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Turning Conversations into Customers

Facebook Marketing with JitterJam™

JitterJam Social Marketing Software for Businesses, Brands and Agencies

JitterJam™ combines email, social media and mobile engagement with an intelligent contact database to
provide businesses, brands and agencies with a powerful and flexible integrated consumer marketing
platform. JitterJam's Facebook marketing capabilities enable brands to drive deeper engagement with
consumers, originate and manage their content and communications, create and execute marketing
campaigns and generate a measureable ROI on their Facebook marketing efforts.

JitterJam’s 5 Core Facebook Marketing Capabilities

@ Facebook App for Consumer Opt-In

JitterJam's Facebook application creates a
Connect tab on the brand’s Facebook page that

integrates with JitterJam’s Make Me Happy™ ixglj e Fie S ke

permission marketing system. S i—— @ REER

Page visitors can opt-in to receiving offers, JltterJam / . Opt-in

newsletters, and other communications from the Make Me Happy™ le;“p Incentive
FacebOOk App Buy Like The P(OS.

brand. JitterJam goes beyond the standard opt-
in/opt-out by allowing each individual to specify:
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e Desired contact frequency by channel o e g e

* Desired communication types and content
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database and is used to send each individual only e =
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and click-through rates and deeper consumer SR S e R s
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JitterJam's Make Me Happy system can also be 7

served via web links that can be embedded in s e
. campaigns, on websites and in many other ways! i st B R

What are your interests?




Facebook Marketing with JitterJam

@ Intelligent Marketing Database

Automatic Contact Capture

JitterJam automatically captures contact data
from all people who post or comment on a brand’s

Facebook wall and enters that data into the
database. If a contact provides additional

information via the Make Me Happy app, JitterJam
reconciles the information into a single database

entry.

Automatic Contact Intelligence Development - o

JitterJam uniquely develops intelligence about
each contact in the database. Each time a

contact posts relevant comments on Facebook (or

Twitter, blogs, etc.) JitterJam captures that

comment and counts the occurrence. JitterJam

also collects the number of potential brand

impressions seen by the contact via the brand’s

social updates.

©& Consumer Engagement

Home Listen - Engage Develop Promote

Calendar Scheduled Hist

Create a New Broadcast Communication Send a quick status update

Update: (-} @ Send via Twitter status
&i & Send via Facebook status
|| ™ Send via FriendFeed

Twitter: 80 characters remaining

URL: om/features/facebook-marketing-toolbox-012308/ # Shorten URL?

(K3 Attach Link |

Schedule: @ Send immediately
O Schedule a date & time to send
2010-07-12 05 +]:[0

Margaret Donnelly - %

Name: Donnelly, Margaret  Tier: Customer /
Twitter: y F book: Margaret Donnelly
FriendFeed: mwdonnelly Mobile: x

Email: margaret.donnelly@jitterjam.com
Blog: JitterJam Blog
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Al areaE Bedford, NH 03110
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Name # First Last
Announcements 0 2010-02-16 2010-02-16 m
JitterJam Newsletter 0 2010-02-16 2010-02-16
Email Marketing 0 2009-11-18 2009-11-18 )
Social Media 13 2009-11-08 2010-06-30 .
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Created: 2009-10-31 Updated: 2010-07-12

Post Updates to Facebook

JitterJam makes it quick and easy to post updates
(including links) to a brand’s Facebook wall and even
update Twitter and FriendFeed at the same time.

Respond to Comments

JitterJam brings a brand’s Facebook wall posts and
comments into the system and makes it easy to
respond to—and further engage—individuals.

Find Content to Share

JitterJam finds and captures content found on
Facebook, Twitter, blogs and other sources through its
powerful Social Search engine. Brands can share fun,
interesting content on their Facebook wall with a few
simple clicks. .
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O Marketing Campaigns
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Brands can easily select target segments
. Wh at is the message within this communication
from the JitterJam database and create . -
. . . . Subject: Special sale JitterJam Template: | <No Template> »—Gt)
S|ng|e‘ or mU|TI—ChOﬂne| CommUHICOTIOHS Message: Because you've connected with us, please take 50% off one item when you purchase another of equal
over Facebook, Twitter, email and/or

or greater value.

mobile. -
URL: http:/jwww.yourbrand.com/special98650 ™ Shorten?
o JitterJam’s powerful database eOS”y Redemption Code: ( Standard 4 Code: 98650 # Include channel prefix?
eOCh brOnd’S SegmenTOTion needs Effective Start: (] 2010-07-12 Ol12 #):[ 00 ! CAMEPM
. Effective End: (J | ETEEH s CAMEPM
through fully customizable tags and e Sl
categories. Preview
Social Media Mobile Email

* Individuals can be selected across all
of the different pieces of infelligence
JitterJam has captured.

Twitter: 17 characters remaining

Please take 50% off one item when you purchase another of equal or greater value. (use code T98650) htto://jit.ly
1.4 /oHewno
dit

Subject: Special Sale
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° Un|qUe ||nks Ond promohon COdeS can /7 Edit ;i;afovgcz-y(?j-;:ti:::r;zc;go\;«x;‘r{vt;:s/;aj\:flr;a%:?.Peasezakeso%owonc item when you purch, ther of equal
be generated and sent with each
message, enabling tracking per

channel and per individual.

95 Contacts Selected (87 currently reachable) ‘ Back H Next I ] e II ==

© Measurement & RO

prasstre Tracking by Message, Channel and
Broadcast - Recipients: 1748  Clicks: 305 (17.4%)
Direct Message - Recipients: 0 * Clicks: 822 Co ni.o Ct
Giving Away a_o = to Celebrate Spring!
Type: ANNOUNCEMENT . . .
" Delivered: Mar 09 2010, 13:38 from 2010-03-09 to 2010-03-18 J”‘ferJOm Ono|yzes Ond pro\/|des |nsTO nT

access fo consumer engagement by
message, by campaign, by channel and
more! See how many people have clicked
through on a promotion and track the
results—all the way through purchase. Easily
measure and quantify the ROI for social
communications with JitterJam!
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Tons of Metrics!

- JitterJam tracks buzz, trends, database
(- growth, depth of consumer engagement
Ea— and much more. JitterJam’'s metrics are easy
S S = S = & o 5 S = to access, share or print—making reporting a
T T T e T T breeze.
[ click via email Click via tvitter = Retweet via tvitter = Click via facebook |
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