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In 2005, Glamour Kills started with $300, a basement to design
in, and the passion of founder Mark Capicotto (pictured
above). Five years later, at the age of 23, Mark has expa nded
Glamour Kills into an international clothing brand that is carried

in over 400 stores, an official skate team, and sponsor of its
own stage at the Vans Warped Tour.

NATURALHG

INTRODUCING THE NEW NATURAL HIGH ONLINE
FILM SERIES.
BI-MONTHLY. PUBLIC ACCESS. NEW ARTISTS. SAME
DRUG FREE MESSAGE.

5 WAYS EDUCATORS CAN USE THE ONLINE FILM
SERIES:

-Assign clips as homework or extra credit to reinforce the
Natural High message.

-Download clips and share them during morning
announcements or on your school's education channel.

-Encourage ﬁarents_ to talk to their teens about drugs by
watching these C|I{)S at home. Sample parent letters
found on naturalhigh.org/educators.htmi

-Download flyers and distribute to students or post
throughout your school. Promotional flyer can be found
on naturalhigh.org/educators.html

-Share the Natural High message with other teachers,
students, family and rielr]dks using the "email a friend
ink".
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