreet.com in representing the small business community to the government and the media, so we are pleased to be giving our warts and all report in the run up to the general election.  

“With over 90 per cent of the 1,500 small businesses we support run by women, we hope this survey will help get the vital female entrepreneur voice heard.  Our survey clearly shows that whoever gets into power in the coming election has got their work cut out.  The small business sector is strong in poor economic times with hundreds of thriving businesses telling us they are riding high above the recession.  But in order to grow this vital part of the UK economy politicians must get real about small businesses demands.  We undertook a similar survey two years ago and these latest results show feelings are even more strongly against the government.  The same issues are being highlighted again two years on but the government clearly hasn’t listened.  We invite each of the party leaders to come and meet us and we will be pleased to tell it to them straight and provide them with invaluable information about our small businesses and what they really want.”

SURVEY RESULTS IN DETAIL

1. POLITICS AND THE ELECTION

When asked which party they think champions small businesses the most notonthehighstreet.com’s female entrepreneurs voted as follows:

David Cameron’s Conservative Party

44.6%

Gordon Brown’s Labour Party


28.2%

Nick Clegg’s Liberal Democrat Party

27.2%


The small businesses who took part in the survey are more than three times more likely to vote Conservative but a huge majority, 62%, are still undecided and interestingly Labour and the Liberal Democrats are exactly neck and neck.  When asked who they would vote for in the general election on May 6th the results were:

Conservative


23.1%

Labour


7.4%

Liberal Democrat

7.4%

Undecided


62.0%
When asked how they rate Gordon Brown’s and David Cameron’s understanding of small businesses they replied:





Gordon Brown

David Cameron

High



2.5%



5.0%

Average


42.8%



50.9%

Low



41.1%



34.3%

None at all


13.6%



9.8%

When asked what value Gordon Brown and David Cameron place on the role of small businesses in the UK economy, again Cameron wins over Brown:





Gordon Brown

David Cameron

High value


5.5%



11.6%

Medium


40.8%



49.9%

Low



53.7%



38.5%


The government’s position in relation to the small business community rated badly with nearly half reporting they do not see Labour showing any sign of making a positive different to small business

When asked where they think the government is positioned at the moment within the small business community respondents said:
Not well – despite well-publicised claims, I see not sign 

of them making a positive difference to small businesses

46.1%

Badly – they are too removed from the realities of running

small business to give any proper support



23.4%

Getting better – lately they have improved their efforts

14.4%

Moderately well, though I think they lack in some areas

9.3 %

Hopelessly – government policies only make running my

business more difficult





6.3%

Very well, they’re at the heart of it – I feel well supported

by a government who understands my needs


0.5%

Only 3.3% of small businesses said that the recent government budget announcement was enough for them to vote Labour in the next general election with over half remaining undecided

Yes



3.3%

No



43.3%

Don’t know


53.4%


Half the female entrepreneurs surveyed said that the government is not supportive at all to women in their businesses’ key requirement and are least strong in giving them financial backing.  When given a choice of options to highlight the ways the Government is supportive of women in business they highlighted:

None of the options


50.1%

Tax breaks for working parents
21.9%

Business advice


19.9%

Childcare facilities


17.1%

Training



9.3%

Financial backing


2.5%

A call for easily available start-up and early stage grants is considered the most important thing that Government could do to support small businesses, followed by better tax breaks.  When asked the single most important think the government could do to support small businesses, respondents said:

Easily available start-up and early stage grants

32.5%

Better tax breaks





26.2%

Legal and accounting support at no or low cost

22.2%

Automatic, easy access to qualified mentors and

impartial advice





14.1%

Significantly reduced legislation



 5%

2. ECONOMIC CLIMATE AND SMALL BUSINESSES
Over a third say that they have been unaffected by the economic climate with nearly 23.9% saying their annual turnover is up.  When asked what impact the economic downturn has had on overall sales small businesses reported they were:

Unaffected


38.5%

Down slightly


29.5%

Up slightly


15.1%

Up significantly

8.8%

3. GOVERNMENT GRANTS AND BUSINESS FUNDING

More small businesses have used credit cards to fund their business than have taken out either a government grant, business bank loan or personal bank loan. 

When asked how they have funded their business, respondents said:

Credit card


23.9%

Business bank loan

10.6%

Personal bank loan

8.6%

Personal savings

62.5%

Loans from family

28.7%
Only 14.1% of small businesses say that they have ever applied for a government grant.  Of those who did, 63.9% were successful and were awarded as follows:

Up to £250


4.2%

£251 - £1,000


37.5%

£1,001 - £3,000

41.7%

£3,001 - £5,000

12.5%

£5,000 - £10,000

0%

More than £10,000

4.2%

Of those who never applied for a government grant the top reason they gave is because they never thought of it or weren’t aware they might qualify, 50.7%, with other reasons as follows:

I was unable to find good advice on the subject



24.5%

I heard that it’s so difficult to get grants that I didn’t bother applying
16.4%


I didn’t need it







14.0%

I started, but it was so time consuming and complicated I gave up
9.6%

The amounts available are too small to warrant the time it would take  3.9%

When asked what is there greatest financial concern small businesses say:

That I was or am unable to draw a salary for longer than expected
46.9%

That the company would run out of money and go bust


25.2%

I really don’t have any financial concerns




18.9%

That I would not be able to get enough money to get started

9.1%

4. ADVICE, SUPPORT AND GREATEST CHALLENGES

Friends and family are the greatest source of small business advice

When asked where they go for small business advice respondents said

Friends and family





56.7 %

Business Link






43.6 %

Business contact/ex-colleague



30.7 %

Networking and business support organisations

32.0 %

I go on instinct





13.1 %

Notonthehighstreet.com




12.6 %

Banks







9.1 %

I don’t know where to go




7.6 %

Money worries are the most stressful and challenging aspect of running a small business while winning and keeping the support of spouse/partner is the least stressful. 

