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WRSCOMPASS
A leader in clean remediation technologies & environmental services

• 25 years in environmental industry

• Industry leader in safety
– EMR 0.80

• National geographic coverage
– Tampa, FL Headquarters and 

17 service centers

• Technical experience
– More than 600 employees

– More than 35 years of technical 

experience

– Broad range of capabilities & technology

• Financial stability
– $200 Million in revenue

– Superior bonding capacity

– General Liability of $20 million

• $20 million owned and operated fleet
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Full Range of Environmental 

Services
• Diverse range of services

– Full Range of Environmental Services

– Environmental/Engineering Design/Consulting

– Remedial Construction

– Geotechnical Services

– Water Resources Management

• Trenchless Pipe Rehabilitation

– Demolition and Decommissioning

– Civil Construction
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cleanNgreen Program

• Quantify environmental impacts
– Direct emissions

• Stationary combustion sources, mobile equipment

– Indirect emissions
• Electricity consumption, purchased materials, landfill impact

– Other emission sources
• Mobilization to/from project site, travel and lodging, 

corporate office emissions

• Assess Opportunities & Reduce Impacts
– Resource utilization and efficiency

– Energy consumption

– Beneficial reuse of project wastes

• Report
– Local impacts to employment, economy and environment



cleanNgreen Applications

• Water Reclamation
– Pharmaceutical company in Davie, FL

• Superfund Site sustainable remediation

• Forestry Management
– Florida Department of  State Lands and Florida Fish and Wildlife

• High Speed Rail
– Implementing sustainable practices
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• Measurements/Metrics need to be clear

– Social Benefits (People)

– Environmental Benefits (Planet)

– Economic Benefits  (Profits)

• Short-term and long-term costs and liabilities

• Communicate benefits

• Integrate throughout Supply Chain

Sustainability Success
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• Sustainability is an evolving commodity
– Regulation and competition are making this tradable

• Integrity on environmental positions is 

important

• Value to brand and image

• Could be easier than you think

From Green Talk to 

Green Wash to Green Walk
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Summary

Visit us at www.WRScompass.com 

• Sustainability Success
– Communicate benefits with real metrics

• Green Wash to Green Walk
– Sustainability is an evolving commodity

– Integrate throughout your supply chain


