_12 ‘ The Campaign Technology People

An L2 Campaign Case Study:
Multi-touch Personalized Event Management System

L I
Printing and
Marketing Services
L]

2890 Zanker Rd.
San Jose, CA 95134

408-457-9300
email: info@L2soft.com

www.L2soft.com
e

T prmds
TERELA LT}



Summary | Multi-Touch Marketing

PIP Printing and Marketing Services, located in Manchester, CT used Fuse to generate a phenomenal response to
a discussion on 1:1 personalized communications strategies and integrated marketing by using a multi-touch
personalized marketing campaign. Using a comprehensive tracking system, they were able to follow-up with their
recipients using the right messaging and channel at the right time and automate the process. By doing this, they

generated a phenomenal 27% response to the campaign, 50% of those attended the event.

Roa, vour first card was well played!

Features

e : N Personalized to the individual
wacheg the & allogasty N, B PIP made the content relevant with a
personalized image of a stack of poker cards

Auto-populated fields
Uses data PIP has, to make it easier and more
likely for recipients to complete the form.

o = Relevant offer
sy . PIP used a significant offer that was consis-
Yorur Maspsn S s reguesied by Ooiotsr U A0, tent Wlth the direCt mall theme tO entice
Suntiag |s kil = prospects.

Response Tracking
PIP tracked responses to the Personalized URL
and used that to follow-up with customers.

Conlinue Raespistasson

Example of the personalized URL PIP used to register users to the event.

The Campaign | Getting Phenomenal Response To Your Events

PIP Printing and Marketing Services used Fuse to implement and manage a multi-touch personalized
marketing campaign directing its recipients to a discussion on 1:1 personalized communications strategies and

integrated marketing.

The campaign consisted of three to five marketing touches and a phone call for follow up. The first touch was a
VDP dimensional direct mail piece to a personalized URL to invite the recipient to register for one of two

seminar sessions.



PIP created a second touch by using a call to action to drive respondents to their personalized URL to register
and act on an offer, “Visit your p-URL and register online to be automatically entered to WIN a $500 Mohegan
Sun Casino Gift card”.

Once the recipient visited their landing page, they saw a personalized deck of cards with the message “Your
first card was well played” which was consistent with the direct mail theme and messaging. The gift card offer
relevant to the theme was also restated. After the respondent verified their contact information, they were given

four options for registration.

Using a comprehensive tracking system, PIP

'
—P,—P e was able to follow-up with the right messaging to
e i —— each person and created a third touch. Recipients
-
e P'P - who registered for the event were sent automatic
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confirmation emails, which included directions to the

event based on their location. Those who could not

| e s e i s e | attend one of the two session times were given the

rrfies [ options to decline.

With this marketing intelligence PIP was able to
follow up with these HOT Leads by sending relevant
Example of personalized follow-up email . .
follow-up messaging. Anyone who did not respond or
visited the PURL and abandoned were sent email reminders until they registered, declined, unsubscribed
or the event registration time period expired. Follow up calls were also made as part of the multi-touch

marketing strategy.
By hitting each recipient with the right type of message at the right time, PIP Printing and Marketing Services

was able to generate a phenomenal 27% response to the campaign, 50% of those who responded attended
the event.

o 27% response...yy
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L2, Inc. | Contact

L2 is founded in 2001 and is located in the heart of Silicon Valley in California. L2 has grown & maintained

profitability as a direct marketing technology provider for web and print channels.

In addition to technology, L2 is also committed to providing clients with quality support on channel engagement,
technical integration and campaign deployment. L2’s success is not solely based on product sales, but also on the

success of its clients.

L2’s technology caters to the direct marketing needs of various industries directly and through a vast network of

channel partners.
As the Campaign Technology People, L2 strives to provide the best technology for your direct marketing needs.

Find out more about L2 and Fuse technology at: www.L2soft.com

PIP | Contact

PIP Printing and Marketing Services
www.pipmanchester.com

PH: 860 647 8367

520 Center St.
Manchester, CT 06040



