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Preface 

At the time of the publication of this book, we 
are experiencing the greatest rate of change 
and innovation in information technology and 
business marketing ever known.

Fundamental changes in media and marketing 
are affecting the way we market everything. 
Of these, none is more important than the 
role of media and in fact, the question of the 
day is: “What is Media and who are the play-
ers?” We argue in our blogs that Internet 
Search is perhaps the new Media. An intrigu-
ing and frightening fact, as Google, once the 
gateway to markets, now appears to have be-
come the Gatekeeper to markets. This will 
have profound effects on all.

Mobile marketing has grown beyond all ex-
pectations and is enabling consumers and 
suppliers in unexpected ways. In India 200 
Million farmers receive payment and subsi-
dies from the Government via Mobile devices. 



Travellers and business consumers are using 
Smartphones to search for holidays and 
products of all kinds. Mobile searches will 
soon be the new norm.

Social media and Web 2.0 have given us more 
ways to participate in the decision to buy and 
to influence others. Anyone can be a partici-
pant in the conversation and consumers can 
voice their reviews and vote for a product as 
easily as clicking a “Like” button.

Almost everyone can publish a blog, article, 
video and even magazines and books. The 
tools to create videos, magazines and books 
cost only a few hundred dollars or are free. 
Just 10 years ago the same tools cost thou-
sands of dollars and were used by a privi-
leged few.

In this open, decentralised and available sys-
tem of communications, Broadcasters and 
Publishers have seen their domain eroded in 
favour of what seems like mayhem. They too 



are changing and adapting. They are moving 
onto the Internet where person-to-person 
communication, personal broadcasts, group 
dialogue, sharing and special interest sites 
are side-by-side.

The new media is a decentralised network ty-
ing together people, communities and re-
gions that previously had no contact who now 
share a common purpose and interest. In-
creasingly, it is becoming a more intelligent 
network with automated systems operating in 
parallel to decipher, 
dispatch and coordinate information and 
communications. 

Marketing in the Age of Participation

In a world that is increasingly mobile, where 
communication is immediate and where me-
dia is merging with the Internet, we are all 
potential consumers, suppliers and reporters. 
We are all participants in creating, sharing 
and influencing our markets and our commu-



nities.  Marketing, as we know it, has funda-
mentally changed. The media and the mes-
sage are now as diverse as the millions of 
people who make up our markets.

While everyone can participate, those that do 
not will be left out. In this new world, busi-
nesses find themselves 
empowered more than ever before to tell their 
own story and are equally compelled to do so.

Telling the story is no longer the exclusive 
domain of media. We are all able to partici-
pate and expected to do so in this new age of 
participation. As business managers we can 
and must engage with the new media.

Telling your Story

This book is about telling your own story. It is 
about the tools and strategies that you can 
use to be heard, participate and find your 
special place in your markets, your 
communities and in the world. It is solution-



oriented and full of information that can be 
put to use immediately.

As business managers and owners you may 
find it preferable to outsource some or all of 
this work. In this case you can use this book 
to guide you in understanding the work re-
quired and in selecting the right company to 
work with. Most professional online market-
ing firms have resources, tools and a network 
of technology and associates that they work 
with to deliver a changing array of services.

Even if you plan to create your own in-house 
team you will find it necessary to outsource 
work at times and for certain services. Even 
the professional firms work with each other 
and build particular areas of expertise. It is 
not easy, and not necessary, to be good at 
everything. There are many professionals, 
both individuals and companies, who excel at 
something you do not care to do or are not 
proficient in. You will save time and money by 



using the right professional services for the 
right job.

This book is written in a time of change and 
with consideration for the changes that we 
foresee. The techniques and strategies dis-
cussed in this book are the basic building 
blocks of the new media. The fundamentals 
of online marketing are constant, but the 
tools, services and frequency are changing 
dynamically. The need for more video story-
telling and all of the techniques and ideas in 
this book will become more vital in the new 
age of participation.

This book is a first in a series that we have 
planned. The books to follow will deal with 
media and marketing at a more philosophical 
level. We will look at changes in Media and 
Marketing and their effect on particular in-
dustries and how your business can excel in 
the age of participation. So let us begin with 
how to build your business online, now: Yip-
pee!
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Review:
A Blueprint for Online Marketing, 

March 7, 2012      Amazon Verified Purchase 

Ian Clayton has managed to pack an impres-
sive amount of information into only 117 pages. 
As an experienced marketing professional, I 
found his no-nonsense advice to be spot-on. I 
have also earmarked several tidbits that I plan to 
put to good use in my marketing plan, including 
identifying keyword competitors, obtaining a 
strategic domain name and creating low-cost, 
high-quality videos.

Every strategy offered has one goal in mind - to 
help small business owners "find their special 
place in their industry" so they can thrive in the 
increasingly competitive marketplace. The book 
outlines concrete steps that I can use to improve 
my brand image, strengthen my business plan 
and attract new clients.

Overall, this book is an invaluable beginner's 
guide that offers useful tips to those who are 
more familiar with SEO, blogs and backlinks. I am 
looking forward to reading the next book in the 
series!


