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20 Common Mistakes That Sabotage Your Website

Introduction

So many things can go wrong with a website it's hard to choose the 20 biggest mistakes. But the basic idea is
easy sum up:

Your website is not about you, it’s about your visitor.

If your site isn’t focused on meeting their needs and making it easy for them to accomplish their goals you can
be sure you're losing potential customers.

Take a look at the examples of what NOT to do. You'll see not even the world’s largest and most successful
companies are immune.

Bear in mind, you can’t possibly be objective about your own website. Get a professional website evaluation
or conduct basic user testing to identify the specific problems you need to fix on your site.
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20 Common Mistakes That Sabotage Your Website
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20 Common Mistakes That Sabotage Your Website

1. Doesn’t look professional

Visitors begin to form an opinion about your site very quickly— before they read a

single word.

If it's obviously outdated or doesn’t come across as professional you immediately and irrevocably
undermine visitor confidence. In other words, they hit the “back” button.

Table of Mistakes

Hint
If it says “Welcome to our website” it's outdated.

Hint
If it contains more than 1 moving element (and it’s not a gaming or
gambling site) it’s not professional.
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20 Common Mistakes That Sabotage Your Website

1. Doesn’t look professional (cont.)
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20 Common Mistakes That Sabotage Your Website

2. Lack of hierarchy

Can visitors quickly understand what your site is about?

Do they know what they’re supposed to look at?

Table of Mistakes

Is the most important message the most obvious?

Take the squint test. Squint your eyes and look at your home page.
What pops out?
If it's a stock photo or animated graphic, chances are your eyes are moving to the wrong thing.

If any element on the page doesn’t add value for the visitor, get rid of it!

&z ©2010 Resolve Digital
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20 Common Mistakes That Sabotage Your Website

2. Lack of hierarchy (cont.)

Contact us | Visit us I m
Welcome to Schwab | Investment Products | Research & Strategies | Advice & Retirement | Active Trading | Banking & Lending

How to Choose a Firm  Why Schwab Get Started Open an Account Fees & Commissions  New to Investing
Login ID Password

ONLINE EQUITY TRADES [ [ you want on the Schwab home page.

SLASHEDTO $8.95 FLAT. ~ ——

BECAUSE AT SCHWAB, INVESTORS RULE. | [ lcuvcinisosyouesanpese A huge number of links, buttons,
b SchwabSafe . .
Now, it one flat price—no matter how | News & Guidance boxes and backgrounds make finding

charles SCHWAB

< If you're not interested in “online
equity trades” good luck finding what

Table of Mistakes

often you trade. 3/10: Schwab on vour bond portfolio
: i i z i Find a branch near you ecre
Enjoy new, lower pricing on all online 311: Sonders on Fed poli _
equity trades regardless of: 2/23: Schwab Washington update IW m What y0U Wa nt dlfflCU't and SlOW.
= Your account balance Schwab Company News & Updates [
+How aflen you frade ) ) Visit other Schwab Sites
+ How many shares you trade Tax-Time Solutions
Offering a 30% reduction off the former Take advantage of tax benefits: Open Outside the U.S. | #3¢ Sha me on you Ch UCk,
$12.95 price, our new pricing is just one or contribute to a Schwab IRA now. |
way we're making investing more affordable Make tax time less taxing: Get up to
for more pecple. 35% off TurbaTax®. Thank you, clients.

Simplify recordkeeping: Download your L
SEE OUR NEW PRICING  » 1099 and other tax documents online. i :
Highest in Investor Satisfaction

with Self-Directed Senvi

Schwab Bank Rates and Solutions
Schwab

Mortgage 30 year Fixed Conforming Exchange Tl'aded Fl.ll'lds
5.14%(5.17% APR) Details (™
Clients trade Schwab ETFs™ Find out why »
Mortgage 30 year Fixed Conforming Plus commission-free online | |
5.23%(5.254% APR) Details (™
at Schwab. Market News More news
Home Equity Line of Credit Details X
3.99% APR Obtain a prospectus; read carefully before Daily Market Update
investing. Investing invalves risk including Schwab Market Perspective
possible loss of principal. Fund expenses and s
Schwab Bank Adverti t other conditions apply. Schwab Sector Views
Services for Employers Services for Independent Advisors | (A |[wE0a] l—\sspa:o.
Retirement/401(k) Plans Schwab Institutional UL
Plan Administrators DuUlA
The Charles Schwab Corporation IRERI,
Stock Plans G = 10,650
Desianated Brokerage ?Itaterrler?t ofISchwab s Financial Health = |'lw
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20 Common Mistakes That Sabotage Your Website

3. Difficult To Scan

Few humans start at the top of a web page and systematically move their eyes down, reading each word.

