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2-Day Essentials SEO Course

Day One:

· Search Engine Academy 6-Step System for search engine marketing

· Keyword Research

· Google Insights for Search

· Write content for the human reader

· Types of content

· Quality content

· Eye tracking studies

· User generated content

· Hands-on exercise

· Can writing actually be easy?

· Hands-on exercise

Lunch

· Where to place your keywords - all web page elements that should be optimized

· Mild re-write for the search engine robots

· Optimize a page

· Improve Your Click Through Ratios

· Hands-on exercise

· Place your pages out for indexing

· Getting your pages found by the search engines

· Ways to get your pages found

End of Day One

Day Two:

· Monitor and benchmark progress

· Analytics observations

· Work in “ranges” of pages

· Writing pages; not working in code

· How To Stay Out of Trouble With the Search Engines

· Spam

· Anti-spam guidelines

· Directory Submissions

· Rules and guidelines for successful submissions the first time

· Linking Strategies Through External and Internal Linking

· External strategies

· Internal strategies

· Site maps

· Sponsored Search Online Advertising Basics

· Search elements

· Quality measures

· Similarities between SEO and sponsored search

· Differences between SEO and sponsored search

· The value of sponsored search

· Ad Structure  

· Key Word Generation

· Bidding Strategies

· Search Targeting Options

Lunch

· The Basics of Local Search

· Google local search

· Bing local search

· Local keyword research with Word Tracker

· Getting the Most Out of Your Blog

· Uses for a business blog

· Blog with a purpose

· Tips for bloggers

· Comments

· Trackbacks

· Blog resources

· Blog search engines

· Pinging

· The Missing Element in SEO: Creativity

· Search Engine Optimization is Part Art and Part Science

· Hands on creativity session

· Group project - apply SEO

· Web Site Reviews

· Priority SEO Action Plan

Final exam

Awards certificates

3-Day Advanced SEO Course

Day 1:

· 6-step process refresher

· Advanced Keyword Research

· KEI

· Behavior research with Word Tracker

· Discover behaviorial trends

· Root keywords

· Think laterally about searcher behavior

· Discover your industry-related behaviors

· Tips for Writing Effective Sales Copy

· Benefits, not features

· Headlines that capture attention

· Emotional content tips

· Personalization of Search

· User profiles

· User intent

· Concept Networks

· Super units - how to optimize them

· Super unit keyword research

Lunch

· Going Local! Optimizing your Local Search Business Listings 

· Local search stats

· What you see in local search

· Top Local Search Listing Engines

· Submitting to top Data Providers

· Best Citation Sources

· Creating Your Listing

· Claim and Verify your Listing

· Claiming your Google Local Listing

· Google Quality Guidelines

· Google Local Listing Reports

· Other Local Listing ideas

· What’s Next in Local? Mobile Search

· VSEO: Optimizing Video for SEO 

· Using Keywords

· Create a Video Sitemap

· Linking

· Format

· User Interaction

· Distribution

· Web Site Reviews

End of Day 1

Day 2:

· Optimization Process Refresher

· Natural Language Processing (NLP)

· What are “themes” about?

· Create well written high quality content and be rewarded by NLP

· How to take advantage of word relationships using Wordtracker

· Working with Database Driven Sites

· Content

· Crawling and indexing

· Social Media

· What is social media?

· Social Media vs. Traditional Media

· Social media components

· Social media rules

· Why do social media

· Why you shouldn't do social media

· Viral media

· Viral campaigns

· The social media process - 5 steps

· Hands on practice time

· Gain Exposure from Google, Yahoo!, and Others Within Just 24 to 48 Hours

· Media release

· Group exercise

Lunch

· Sponsored Search Online Advertising Advanced 

· Search Engine Campaign Structure 

· Campaign Management 

· Performance Monitoring and Tuning 

· Content Advertising 

· Planning Sponsored Search Campaigns 

· Web Analytics

· Web Analytic Programs

· Why do you need to use Web Analytics?

· Web analytics - four elements

· Getting Started with Analytics

· Setting up Google Analytics

· Google Analytics Goals

· Google Analytics Funnels

· Google Webmaster Tools & Sitemaps, Yahoo Sitemaps & Site Explorer

· Google Webmaster Tools

· Google Sitemaps

· Yahoo Sitemaps

· Yahoo SiteExplorer

· Site Reviews

End Day 2

Day 3:

· Competitive Intelligence for SEO

· The Power of Article Marketing

· Article writing

· What readers love to read about

· Submitting to Directories 

· Top Article Directories 

· Easy Ways to Find Markets for Your Articles

· Article Submissions

· Site Technical Issues

· Multiple domains

· Meta tags

· Source code

· URL Canonicalization

· 301 redirects

· External Files for JS and CSS

· Checking your site for issues

Lunch

· Tips for the Professional SEO

Final exam

Awards

End of Day 3

NOTE: 5-day Comprehensive Master SEO course is both agendas combined.
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