The Social Media Habits of GEICO, MetLife, Liberty Mutual,

and hundreds of other brands active on Facebook & Twitter...

...analyzed by ymmetric



Some screenshots from the urm-lEmE web application...
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With wmetnc

Get a bird’s eye view and alerts on brands that matter to you

Summary~ of Facebook Pages | sometimes monitor > for the last 7 days

Afiac Allstate Insurance © American Family
Insurance

13,199 37,481
140 281
USA USA

Insurance Insurance Insurance

— Detailed Analytics — Detailed Analytics — Detailed Analytics

See how they Learm more.

Learn more.




With wmetnc

Dive deep into any brand

Analysis of MetLife~ forthe last 7 days

— @ Fans Engagement Content

About this Facebook page Activity in the last 7 days

< MeiLife 9,631 New Fans
=

69,741

[J3 visit the Metlife facebook page Notes & Alerts (What's this?)

Cam e e e
See how they're growing.




With wmetnc

Study their Fan Growth and Fan Profile...

for the last 7 days

Analysis of MetLife

Fan growth in the last 7 days (9,631 FANS GAINED 2

Overview m Engagement Content
MetLife has higher growth rate (16.0%) than the sector (1.3%).

Fans profile (69,740 TOTAL FANS)

Mostly Older, Female and Attached.

Demographic Profile of Fans in United States

- Ty
ale: 3 £ A0

Age Profile (X)




With wmetnc

...and their Rules of Engagement

Analysis of American Family Insurance~ for the last 7 days

Overview Fans Engagement Content

Most posts were by the commumnity. American Family Insurance is engaging well with its community. Here's why

More positive than negative vibes on
this wall.

FaceBook Posts in the last 7 days

How we compute Engage
Engagement Details

Total Posts

14

Admin
3 ng high school football this
tion Tour for the 2
all Came
Fans

11

op in a four-month national tour highlighting America's
top seni selected for the Jan. 5 game.

Sentiment Analysis

The best part of Fall is

the Facebook Wall for American Family Insurance

7 Posts 0 Posts




With wmetnc

Dissect their Content Strategy like never before

Analysis of Nationwide Insurance~ forthe last month

Owverview Fans Engagement m

CONTENT CATEGORIZATION Content Categories

CONTENT TAG CLOUDS
'‘Brand News" posts had the best engagement and these are also the most
common category of posts.

Are the brand's Facebook posts
engaging?




With wmetnc

Dissect their Content Strategy like never before

Analysis of GEICO~ for the last month

Owverview Fans Engagement m

CONTENT CATEGORIZATION

CONTENT TAG CLOUDS

75 years

Not just another word in the wall

company

years young

J| Ignore Fan Posts

www.youtube




With wmetnc

Compare what matters on JRESss001 8



With wmetnc

Compare Facebook fans and...

Comparison~ of Facebook Pages | closely monitor~ for the last 7 days

m Posts Engagement Sentiment

Fans Today

Select: All . None Farmers Insurance has the most fans. New York Life Insurance Company had
the highest growth.

The Hartford

Farmers Insurance

New York Life Insurance
Company

S5tate Farm

TIP: Typically, brands with more followers tend to have lower growth rates.




With wmetnc

Compare Facebook fans and... engagement and more

Comparison~ of Facebook Pages | closely monitor~ for the last 7 days

Fans Posts Engagement Sentiment

Engagement in the last 7 days
Select: All . None Mew York Life Insurance Company engaged best with its fans.

The Hartford

Farmers Insurance

New York Life Insurance
Company

S5tate Farm

TIP: A couple of engaging posts, every once in a while, is all it takes to get your scores up.




twitterd IS similar

with some unique features of its own...



We have...

twitter summary of a brand

Analysis of @NewYorklLife~ forthe last 7 days

— @ Follower & Followee Frequency & Timing Analysis of Replies

About this Twitter ID Activity in the last 7 days

@NewYorkLife 436 New Followers

5,728

Bio (from twitter.com) 0 minutes

EIE KLOUT Score (What's this?

See analysis of @MewYorkLife

Visit the @NewYorkLife twitter
account




We have...

follower growth & followee ratio

Analysis of @NewYorkLife~ forthe last 7 days

Overview Follower & Followee Frequency & Timing Analysis of Replies

Following Follower growth in the last 7 days (436 FOLLOWERS GAINED 2

Currently Following 2NewYorkLife had higher growth rate(8.2%) than the sector (1.9%)

1,604
Following /Followed ratio vs. Category Average

28% < 33%

Tweets by @NewYorkLife

How much life i rance is enough?
http:/ /t.co/ken

One Fam
Countl




We have...

tweet timing (in various ways)

Analysis of @amfam~ for the last month

Overview Follower & Followee Frequency & Timing Analysis of Replies

Tweet Timing

Busiest time was 9am to 12pm

Time fone : US-Eastern

Tweets-by-type

On an average, @amfam had 8 tweets/day. Most of their tweets are proactive.

TIP: Typical ustomer service brands have a lot of replies. And typically, most brands are

gquieter on w nds.




and lots more, including...

@reply metrics: in depth

Analysis of @LibertyMutual~ for the last month

Overview Follower & Followee Frequency & Timing Analysis of Replies

Sentiment of Queries ART (Average Reply Time)

On an average, @LibertyMutual replied in 13hr, 24min
20% of the queries were neutral

79% positive 0% negative

Sample Queries & Replies

Response Time: 33 minutes

REMEMEER: R NI es55 esolution. Nevertheless, acknowledging




And comparisons too...

Compare Followers

Comparison~ of Twitter IDs | closely monitor~ for the last 7 days

m Followees Frequency Timing

Select: All

Mone

Allstate Insurance

Chubb Insurance

Progressive

State Farm

Travelers Insurance

Replies

Sentiment Klout

Total Followers

&Allstate has the most followers. @Allstate had the highest growth.

TIP: Typically, brands with more followers tend to have lower growth rates.




And comparisons too...

Compare Followers... and a lot more

Followers

Comparison~ of Twitter IDs | closely monitor~ for the last 7 days

Followees Frequency Replies

Mone

Allstate Insurance
Chubb Insurance
Progressive

State Farm

Travelers Insurance

Sentiment Klout

Timing of Tweets (%) in the last 7 days

Most tweets happened between Moon and 6PM.

Current Time fone: s Eastern El

The time zone shown abowve will apply to all brands you are analyzing.




Today, most brands are “flying blind” on Social Media !

Lrumnetrice helps you navigate better — with objective metrics & benchmarks
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Contact :

Lakshmanan (Lux) Narayan
CEO & Co-Founder

lux@unmetric.com

+1 (415) 651 4524
+91 9840 573784


mailto:lux@unmetric.com