We scan.

Our eyes jump around quickly. Big blocks of text are hard to scan, so we have the choice of reading them or

Table of Mistakes

clicking to another site.

ﬁ@lﬁ < It is impossible to scan the Gravoc
% Software page. There is no headline,

. mowe | sofrware  umumes PURCHASE  CONTAGT no sub-headers, no bold text, no

Gravoo Software i 8 dhision of GraVoo Assooates, inc Mal was feunded o foecus on e
dewelicpmient and marketing of cur fustom busingss software applications and software
dewelopment senvices. Over the years, we have Nelped our cusiomers sole thes unigue
business challenges by creating innovative software solutions that 8t Teir needs. Many of our
software solulions are cenlered around and focus on augmentng e Microsofl Dmamics
Busingss Solulions ling of products (Dnamics &%, Dmamics CRM and Oynamecs GP) in crder
b2 S0kee Specis iNSusiry and Business chalenges

lists, nothing whatsoever to make
scanning an option. There's always
the BACK button.

Tne Microsoll Dynamics products prodde a solid foundation on which 10 Cemler your
Business applicabons. and they bpstally covar a very high percentags of a cuslomaer's nesds
out-ohhe-boe. The Microse Dynamics producls were specifically designed wilh an op£n
archigdure in mind so thal products could be intenbonally cuslomized o fasil these unigue
cusinmer requiremants thal are not covered out-ol-he-Box. A8 & regull Gravoo Software has
;:;:um!u umnsn:su:ununu l:;fﬂmmng :na;uafmagﬂmt MluLmdmn;msurum::m!t r ||"'}'5 1|_ y |l""-l rm more

uie Nee of our ous! &5 ACTOEE 3 beD Fange nduEines oime iar . B FAL i 9 3
cUkrNEaRor v e DA R WM 10 ol omd il 1) A A graphics ever created. Ditto the
addiional fundlionally of B0 make existing processes more eSMcient Other development
projects have consested of budding enting frond-gnd andior back-and, inegraled applcalions IO o
using tols such as Shadefoinl, Visual Shedio NET, eConnect, MWE30L and Access g O

P.S. Could be one of the ugliest
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20 Common Mistakes That Sabotage Your Website

4. Confusing Navigation

If visitors can't figure out where they are, where . :
g y Not even the Amazing Kreskin would know that

they've been, and where they can go, there’s always

clicking on the “eye” icon links to the “Line Advance
the browser’s BACK button.

is Back” page (see inset)?

Table of Mistakes

Navigation no-no’s include: v

= Too many different menus
= Too many options at one time
= Names that aren’t clear

@
= Links that don't look like links and my personal favorite P h O I l e t] C S

= Links that are obscure icons

8 ™~ 68 B

specialists inm %ommunications

8 N § &
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20 Common Mistakes That Sabotage Your Website

5. Too Much Text

< Say whatever it is you need to say quickly.

How do you know if you have too much text?

NetTek is a full-service technology solution provider who works with business g g
owners and senior management to improve their bottom-fline through efficiencies Try readlng It aIOUd-
offered with today's latest computer technology.

Founded in 1991, NetTek has earned the reputation as a trusted adwvisor by

helpi mpanies understand and igate their technol tions., O . . .
:aggzdcaond a:p:iancadmm;na:rg a:::‘l?;port s:.'l:ff w:dcn:rll?gavv:s l::n;ml:pr If you Ca n’t get th rOUgh |t WIthOUt gettlng
and implement a customized solution. A solution specifically designed to

ddre: busi d d L O ta der and

amm?ascr:?eurr rdamip:sznib?: usb::g;lwid:rcabsr:-g;z:famg. ::rrrllp-:rljtiva, bored, you have too mUCh_

Parfner and-to-end solutions.

Table of Mistakes

NetTek helps to keep it's customers ahead of their competition by continualty
reviewing current and upcoming techmology to ensure that our

recommendations position you for the future. Some current examples include: Would you read this home page?

