AN
AR NN

Telecom Network APIs

2016

2012 -

July 2012



Overview:

Telecom Network APIs capitalize on existing network infrastructure to create a vast array of business opportu-
nities for carriers worldwide. In essence, these APIs allow carriers to disseminate a wealth of internal informa-
tion or resources to third parties. This could entail everything from network QoS for video service delivery to
Subscriber Data Management (SDM) for advertising and profiling, the goal being to enable third party develop-
ers to offer services in return for revenues.

Today nearly 9 % of all Web and 5 % of all mobile applications utilize APIs. This figure is expected to increase
to over 68 % by the end of 2016, driven by growing investments from the vendor, developer and the carrier
community. As a consequence, the Telecom Network APIs market is expected to account for nearly $ 75 Billion
in global revenues worldwide by 2016, growing at a CAGR of 37 % between 2012 and 2016.

This report provides an in-depth assessment of the global Telecom Network APIs market, including business
models, value chain analysis, operator and vendor strategies and a quantitative assessment of the industry
from 2012 till 2016.

This report addresses the following key topics:

. The Business Case for Telecom Network APIs: An assessment of the business case for Telecom Net-
work APlIs

* APl Aggregation: The role of API Aggregators, the total cost usage for APIs with aggregation and a re-
view of aggregator API usage by category.

e Value Chain and Telco Operator APIs Usage:  An analysis of the value chain of telecom operator API
usage for services including an assessment of revenue across participants in the value chain from end users,
developers, aggregators to the API owners, and how this economic model will change over time.

*  Network Operator, Application Provider & Vendor Str ategies: An analysis of how operators, applica-
tion providers and vendors will position themselves to capitalize on network APIs

e Telecom and Non-Telecom Network APl Analysis: Evaluation of major Telecom network, Non-
Telecom Network APls, APl “Mashups” globally, and an assessment of which APIs will lead the market in the
future.

*  Market Analysis and Forecasts: A global and regional assessment of the market size and forecasts for
the Telecom Network API market from 2012 to 2016




Companies in Report:

Acision

Alcatel Lucent
Amazon
America Movil
Apigee

AT&T

BBC

eBay

Ebay

Flickr
FONfinder
France Telecom (Orange)
GenSMS

Gilt Groupe
Google

GSMA

Korea Telecom

Target Audience:

API Aggregators

Investment Firms

Application Developers

Mobile Device Vendors

Mobile Network Carriers

Service Bureau Companies

Wireless Infrastructure Vendors

Last.fm
LOC-AID
Microsoft

Mox eHealth
Netflix
Pearson
Placecast
Rogers
Salesforece.com inc
Samsung
Shopping.com
Sprint
Telefonica
T-Mobile
Twilio

Twitter
UnboundID

Telecom Managed Service Providers

. Verizon Wireless

. Vodafone

e Vodafone

*  Wholesale Application Com-

munity
. Yahoo
. YouTube
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Order Form

Telecom Network APls 2012 - 2016

[ ] Single User License ................. $ 2,995 USD
[ ] Team License (2-5 people) ...... $ 3,685 USD

Online Ordering

Customers can order online by visiting report web page:

] company-wide License...... $ 6,995 USD

L] other Licensing options available: Contact
Mind Commerce

[ Order by FAX at 1 877 646 3266

http://www.mindcommerce.com/Publications/TelecomAPI 2012-2016.ph

Tel/FAX: 1-877-MINDCOM (646-3266)

Email: info@mindcommerce.com

www.mindcommerce.com



