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Research Methodology

e This is the seventh edition of the “Annual Survey of Market Research Professionals.”

e Like all previous versions, this edition consists of market research professionals who were invited to
participate in an online survey sponsored by MarketResearchCareers.com
(www.marketresearchcareers.com).

e The 2012 survey contained a core of questions from prior editions—providing a longitudinal
perspective. The number of completions by edition are:

= 2012: 500 Completions
= 2011: 550 Completions
= 2010: 495 Completions
= 2009: 612 Completions
= 2008: 700 Completions
= 2007: 237 Completions
= 2005: 335 Completions

e The 2012 survey initiative was fielded between January 12 and February 1, 2012 and obtained a
completion rate of 67.9%.

e In total, the 2012 data have a tolerance (error interval) of +/- 4.4% at the 95% confidence interval.

Statistical Significance throughout the Report:
* Means statistically different at the 90% confidence level
** Means statistically different at the 95% confidence level
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Annual Salary

e Across all job titles, experience levels, and geographies the typical MR professional
now has an annual salary of $99,000—up by 1.9% from 2011.

Annual Salary

Job Title 2012 2011
Project Director $75,750 $60,675
Senior Project Director $73,521 $81,675
Research Analyst $59,540 $51,500
Senior Research Analyst $78,141 $73,935
Research Manager/Director $93,585 $91,586
Senior Research Manager/ Director $112,536 $108,898
Account Executive/ Manager $75,500 $69,702
Senior Account Executive/Manager $86,704 $94,772
Statistician $68,125 $63,125
Brand Manager $80,937 $110,000
Assistant Vice President $124,500 $130,714
Vice President $122,201 $129,560
Senior Vice President $144,708 $157,717
President/ General Manager $139,413 $110,172
Owner $87,644 $95,390
| Total (All Job Titles) $99,016]  $97,141]

Q: In what range does your BASE SALARY fall? (Select one) N=500
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Industry Role

e Again, nearly two-thirds Role of Participants Marketer, Agency,
(64%) of all participants Advertiser or Buyer/User
work for a market of Market Research

. . Services
research supplier—with 299
nearly one-third
working on the ‘Client’
side.
e The balance (‘Other’
ki . ( k) Supplier of Market Other
WOrK 1n various market Research Services 5%

research functions 64%

across many industries. Staffing

Professional /Recruiter
2%

Q: Which best categorizes your company’s participation within the market research industry? (Select one) N=500
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Industry Sectors

e Beyond MR
professionals
working in the
industry, the
survey included a
representative
selection of
industries
including
healthcare, CPG,
advertising,
finance, and
others.

Industry of Participants

Market Research

144%

Healthcare | 17%

Consumer Package Goods 19%

Advertising/Public Relations [ 4%

Banking/Finance []2%
Media/Publishing [ 6%
Consulting 7:| 5%
Retail/Wholesale Trade 7:| 2%

Computer Hardware/ Software/Networking [T 4%

Telecommunications/Data Communications [ 1%

Insurance []2%
Entertainment 7|:| 1%
Education 7:| 3%
Transportation/Travel 7E| 1%
Research and Development 7E| 1%
Hospitality 7I:| 1%
Real Estate 7E| 0%

Local/State/Federal Government [ 0%

Legal |[0%
Engineering 0%
Other ] 6%

0% 5% 10% 15% 20%

Q: In which industry does your company operate? (Select one) N=500
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Market Research Experience

e Nearly two-thirds (61%) of all
participants have over 10 years 1 vear
of experience conducting or

directing market research.
2-5 Years

Years of Market Research Experience

15%

18%

[13%

]122%

6-10 Years

20%
0%

22%
24%

121%

] 25%

4 11-15 Years

22%

123%

[77%

16-20 Years

61% <

15%
5%

m2012
m2011
[@2010
W2009
12008
02007
12005

More than 20 Years
.

S
S
S

] 24%

[15%

27%
27%

R

10% 20%

Q: How many years have you been conducting or directing the conduct of market research? (Select one) N=500
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About MarketResearchCareers

[ o
t MarketResearchCareers.com

Job Ssarch  PostResums  Create Job Agent  Update ProfBs  Fres Downloads — Contsct Us

Post Jobs Saarch Resumes

Emplayer Emaloyer Cliert MR Industry 2011 MR Supgiier Jan Desaripfions
Prizing Testimonials Customer and Salarkes
2at survey

L]

Welcome fo MarketRessarchCaneers. fe first and only career wedshe wiiin e UnRad Siates foousing exclushely on e market research

W fve e most comprehensive datanase of reEumss and
o dedicated o marked neseanch professlonals.

Wth more qualified market research professionals than
Maonsier Hotohs, or Carsarhuliger,
MarkstRessanchCanssrs ks e maksting resean si2mng
headguarters fir sezsoned project diresiors, markst research
SMElESE, MEEEENCN dINECINE B0 VISR presiits.

W LPIGUEN UNDSrStand e INJUStTy, Provias &xpert anling
S2IVICES 10 11l VINUZIY 20y MENkRing MESEren oo Wi 3
selection of qualified protessionals, and delker proven
resulis.

‘S8 WY 50 MENY COMDOTENE NINing MENBQers. MUTEn MES0unce DRotREslonals, Manet Messsrcn suppliers, and MOUESNGSs of skilled NESEsrcners um
1015 10 Mnd MEir MEnEting MeSSErch analEts. MAEing ressarch dineciors and oMer senior posRions. MarkstRassarchCanssrs 15 the only
carsarwahsie naagad by market ressarch prufessionals and the companias thathlre tham

Some of our clants

B Oayer @9 g B
Harketooss [

cisco  harris

Feadoack . Pruasy . Common Markel Research THies'Clossan

\.

We have the mozt market research jobs by employers and recruiters for resume holders

Miarket Research Job She
Hiring Process =g
LOGIN HERE
Typs of Usar:

¢ dot ek (30 )
—

Uisarnames:

Password:

Far: your In?

Market Research News
Sochal Madla Key imflusncar in Mult-
Expozurs Purchaze Pam - 21712012
Siories Of A Sai-Made Continent: -
2172012
Top Locations In Garmany Srow Al The
Expense Of Ecanamically Wesk Reghing -
21712012
US Consumers Hold Businessas
Accountabie Far Online Priacy -
2118/2012
Top Localions In Garmany Grow Al Tha

Expanse Of Economically Weak Raglons —
2M18/2012

Feasd Mew Carssr Articles

J

February, 2012 © MarketResearchCareers.com
All Rights Reserved

¢ MarketResearchCareers.com 63



Contact MarketResearchCareers

e |f we can be of assistance, please contact:

= Mike Carroll, Director Sales & Marketing

email: mcarroll@marketresearchcareers.com
Phone: 1-800-872-5401
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