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Insulation Messages Resonate With Youth

In August 2010, the Council of the North American Insulation Manufacturers Association
commissioned a nationwide poll of 800 registered voters to determine knowledge and views
of the general public regarding energy efficiency and to test messages about the energy
efficiency benefits of insulation. The results revealed messages about the benefits of
insulation resonate particularly well with voters in the 18-34 year-old age demographic.

. % saying this information would rmake them
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“Installing new
insulation is the most
cost-effective way to

reduce household
energy costs, and
smart investments in
energy efficiency will
pay for themselves
through energy bill
savings. Infact,
according to the EPA,
the average
homeowner can
reduce their energy hill
by 20%-40% a year by
installing new
insulation.”
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B o saving this information would make them

“more likely” to install new insulation in their home
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“More than 90% of
insulation is
manufactured here in
the U.S. Installing new
insulation in homes will
create desperately

needed jobs for
workers in the
construction-related
manufacturing sectors
where the jobless rate
remains at near-
Depression levels.”
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B < saving this information would make them
“more likely” to install new insulation in their home
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"Household energy
accounts for roughly
twice the amount of

carbon emissions
produced by cars.
Bringing the levels of
insulation in all
residential buildings up
to code would reduce
carbon dioxide
emissions in the U.S.
by nearly 30%.
According to the EPA's
calculations, this
reduction is equal to

taking more than 2

million cars off the

road for an entire
year.”
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