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What is the SupplySide Community?’

SupplySide Community is an online environment that
enables attendees of SupplySide their first “always on”
destination to connect all year long—serving as the digital
complement to our SupplySide MarketPlace and SupplySide
West annual live events.

Delivering content in a blog, comment and message board
format, SupplySide Community is built of three unique
communities, per the individual needs within the markets
we serve:

»Supplements

»Food and Beverage

» Cosmetics

SupplySide Community will provide a venue for like minded
professionals to interact around a new thematic topic each
month, where participants will be able to discuss, debate
and define major issues by posting their comments, creating
links to deeper information, launching message boards and
more.

Our audience will also be able to download premium
content such as reports, research and community
summaries by category (called Definitions) by becoming
members of the site.
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How to Participate 1n the SupplySide Community

As a user first comes to the SupplySide Community, they will
be greeted by the Home Page , where they will find
highlights from each of the communities—with the
community leader’s latest blog posts. They will also see our
latest reports, message board posts, polls and more.

The user then self selects the community they want to
enter—Food and Beverage, Supplements or Cosmetics—and
are taken to that community’s page.

Once on the community page, they can post a comment
without registering for the site—making it very simple for
them to discuss, debate and be a part of defining topics.

The user can post questions and start discussions on the
message boards, but they need to register for the site for
this privilege. Once registered, they will also have access to
all of our premium content—which is deep analytical
information in the form or community-specific reports.
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SupplySide Community Home Page In-Depth

The most recent blog from each of
our three communities will always
be featured on the main home page

Supplements, Food & Beverage and
Cosmetics Community Leaders’
most recent blogs, organized per
community, respectively

Most recent blogs listed in each
community by bloggers, moderators
and members

Bottom banner ad ROS on the
community home page
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Who Are the Community Managers—and what do
they do?

Community Managers lead
topical discussions within each of
their respective communities.
Each is an expert in the field, and
will dive into the most pressing
topics affecting the category.
Their goal is share intelligence,

Supplement Community Manager
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1 he Food and Beverage Community

Food & Beverage Community Manager

http://community.supplysideshow.com

The Food and Beverage Community, led by
industry veteran Doug Peckenpaugh,
analyzes the most pressing topics facing
the category. Primary topics include Food
Safety, Costs, Natural Ingredients,
Production, Food Coloring, Regulations,
Design and more...
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1he Food and Beverage Communmnity In-Depth

Community Page

The most recent blog from this
community will always be featured
at the top of the page

The latest blogs from all of the
community members in
chronological order showing
number of comments

Listing of the most commented on
blog posts, showing where the
hottest discussions are taking place

Bottom banner for the specific
community
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1he Cosmetics Community

Cosmetics Community Manager

| . P
ana cosmeceutl

http://community.supplysideshow.com

The Cosmetics Community, led by industry
veteran Lindsay Mattioli, analyzes the
most pressing topics in this category.

Primary topics include Cosmeceuticals,
Natural Ingredients, Regulatory Issues,
Label Concerns, Safety and more...

Vest | SupplySide Marketplace | Supply

S
SupplySide.

Community Home  Abouttis

Whera experts and thought leaders ciscuse, dabats & dafine the issues affecting your businass.

Free 2011 Food & Beverage Report
Includes: Health Claims = Fiber & Weight Management « Ingredients & Immunity » Reducing Sodium « More!

sk FOOMORL

2011 Cosmeceutical Report
iive iress and skin aging, o

[y Fomoumaneste
*«) honestizbeling andral

4

S— '
-

Hiore Reports

Most Recent Blogs

"Health Practitioners.
& Supplements:
Channel Data,
Strategies

& Opportunities
Workshop 4

May 3 = 8:30-10:30am

The Effect of D

0 Marke - Cosmeceuticals or In-Sotween Skin

appear e eirfightagainst Sioly | Reaistertodayt
aging i he bat s wellunder way During cautcalindusires,| SupplySider
pariapateainn

Nay 24, 2011 - Weadowtands Bipstion Cane ~Secavs,

Cosmetics

What doyou predict wil be the future of the
mtraceutical market?

Hore Blogs
Most Comments Hottest Message Boards
N
Related Sites:
o | FRecREPORT | [e—
\ FREE 2011Cosmeceutical Report —
% Inchudes anides on;Onidative Stres & Shin Aging-Ani-Aging Market oouniziioi o
« NSF/ANSI Standard 305 - Natural Oral Care Products - More!

SupplySide.

Community



Community Page

1The Cosmetics Commumnity In-Depth

The most recent blog from this
community will always be featured
at the top of the page

The latest blogs from all of the
community members in
chronological order showing
number of comments

Listing of the most commented on
blog posts, showing where the
hottest discussions are taking place

Bottom banner for the specific
community
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1he Supplements Community
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The Supplements Community, led by
industry veteran Pete Croatto, analyzes
the most pressing topics facing this
category. Primary topics include e i
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and more..
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Community Page

1he Supplements Community In-Depth

The most recent blog from this
community will always be featured
at the top of the page

The latest blogs from all of the
community members in
chronological order showing
number of comments

Listing of the most commented on
blog posts, showing where the
hottest discussions are taking place

Bottom banner for the specific
community
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SupplySide Community Registration Page

Registration on the site is only mandatory if a
user wants to launch a discussion on a message
board, or if they want to download our premium
content reports. The user does not need to
register to view the site, nor to comment on the
site—this is completely open for the user.

The registration process is painless and quick for
the user—we have a series of “business card
data” fields the user fills out, and then they are
automatically registered with full access to the
site.

The fields include:
-Name
-Title
-Company Name
-email address
-Password
-Geography/Region they are in
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Premmum Content for Registered Users

As a registered user, community members have
the ability to access premium content on the
site.

Premium content comes in the form of reports,
slide shows, editorial content, video and more

that will be created by the editors and analysts
from the Health & Nutrition Network at VIRGO.

Our reports will be organized by community—
Food and Beverage, Cosmetics and
Supplements—and the user will be greeted with
a landing page that lists all of the premium
content for that community.

As the user picks and chooses the premium
content they want to download, they will be
linked to an executive summary of that content
and a “download ” button. Clicking the button
will automatically download the report, or other
content, to the user’s computer.
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Message Boards for Registered Users

As a registered user, community members have
the ability to launch their own discussions via the
message boards.

The message boards will enable the user to
control a discussion or debate on a specific topic
that is of relevance to them.

As a blog post becomes more popular—and users
are posting comments—often the discussion will
splinter off into different directions. Message
boards will let the user continue that specific
discussion with an interested group.
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