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About the Book

A practical guide to using NodeXL coupled with an in-depth
look into the theory and research behind its development!

Key Features

e Walks you through using NodeXL, the explanation of the
theory and the development behind each step

e Demonstrates how visual analytics research can be
applied to Social Network Analysis (SNA) tools for the
mass market

Order inine at e Presents case studies using NodeXL on popular networks
like email, Facebook, Twitter, and Wikis
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