NetTek's Desktops2Go™ (DTG) is a state-of-the-art, fully hosted, server and
desktop solution that allows you to focus on your business not your
technology. With DTG, NetTek provides everything needed, hardware,

. s e 318 O B B R e R This page is also an outstanding example of
Sk b o e e e e no hierarchy, difficult to scan, and no call-to-

capability. Whether the disaster is a server crash or your business location
becomes unusable (including the appliance itself), DPS gets you back te

businass. a Ct i on.

For companies who prefer to own and house their own equipment, NetTek offers
it's Managen‘m (MIT) seluticn. MIT provides a fixed price service for both
on-site and remote support allowing businesses to truly budget their IT

software development, Internet services, web site design, surveillance systems,
L] .o
hire a professional
business using the power of technology.

maintenance costs.
And yes, NetTek still offers traditional network integration and support, custom H i nt |f you're hot a good writer

and IP Phone solutions.

Join the leader. Contact NetTek today. Discover how NetTek can improve your

(757) 321-4000, Toll Free (866) 4-NetTek, or Email: admin@nettek.com 3 copywriter' It is an exce"ent
investment.

&z ©2010 Resolve Digital
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20 Common Mistakes That Sabotage Your Website

6. Not Enough Text

Do you think your photos “speak for themselves?” SEEEEEEEEEEER

They don’t

Table of Mistakes

You need to help visitors understand and appreciate the value of what

they’re looking at.

This is especially important for designers and portfolio

websites.

Sleepir

43

&z ©2010 Resolve Digital
http://refineryhq.com/ Page 9 0f29



20 Common Mistakes That Sabotage Your Website

1. Bad Photography

Too small. Blurry. Generic. Not informative.

Bad photography detracts from your message. It adds visual
clutter and distracts visitors for no reason. Stock photos of

Table of Mistakes

happy smiling people are ignored or worse— they undermine ‘
your credibility because visitors sense they’re fake. & e Y

Good photos enhance your site by providing . l l J '
useful information about your products and —

services.

&z ©2010 Resolve Digital
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20 Common Mistakes That Sabotage Your Website

8. Not Enough Contrast

ZF United Slabss > change oouiry

Low contrast between text and

e I — : g
background makes reading difficult, KOONe 00 o o g
. . Suppar % ‘_:- - Buy | Coatact Us| Log - t gemant | Shapping Carl §
especially for people with less than IR NS e 5
w
perfect vision. This is a very common Now you can focus K
on what matters maost:
problem and reflects a lack of user- your real business.
see the new Xerox @
focus.
Browse Explore Buy
Even some of the world’s largest and most PeaucionEassnent Sam T S s
successful companies are guilty of this mistake. iy | el
Xerox's black text on purple background is an

example of design trumping usability.

Sadly, the design isn’t all that great either.

& ©2010 Resolve Digital
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20 Common Mistakes That Sabotage Your Website

9. Poor Copyrighting

Indecipherable, confusing, meaningless groups of words that make you scratch your
head and say “whah?”

Typos. Misspellings. But the big problem— copy that’s all about your business rather than your visitors.

Table of Mistakes

’7Founded in 1996 Absolute, has a proven track record of high
quality, on-time, price performance achieving a successful
year over year growth. Highly flexible and agile in its
approach to projects; consistently meeting and exceeding

Absolute Turnkey Services, Inc.
customers expectations; set Absolute apart from the —

Contact  About ATS  Jobs

mainstream vendors. Absolute has continuously reinvested in | .« ... caerinpcea printed ireuit Bosrd Assembiy)
Contract Manufacturing. Specializing in Box builds, high

infrastructure, systems and most recently installed solar mix electronic assemblies and provide QA testing whether

Flying Probe or ICT. Absolute has a dedicated RoHS line
for all our lead free assemblies.

Solar Powered Facility

power to reduce costs and environmental impact We look

Founded in 1996 Absolute, has a proven track record of high
. N T . quality, on-time, price performance achieving a successful
forward to discussing your needs and our capabilities in more | yearaveryear gowtn Hgnyfiexble and agie in s approach
to projects, consistently meeting and exceeding customers
expectations; set Absolute apart from the mainstream
vendors.  Absolute has  continuously reinvested in
infrastructure, systems and most recently installed solar power
to reduce costs and environmental impact We look forward to discussing your needs and our capabilities in

more detail at your earliest . "Partners, in your success”

detail at your earliest . "Partners, in your success".

