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FedEx and Ketchum Study Benchmarks 
Best Practices in Social Media
An in-depth social media study conducted by FedEx and Ketchum of more than 60 well-known  
companies has found that significant changes are on the horizon for the way companies will use 
social media tools to communicate internally. The study also examines programming, team structure 
and budgeting trends, including how companies are increasingly working across functions to ensure 
collaboration on social media projects.  Interviewees also discuss why some are eager to take a 
leadership role in social media  while others are comfortable in a more general participatory mode.
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FedEx and Ketchum are providing this summary for informational purposes only.  
We are not providing advice, legal or otherwise.
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Social Media Study 
Highlights

The study included a wide range 
of regulated and non-regulated 
industries.  The findings also define 
what constitutes leadership in the 
space, as well as how companies 
plan to use social media tools to 
facilitate communications internally.

http://www.2010socialmediastudy.com/SocialMediaStudy.html
http://www.2010socialmediastudy.com/dworkin.html
http://www.2010socialmediastudy.com/horne.html
http://www.2010socialmediastudy.com/PDF/Margaritisbio.pdf
http://www.2010socialmediastudy.com/PDF/Rocklandbio.pdf
http://www.2010socialmediastudy.com/PDF/Hornebio.pdf
http://www.2010socialmediastudy.com/PDF/Dworkinbio.pdf
http://www.2010socialmediastudy.com/PDF/FedExSocialMediaStudy_FindingsReport_FINAL.pdf
http://www.2010socialmediastudy.com/PDF/SocialMediaintheWorkplace.pdf
http://www.2010socialmediastudy.com/PDF/SocialMediaEngagement.pdf
http://del.icio.us/post?url=http://www.2010socialmediastudy.com/index.html
http://www.facebook.com/share.php?u=http://www.2010socialmediastudy.com/index.html
http://www.myspace.com/Modules/PostTo/Pages/?l=3&u=http://www.2010socialmediastudy.com/index.html
http://www.stumbleupon.com/submit?url=http://www.2010socialmediastudy.com/index.html
http://twitthis.com/twit?url=http://www.2010socialmediastudy.com/index.html
http://digg.com/submit?phase=2&url=http://www.2010socialmediastudy.com/index.html
http://www.google.com/bookmarks/mark?op=edit&bkmk=http://www.2010socialmediastudy.com/index.html
http://reddit.com/submit?url=http://www.2010socialmediastudy.com/index.html
http://technorati.com/signup/?f=favorites&Url=http://www.2010socialmediastudy.com/index.html
https://login.yahoo.com/config/login?.src=bmk2&.intl=us&.done=http://www.2010socialmediastudy.com/index.html
http://twitter.com/fedexblog
http://www.facebook.com/ketchum
http://www.2010socialmediastudy.com/PDF/SocialMediaStudy_Press_Release.pdf
http://agencyroad.na4.acrobat.com/p40633914/