28.3 % say money worries, whether for the company or the family have been extremely stressful and challenging when running their business.  This is followed by:

Concerns about how children will cope if/when

they cannot give them the time they feel they need
22.4 %

Juggling all the different demands that starting

their own business has placed on them


19.1 %

Practical childcare concerns




17.4 %

Tiredness and lack of sleep




16.3 %

Being unable to take any time off let alone a holiday
13.1 %

Winning and keeping the support of a spouse or partner
   3.9 %

Lack of finance, time and e-commerce knowledge are greatest obstacles to selling products

When asked to cite the greatest obstacle they face when selling their products small businesses report:

Lack of finance to promote my business throughout the year
 
41.8%

Lack of time to promote my business




30.9%

Lack of e-commerce knowledge and their inability to promote

their website sufficiently to catch shoppers’ attention


16.8%

Lack of business knowhow






13.8%

Lack of creativity, ideas or design knowledge



2.8%

Lack of finance explains why small businesses marketing budgets are extremely low

Annual marketing budget under £1,000




62.2%

Annual marketing budget of £1,001-£5,000



22.7%

Annual marketing budget of £5,001-£10,000



11.6%

Internet boom drives small businesses but lack of e-marketing knowledge exposed 

47.4% of small businesses say that the internet boom has totally affected their business and that they would have never have gone into business without it while others said

A great deal – it has transformed the way we do business

21.2%

Quite a lot – I do things now I could never have done without it

12.8%

However, small businesses knowledge of online marketing is extremely limited by their own admission as they reveal:

No knowledge at all of affiliate marketing programmes


32.1%

No knowledge at all banners, skyscrapers and buttons


26%

No knowledge at all of pay per click advertising



19.1%

No knowledge at all of social networking sites



10.0%

No knowledge at all of search engine optimisation


7.7%

No knowledge at all of customer email newsletters


6.9%

5. SMALL BUSINESSES MOTIVATIONS AND AMBITIONS

67.3% were motivated to start their business as they wanted to work for themselves with 48% saying they wanted to do something more creative.  33% wanted to work at home having had children while 15.6% said they needed the supplementary income.

50.4% were reasonably confident that with luck and hard work they would succeed.  

ENDS

NOTE TO EDITORS

Holly Tucker and Sophie Cornish, co-founders of notonthehighstreet.com, are available for interview about their small business survey.  For further information and interviews, please contact Julie Turner PR Director on 07778 781837 or at julieturner@notonthehighstreet.com.

Facts about notonthehighstreet.com survey recipients

Just over 400 of notonthehighstreet.com’s small business partners took part in the survey, which was conducted between 1st and 15th April 2010.  92.4 % are female entrepreneurs and 54.7 % have children under the age of 18.   

Most, 45.6% are aged between 30 and 40, 30% between 41 and 50, 12.6% between 18 and 29 and 11.8% 50 and over.

69% are sole traders, 21.7% run limited companies and 8.1% partnerships.  

42.4% have been running their business for between one and three years, 22.7% between three and five years and 16.1% over five years.

In terms of turnover, 16.6% have an annual turnover of between £50,000 and £250,000, 28.2% between £10,000 and £50,000 and 42.4 % £10,000 or less.

73% do not employ anyone, while 21.2% employ 1-2 people and 4.5% between 3 and 5 people.  57.7% of the small businesses surveyed are family run.

Respondents are from across the UK:  23.7% from the South East, 23.2% from London, 19.4% South West, 11.6% Midlands, 7.8% North West, 4.8 per cent North East, 3% Eastern and 2.3% from Wales.

50.9% of businesses operate from a dedicated home office or workshop with 28% working at home around the kitchen table.

Background on notonthehighstreet.com

Notonthehighstreet.com is the multi award winning on-line shopping website which supports over 1,500 small businesses.  Set up by Holly Tucker and Sophie Cornish in 2006, the company, which turned over £100,000 in its first year has shot to success with sales turnover in 2009 exceeding £6.5million.  

Thousands of products are available to buy from this lifestyle shopping site while offering great visibility for the small businesses it supports.   Each small business  ‘partner’ has their own URL and ‘homepage’ on notonthehighstreet.com so that shoppers can find out more about the small business behind the products while consumers can buy thousands of products from the other 1,500 small businesses under one vast shopping umbrella website.  Notonthehighstreet.com hand picks all the small businesses it represents, receives over 40 requests a week from small businesses to join them but due to high quality control and its quest to represent Britain’s most innovative and creative small businesses it has turned away thousands. 
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