& ©2010 Resolve Digital
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20 Common Mistakes That Sabotage Your Website

10. Using Terms Your Visitors Don'’t

Your site’s goal is to communicate clearly e —

§ i v

CLICK HERE

Most likely they'll click their browser back button.

with visitors. Avoid using terms or jargon they don’t - - P o =
A Fresh Approach to Teaching ~ 4 o
understand, especially in your navigation. A =
(.
o
. . 72 Books . 5 Series . 5 Frogs . 14 Reading Levels L = X
Zip, Zeek, Zak, Zo, Zoosh? Do these link names mean 2 4 2 2
. . . 2= = —
anything to anybody? If someone is really interested 2
P
they might start to click on those right side EREER S v cesoave ~/
ownioac " 4 - 72 Books
. . o Literacy Series 2 P
“footprints” but who has the time to play around? o R o e R ~ 4
2=
14 D

For Educators + Contact Us & About Us

Side note: The combination of red, green and yellow
maybe playful but | find it painful.

This is also an example of mistake #8, not enough
contrast, #3 difficult to scan, and #12 no call-to-action.

& ©2010 Resolve Digital
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20 Common Mistakes That Sabotage Your Website

11. No Clear Value Proposition

“What is your value proposition” is the business-school way of asking:

What's in it for me and why should | do business with you?

Table of Mistakes

That's what your visitors want to know. But most websites fail to answer in a concise or coherent way (if at all).

There are two reasons:

1) The business owner or web designer didn’t think about it

2) They're really difficult questions for most of us to answer

& ©2010 Resolve Digital
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20 Common Mistakes That Sabotage Your Website

11. No Clear Value Proposition (cont.)

Gl < The Integrated Business Group is a

Integrated

Business S uiekly eannect people with i hdli lerhatink,
i can wlp

Group e little worse than most. They

hpoar IBG PRODUCTS SERVICE § M BTRIES EvesiTs TRARING CONBUILTANTE Cotimacr Us

suppose I'd want to do business
. with them because they're gonna
REV MY 2010 YEAR with a new ERP
Solution Microsoft Dynamics?

Trainesg Calendas ST

Fonaraial Garas

Table of Mistakes

At least it doesn’t say 2009.

Rev up your 2010 year
with a new ERP Solution Microsoft Dynamics GP

wa a
b arelallar Muores Aapol
Archived Newslaltars - 2 FE On Tire, urfq

Microsaft
Dynamics Gp

Central Florida's
Microsoft Dynamics GP

Microsoft

Rogister Mow fer
Tr aiming Classes

ve

e GF

Whao We Are And What We Do

Joln ous morthly Mesbep Imtegrabed Business Growp as & Microsoft Gold Certified Partner is 8 leading reseller
Eroup meeting for any implementer, and trainer of Microsoff scocunting, financial, and business management
Microsoft Dynamics GP salutions. Our core products are Migrosof Innamics GF, Microsoft Dvnamics CAM, and

and CRM wher in the Microsoft Odfice shasePoing. 1BG provides these services Tor indusiries including. but ot
Orlanda Area now, lirmised to, Margfsctring Deger Bytion Constroction, Healibtane, RAestaurant
S —— Hesdguarters, and the Sarvice and Support industry, In addition, integrated Business

Group iz & Microsoft Certified Learning Partner snd conducts regular scheduled frasning

&z ©2010 Resolve Digital
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20 Common Mistakes That Sabotage Your Website

12. No Call-To-Action

“What am | supposed to do on this page?”

Don’t make them think, don’t make them guess. Every page on
your site should have a call-to-action that guides your visitors,

one step at a time, to do what you want them to do.

Table of Mistakes

Unless you're a dominatrix don’t use a button that says

“submit.”

Avoid “click here” links.

The best calls-to-action include a benefit:

“Get a no-obligation quote” or “Start your free trial.”

