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WhatTheyThink Consulting Services
WhatTheyThink Consulting Services offer convenient access to a pool of 
experts, consultants, analysts, and researchers for advisory services and custom 
research. The service is led by Cary Sherburne, who brings more than 20 years 
of experience to the graphic arts industry. Our goal is to provide a superior 
experience for companies seeking assistance with business strategy.

For more information about how WhatTheyThink's Consulting Services can 
help your company, and to review the participating industry experts, visit  
http://members.whattheythink.com/consulting/.

Speakers Bureau
Through the WhatTheyThink Speakers Bureau, your organization can gain access 
to many of the industry’s most sought-after columnists, consultants, educators, 
forecasters and commentators.

Visit http://members.whattheythink.com/speakers/ for detailed biographies 
and expert topics, or to submit a request for an expert speaker for your 
upcoming events.

WhatTheyThink speakers travel the world to bring up-to-the-minute expert 
opinions to association events, customer events, internal presentations and 
more.
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