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Consumer video communications is a hot new market where ven-
dors leverage technologies first introduced as enterprise telepresence products
and services, but in packages and at price points scaled much smaller. Implica-
tions, market segmentation and demand curves need to inform product manag- o |
ers, advertising managers executives and retail strategists. Brockmann & Com- 7 - Brockman
pany designed this annual subscription service to focus on this opportunity. N -

Gender in Decisions?** considers how gender affects de-

cisions about home video communications.

Segmentation and Likely Buyers** presents a seg-

mentation model and reviews the fundamentals of why buyers will buy. 7
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What Will It Take To Win? is the first comprehensive re-

port on the consumer video communications market requirements.

“Insight on the consumer video experience provides a way to learn what 1t will take to win,

in this rapidly competitive market and this subscription series go a long towards that goal.”

Visit www.brockmann.com/subscriptions TODAY to learn more

and begin your subscription.You can charge the
annual subscription service fee at the discounted ~ PayPal
rate of $3,240%* to any credit card or use your

PayPal account for secure payment.

* Offer expires November 30, 2010.
** Report titles and actual content are subject to change without notice.
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