Z ©2010 Resolve Digital
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20 Common Mistakes That Sabotage Your Website

12. No Call-To—Action (cont.)

< Paradigm Technologies has

PARADIGM

SHFTUAARE TRECHNOLOSIES

scrolling news & events, flashing
headers, sliding customer quotes,
and rotating text inside that

PEOPLE | PROCESS | RESULTS

Table of Mistakes

Solutions Partners & Customers Aboul Hows & Evenis Support Hewslelier Case Studies Contaet

strange arrow-wheel. There’s less
Integrated Web Based Solutions for Advertising and Digital Marketing Agencies gO| ng on |n Tl mes Sq uare (bUt

nothing resembling a call-to-

NEWS & EVENTS CUSTOMER QUOTES

Announces Latest Aelease of

Industry-Specific Professional

Services Automation Software ‘&5M has dramaticaly mproved our blling and

with Wab Based NET Arehitectur® cpsh colecton cycle We tum WP inlo AR
and AR inlo cash in a fraction of the time L

action).

P.S. If it happened in 2004 it is no
longer “news.”

NEW YORK, NY — Mareh 15, 2005 used tolake.”
Paradigm Software Technologiss

Attains Gold Certified Partner

Status In Microsoft Partner

3 Reduce Overhead Costs
ragfam

Hew Yark, NY--Octeber 25, 2004
Paradigm Scliware Technologies
announoes the gereral analabiity of its
nevwestreiease of eSenvioesManager

e 5N B0 with veeb based NET architecture

CFO, Pariner of Agency, Sendng Bio-

Medical & PHARMA Indusiry
Hew York, NY--August 18, 2004
Paradigm Software Technologies
anreunces its newest release of
Microsoft
GOLD CEATIFIED m‘;ﬂ- Copyright 2007-2010 @ Paradigm Software Technologies. All rights reserved.
P

P

&z ©2010 Resolve Digital
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20 Common Mistakes That Sabotage Your Website

13. Slow-Loading Pages

Nobody likes to wait for a web page to load.

A study by Equation Research found that 78 percent of
consumers jumped to a competitor's site after
encountering slow-loading pages or errors. Not only
that, they're likely to share their bad experiences via

Table of Mistakes

social networking.

How fast does your page load?

Vertain Software http://www.vertain.com/?sst tells

you, compares the results to benchmarks, and offers
suggestions on how to improve the speed. Free.

©2010 Resolve Digital
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20 Common Mistakes That Sabotage Your Website

14. No Keywords

No keywords in your copy? Expect your site to get very low rankings in the Search

Engine results.

If you want people to be able to find your site you must know the most important keywords they use and
include them in the copy on every page. Each page can and should be “optimized” for keywords that are

Table of Mistakes

relevant to that page. Be sure to include keywords in your Browser titles too (see #15).

Don't try to optimize any single page for more than 2 or 3 keyword phrases or stuff your page with
keywords. Remember you’re writing for people, not Search Engines. Try to use keywords in your page
titles, headers and links.

Google offers a free keyword research tool, as does Wordtracker and Keyword Discovery.

&z ©2010 Resolve Digital
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20 Common Mistakes That Sabotage Your Website

15. Bad Browser Titles

Many small businesses use a generic browser title (usually their company name) and
repeat it on every page throughout the website.

This is a mistake because it denies you three important advantages:

Table of Mistakes

1. The page title shows up at the top of the browser window, orienting visitors and telling them what the
page is about. They know what content to expect (which is reassuring).

2. Your page title also appears on the Search Engine results pages. If it contains keywords you're more

likely to get people to click on it.

3. Youwant a unique, keyword-rich title for each page because Search Engines use it in their algorithms
to determine your site’s ranking.

&z ©2010 Resolve Digital
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20 Common Mistakes That Sabotage Your Website

15. Bad Browser Titles (cont.)

A good title is no longer than 65 characters (including spaces) and contains relevant
keywords specific to the page.

How the browser title appears: Note the site name (Refinery Content Manager) is at the end, after all the
keywords.

Table of Mistakes

2) 0Open Source Ruby on Rails Content Management System (CM5S) - Refinery Content Manager - Mozilla Firefoox
File Edit Wew History Delicious Bookmarks Tools Help

Kﬁ@v C X @ E m ﬁ IIj|h1:|1:l:,|",|"rv.=.~ﬁn».=_~r1,n::rr|s.u.:\::am,,r

How the browser title appears in the Search results. Note the keywords are in bold.

