
The first always-on, 

content-driven community 

site that connects the 

health and nutrition 

ingredients supply chain



SupplySide Community is an online environment that 
enables attendees of SupplySide their first “always on” 
destination to connect all year long—serving as the digital 
complement to our SupplySide MarketPlace and SupplySide 
West annual live events.

Delivering content in a blog, comment and message board 
format, SupplySide Community is built of three unique 
communities, per the individual needs within the markets 
we serve:

Supplements
Food and Beverage 
Cosmetics 

SupplySide Community will provide a venue for like minded 
professionals to interact around a new thematic topic each 
month, where participants will be able to discuss, debate 
and define major issues by posting their comments, creating 
links to deeper information, launching message boards and 
more.

Our audience will also be able to download premium 
content such as reports, research and community 
summaries by category (called Definitions) by becoming 
members of the site. 

What is the SupplySide Community?



As a user first comes to the SupplySide Community, they will 
be greeted by the Home Page , where they will find 
highlights from each of the communities—with the 
community leader’s latest blog posts.  They will also see our 
latest reports, message board posts, polls and more.

The user then self selects the community they want to 
enter—Food and Beverage, Supplements or Cosmetics—and 
are taken to that community’s page.

Once on the community page, they can post a comment 
without registering for the site—making it very simple for 
them to discuss, debate and be a part of defining topics.

The user can post questions and start discussions on the 
message boards, but they need to register for the site for 
this privilege.  Once registered, they will also have access to 
all of our premium content—which is deep analytical 
information in the form or community-specific reports.

How to Participate in the SupplySide Community



SupplySide Community Home Page In-Depth

The most recent blog from each of 
our three communities will always 
be featured on the main home page

Supplements, Food & Beverage and 
Cosmetics Community Leaders’ 
most recent blogs, organized per 
community, respectively 

Most recent blogs listed in each 
community by bloggers, moderators 
and members

Top reports from 
each of the 
communities

IMU ad ROS on 
the community 
home page

Top Community 
poll dynamically 
rotating from 
each community

Top banner ad 
ROS on the 
community 
homepage 

Bottom banner ad ROS on the 
community home page



Community Managers lead 
topical discussions within each of 

their respective communities.  
Each is an expert in the field, and 
will dive into the most pressing 
topics affecting the category.  

Their goal is share intelligence, 
whilst engaging our users within 
the community to ask questions, 
debate topics and work together 

to set definitions.

Who Are the Community Managers—and what do 

they do?



The Food and Beverage Community, led by 
industry veteran Doug Peckenpaugh, 

analyzes the most pressing topics facing 
the category.  Primary topics include Food 

Safety, Costs, Natural Ingredients, 
Production, Food Coloring, Regulations, 

Design and more…

The Food and Beverage Community 



Community Page

The most recent blog from this 
community will always be featured 
at the top of the page

The Food and Beverage Community In-Depth

The latest blogs from all of the 
community members in 
chronological order showing 
number of comments

Listing of the most commented on 
blog posts, showing where the 
hottest discussions are taking place

Listing of the hottest 
message boards, 
where members are 
asking their own 
questions in this 
community

Featured poll and 
results from this 
community

IMU ad for the 
specific community 

Banner ad for the 
specific community

Featured report for 
the specific 
community

Bottom banner for the specific 
community



The Cosmetics Community, led by industry 
veteran Lindsay Mattioli, analyzes the 
most pressing topics in this category.  

Primary topics include Cosmeceuticals, 
Natural Ingredients, Regulatory Issues, 

Label Concerns, Safety and more…

The Cosmetics Community 



Community Page

The most recent blog from this 
community will always be featured 
at the top of the page

The Cosmetics Community In-Depth

The latest blogs from all of the 
community members in 
chronological order showing 
number of comments

Listing of the most commented on 
blog posts, showing where the 
hottest discussions are taking place

Listing of the hottest 
message boards, 
where members are 
asking their own 
questions in this 
community

Featured poll and 
results from this 
community

IMU ad for the 
specific community 

Banner ad for the 
specific community

Featured report for 
the specific 
community

Bottom banner for the specific 
community



The Supplements Community, led by 
industry veteran Pete Croatto, analyzes 

the most pressing topics facing this 
category.  Primary topics include 

Economic Adulteration, Supply Chain 
Management, Regulatory Compliance, 

Health Claims, Digestion, Probiotics, Fiber 
and more…

The Supplements Community 



Community Page

The most recent blog from this 
community will always be featured 
at the top of the page

The Supplements Community In-Depth

The latest blogs from all of the 
community members in 
chronological order showing 
number of comments

Listing of the most commented on 
blog posts, showing where the 
hottest discussions are taking place

Listing of the hottest 
message boards, 
where members are 
asking their own 
questions in this 
community

Featured poll and 
results from this 
community

IMU ad for the 
specific community 

Banner ad for the 
specific community

Featured report for 
the specific 
community

Bottom banner for the specific 
community



SupplySide Community Registration Page

Registration on the site is  only mandatory if a 
user wants to launch a discussion on a message 
board, or if they want to download our premium 
content reports.  The user does not need to 
register to view the site, nor to comment on the 
site—this is completely open for the user.

The registration process is painless and quick for 
the user—we have a series of “business card 
data” fields the user fills out, and then they are 
automatically registered with full access to the 
site.

The fields include:
-Name
-Title
-Company Name
-email address
-Password
-Geography/Region they are in



Premium Content for Registered Users

As a registered user, community members have 
the  ability to access premium content on the 
site.

Premium content comes in the form of reports, 
slide shows, editorial content, video and more 
that will be created by the editors and analysts 
from the Health & Nutrition Network at VIRGO.

Our reports will be organized by community—
Food and Beverage, Cosmetics and 
Supplements—and the user will be greeted with 
a landing page that lists all of the premium 
content for that community.

As the user picks and chooses the premium 
content they want to download, they will be 
linked to an executive summary of that content 
and a “download ” button.  Clicking the button 
will automatically download the report, or other 
content, to the user’s computer.



Message Boards for Registered Users

As a registered user, community members have 
the  ability to launch their own discussions via the 
message boards.

The message boards will enable the user to 
control a discussion or debate on a specific topic 
that is of relevance to them.  

As a blog post becomes more popular—and users 
are posting comments—often the discussion will 
splinter off into  different directions.  Message 
boards will let the user continue that specific 
discussion with an interested group.


