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UNLEASH THE POWER OF PERSONAS!

Persona Modeler ® , TandemSeven’s new software as a service 
product, takes user-centered design to the next level. The secure, 
Web-based toolset enables user experience professionals to 
unleash the power of personas across the organization, allowing 
stakeholders to focus on customers and users like never before.

MAKE USER RESEARCH MORE EFFECTIVE

Persona Modeler’s Web-based rich media repository provides a 
centralized location for all of your in-depth research findings. Set 
standards and adopt best practices for UX/CX design with:

• Template-driven research

• Collaborative and repeatable workflows

• Flexible customization

CREATE & SHARE POWERFUL 
RESEARCH-DRIVEN PERSONAS

Use Persona Modeler’s dynamic affinity group functionality to 
quickly analyze data. Then, easily produce and share research-
driven personas in multiple high-impact formats for teams across 
the organization, including product, marketing, IT, and executive 
management.

With Persona Modeler’s accompanying iPad app, teams have an 
additional level of visibility and access to all of your organization’s 
personas. Teams can collaborate with colleagues about key 
customers and users directly from the app.

KEEP PERSONAS CURRENT & RELEVANT

Emerging trends and technologies, such as social media and mobile 
devices, can have a significant impact on how your customers engage 
with you. Update and validate user research findings regularly, 
keeping your personas current and relevant.

TandemSeven was founded on the principle of design and technology working in tandem to create superior user 
experiences. And we believe all great user experiences stem from truly understanding your customers or users. For 
over ten years, we have used our proven user-centered design and development methodology to create hundreds 
of compelling user experiences across digital platforms and channels for world-class organizations. Our mission 
is to continually raise the bar of user-centered design best practices through superior UX design and development 
services and product. Preview at: www.tandemseven.com/persona-modeler.

Pain Points & Frustrations
• It’s difficult to filter inactive accounts to avoid    
  receiving alerts on them in the current product

• Would like ability to see delivery date and status 
  for collections

• There is no easy way to create an analytical report 
  using the system

• Would like ability to set and view benchmarking 
  and trending against other businesses, industries,   
  scores, etc.

• Current product does not provide ability to pull   
  trending info and use that in a presentation

• Would like to be alerted when business which they 
  provide credit to change their information (address, 
  ownership, contact info, liens, credit)

Goals
• Track and compare application processing rate,
  performance, and other data to industry averages

• Provide ROI on his department and data cost

• Manage and update credit policies

• Manage a team and reduce turnover

• Manage and report on customer portfolio

Tasks
• Pull a credit report (and decide whether to 
  approve credit)

• Set up and manage credit alerts

• Track overdue accounts and check invoice
  against credit pulls

• Customize reports

Victor works at a large manufacturing company and 
spends most of his day pulling reports and analyzing 
data to improve the company’s portfolio scores and 
collection status. A typical workday for Victor 
involves several meetings, which range from 
presentations to upper management to working
with a credit analyst to process credit applications.

Victor’s been at the company for over 10 years. He 
is very well organized. He is well-liked by the 
customers, because he tends to go the extra mile to 
resolve customer issues.

CREDIT MANAGER

Background
Age: 45
Gender: Male
Education: Graduate, MBA
Marital Status: Married
Children: 1
Geography / Location: New York City
Language(s): English
Ethnicity: Hispanic
Income Level: $210,000

Knowledge
Computer Experience
Internet Experience
Sharepoint Experience
Communities / Social Media
(Personal Experience)
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Attributes
Domain Experience
Motivated
Helpful
Approachable
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The StrategistVictor

“Make it easy 
for me to do 
my job.”

PERSONA MODELER

Credit Analyst

Goals
• Improve my research methodology to 
   create better content in less time

• Pull the most useful/important data for 
   my needs, easily and quickly

• Stay connected to my team to avoid 
   inconsistencies in our output

Tasks
• Pull all historical data, credit reports, and    
   notes for a specific account

• Track accounts and flag overdue accounts 
   for collection

The InvestigatorJane

“Would be nice if the research 
came to me.”

Credit Supervisor

Goals
• Enforce credit policy in the company

• Manage and track high-profile clients

• Pull analytic reports for trending and 
   benchmarking a customer’s payment 
   history and credit scores

Tasks
• Put accounts on hold

• Override decisions made by credit 
   managers about whether to approve or 
   decline an application

The Critical ThinkerRobert

“What data is going to help me make the 
best decision?”