G()Ogle IDDEH source ruby on rails cms Search | Advanced
Web [ Show options. . Results 1- 10 of

Open Source Ruby on Rails Content Management System (CMS ...
An open source Ruby on Rails CMS for small business.
www_refineryems_com/ - Cached

&z ©2010 Resolve Digital
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20 Common Mistakes That Sabotage Your Website

16. Long Forms

Register

Long forms are an obstacle. The more effort required, the

&
o o . o o . o x
more time it takes, the less likely that visitors will complete it. e
2
Nobody should have to read a lot on a form. i — ;
== :
Nothing should interfere with the flow from field to field to the action e EETmTe
button. — R
S

On the example, after filling out all the standard name/email/password

and payment fields, visitors are confronted with big text areas, three

checkboxes and three pulldown menus before they eventually see the

tiny gray “Sign up” button at the bottom.

&z ©2010 Resolve Digital
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20 Common Mistakes That Sabotage Your Website

17. Too many required fields

Only the information that is absolutely This site requires nine fields just to join the mailing list! .
()

necessary should be required on a form. \ 4 ®
Ask for too much and one of two things gy )
.II h P]_?iseﬁ]] outthiseéormto si;l;n upforoardlmai]ing]ist.We\»vi]] keep you apprised of new releases. Fields marked 8

. with * are required to complete your addition. —

WI appen. e . Bl]]]ngy Information '%
|_

*First Name: |

1. Visitors will leave without submitting the form

*Last Name: I

2. They'll enter fake information just to be able to T !

accomplish their goal (c'mon, you know you’ve done “FleseRe = Raa ]

it tOO) *Mailing Address: |

Mailing Addressa: |

*City: |

*5State: | None j
*Zip Code: I

*Day Phone: l—

as 123-456-7850

Join Our Mailing List | Clear Form |
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20 Common Mistakes That Sabotage Your Website

18. About Us Pages That Aren’t

This is the one place on your site where it is OK to focus on you!

One thing we've learned from web analytics is the About Us page is one of the most frequently visited
pages. Of course this varies according to the nature of your business but if you want and expect people to

Table of Mistakes

interact with you, you can be sure they want to know who you are.

That means at least the names of your key staff, a little biographical information, and a photo. Think
of it as a chance to introduce yourself. Say too little and you lose an opportunity to build a relationship with
your visitors. Say too much and they’ll simply stop reading.

Don’t use the About Us page to tell people what you do. It should reflect your personality, your

passion and tell a story that’s human.
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20 Common Mistakes That Sabotage Your Website

18. About Us Pages That Aren’t (cont.)

HOME FILM3 SHORT FILMS THE THEATER HOW WE DOIT ARTIST'S CORNER RENDERMAN COMPANY INFO 4 Pixar dOeS a Surprisingly bad job on their -
About Us History lobs Press Box Frequently Asked Questions . . &J
About page. Clearly their Creative Team [
. . , =
Corporate Overview was too busy to waste time on their own <
website. o
Introduction |"_°
E cotsme e This is BOR-ING.
Short Films
Cotporate Overview Technology

Meet the Execs

Exhibitions

Contact Us
Pixar's creative department is led by John Lasseter, an Academy AwardE-winning
director and animator and the director of Toy Story. A Bug's Life. Toy Story 2, and
Cars (releasing June 9, 2006), as well as executive producer of Monsters, Inc.
(2001), Finding Nemo (2003) and The Incredibles (2004). Under the guidance of
Mr. Lasseter, Pixar has built a creative team that includes a department of highly
skilled animators, a story department and an art department. This team was
responsible for creating, writing and animating all of Pixar's films. Pixar strives to hire
animators who have superior acting ability-those able to bring characters and
inanimate objects to life, as though they have their own thought processes. In order to
attract and retain quality animators, the company founded Pixar University, which
conducts three-month long courses for new and existing animators. Pixar also has a
complete production team that gives the company the capability to control all
elements of production of its films. Pixar has successfully expanded the production
team so projects may be worked on simultaneously.

Disney Relationship
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20 Common Mistakes That Sabotage Your Website

19. Contact Pages Without Contact

Information

Here’s an example of a Contact page that doesn’t include basic contact information.

You have to go to the Retail Location page to find the address, hours, phone number, map, everything you
need to contact this business. But why isn’t this on the Contact page (where they have only a toll-free
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number, fax, and email link)?

>

0
The contact page should also include a simple .;,Co!,'lmgrgmﬂs.:

contact form so you don’t have to open your COO[QES

| || Vview Cookies! | AboutUs | Testimonials | Retail Location || Shipping Policy | FAQs | ContactUs

email program, and they can send you a nice

Subtotal :$0.00 Qty in Basket : 0 View Basket Search | Description v | E
friendly auto-reply message thanking you for »Qpokie Order Center Contact Us
our inquiry and telling you about their new Shop for Upcoming -
y quiry gy SACE ek Send A Box Or Tin Today!

- Graduation

cookie recipe or special deal.
1.888.COOKIE-9 (1.888.266.5439)

- Memaorial Day
Local Fax: 610.272.1020

. . Shop for other USA Toll-Free Fax: 1.877.767.7018
See our blog post on 12 Tips for an Effective Dere.

| Select Occasion Here = E-mail: comments@hopescookies.com
Contact Page. _—

Order with our

& ©2010 Resolve Digital
http://refineryhq.com/ Page 26 0f 29


http://blog.resolvedigital.com/2009/08/13/12-tips-for-an-effective-contact-page/�
http://blog.resolvedigital.com/2009/08/13/12-tips-for-an-effective-contact-page/�

20 Common Mistakes That Sabotage Your Website

20. No Credibility

What's a credibility builder? Anything that reassures your visitors that they can trust you:

(%]
U
~Z
S
Third-party endorsements, awards, affiliations, associations, testimonials, testing services, professionalism, =
(.
spelling... 0
!
o
Here’s a bank site that Comp|ete|y lacks Cred|b|||ty Commerce Online Banking | Americas Most Convenient Bank®
Provides customers with onlne access to financial services,
TH Bassk Dnkine Bank Account Persanal Banking Banking Adcount Cheking Account Buiinews Banking
HOW abOUt FDIC |nsured? Popular Keywords m
D Bank y
How about a contact link or a phone number? Online Bank Account !

Personal Banking

Banking Account

How about an apostrophe after “America?”

Checking Account

Business Banking Related Keywords

Having spent a little more time on this site > ok O Bk Onkine Bank Account | I Persons! Sanking
. Commerce Bank =:km:‘ Savings Acosunt Internet Banking
I've come to the conclusion that not only S— =5 s o
0 T onp o o 0 Hanks Heney Market Accounts Banking Industry
does it lack credibility, it's mighty suspicious. Order chacks e e |

Internat Banking

Checks

I’m OUtta there' SEARCH FOR:
Search

Popelar uearchec: Doline MLasking Senvices, Dpes Maaking Ancouns, Tnkoe Lankog
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Selected Resources

Attention Wizard
Artificial intelligence algorithms simulate human eye tracking. Free
“Lite” Account. http://attentionwizard.com/

CrazyEgg
See your heatmap in less than 2 minutes, starting at $19/mo.
https://crazyegg.com

Feedback Army
Simple, cheap usability testing. $10 responses, $10. The challenge is
to ask the right questions. http://www.feedbackarmy.com/

Keyword Discovery

They compile keyword search statistics from all the major search
engines to create a powerful keyword research tool. Free trial.
http://www.keyworddiscovery.com/

Refinery HQ

Create your own business website in the time it takes to finish your
morning coffee. A simple and effective solution for non-technical
people. http://www.refineryhq.com/

©2010 Resolve Digital
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Resolve Digital

Professional website evaluations starting at $499. We identify
problems that may not be revealed by do-it-yourself testing and
we offer recommendations to fix them.
http://resolvedigital.com/

Usabilla
Collect feedback on any webpage, mockup, sketch or image.
http://usabilla.com/

UserTesting
Watch and hear real people as they use your website. $39 per user.

http://www.usertesting.com/

Vertain Software
Free website speed test.

http://www.vertain.com/?sst

Wordtracker

Discover the keywords you need to succeed online. There's a free
trial and they also offer a link builder tool to boost your search
engine rankings.

http://www.wordtracker.com/
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The Author

Barry Harrison was trained and worked as an architect in Chicago, New York and San Francisco before turning
to the web in 1995 (about the time the first ads with URLs began to appear on bus shelters and billboards). In
2001 he founded Resolve Digital to meet the online marketing needs of professional service firms and other
small businesses.

RefineryHQ
Can’t afford our custom design and consulting? We created RefineryHQ as a do-it-yourself option for sole

proprietors and small business owners. There’s no easier way or faster way to build your website. Make your
own website before you finish your morning coffee!

Sign up for your FREE TRIAL at http://refineryhg.com

Feel free to share this ebook
but please don't sell or
change the content
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