


ConCept

A 144-page, 8½x11-inch, perfect-bound publication with a slick, high-gloss format and semi-stiff cover. The
focus will be on Steve Jobs’ world changing innovations and the future of those technologies as told by the
experts and industry leaders. The publication will contain exclusive interviews, photos, new innovations, insider
discounts and the hottest trends in technology products and services. This will be a coffee table quality pub-
lication with a cover price of $9.99 US.

The publication will also be made available as a fully interactive digital publication available in the App Store,
Android Market and Apple Newsstand. Interviews and product demo videos will be presented in the digital
version with all advertisements and URL’s hyperlinks to their respective online destination.

A portion of the proceeds from this project will go to the Jimmy V Foundation for
Cancer Research, one of the premier organizations dedicated to funding innovative
cancer research.

AUDIenCe

The audience for this historic Legacy Series publication will draw from the millions of technology product
users who cross all cultural divides and include participants in the eight industries Steve Jobs and his team
revolutionized in the past 30 years — education, desktop publishing, laptop and tablet computing, telephones,
music, brand-specific retailing, movies and communications. 

Because of the distinctive interviews and editorial focus on innovation, communication and education, this
publication will also have specific appeal to the corporate world and academic community for its discussions
and ideas. 

The other segment not to be overlooked is the average consumer. Apple’s ubiquitous presence in the mar-
ketplace through personal computers, iPods, iPhones and iTunes alone has created an enormous base of
deeply impressionable buyers and over 50% penetration in the US marketplace. The appeal to the consumer
world is enhanced as the publication will come out before the holiday shopping season, and will profile prod-
ucts and services that millions will demand and use in their daily lives. 
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DIstrIbUtIon

In November 2012, Curtis Circulation Services will distribute
250,000 copies nationwide via newsstands, bookstores, air-
ports, convenience stores and specialty retail outlets. Curtis
Circulation is the leading national distributor of magazines. 

7 million digital copies will be emailed as a holiday gift to
opt-in email lists and technology enthusiasts through social
media promotions and affiliate partners. 

10,000 copies will be distributed onsite at the
MacWorld/iWorld Expo in January 2013. This is the ultimate
fan event for those who use, create and love Apple prod-
ucts; nearly 50,000 people are expected to attend. IPW will
have a physical presence at MacWorld/iWorld and the
publication will be distributed, along with products and
samples from advertisers and affiliate partners. 5,000
Copies will also be direct-mailed to Fortune 1000 execu-
tives and CEO Space members. 

eDItorIAl ConCept

� Letter from Editor/Publisher 

� How Steve Jobs compares to greatest inventors 
of the past 250 years 

� Innovations in Medical Technology 
and Research

� Focus on Innovation: Exclusive interviews with 
industry leaders and insiders on the relationship
between Steve Jobs’ core business values and 
the innovative spirit and mission of their 
organizations. 

� Focus on Education: A look at how Steve Jobs’ 
innovations have revolutionized the learning
process. 

� Focus on Music: It is no exaggeration to suggest
that the iPod and iTunes first transformed, 
and then saved the music industry. 
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� Focus on Performance: How the technologies,
products and practices of Steve Jobs translate
to performance across the entire business 
spectrum. 

� Gift Guide: Must-Haves for 2013

� Innovation Nation: Where Tech 
and Business Development Thrive 

� Where to Go, What to Do at MacWorld 2013 

� Innovations in Transportation 

� Tablets, Smartphones, PC’s and accessories 

� The Future of Social Media 

� Sports and Fitness of Tomorrow 

� Green Technology and Energy 

� Health and Fitness

� Gaming for Grown-ups 



rAte CArD

spACe reserVAtIon

Space reservation is extremely limited and is awarded on a first come basis. Although we have time for actual
artwork, due to the historical significance and collectible nature of this publication, once the space is gone,
it’s gone. This publication will have an editorial to advertising ratio of no less than 60/40. Kindly contact
your sales representative to purchase advertising, sponsorship or copies of the publication.

ContACt Us

Innovative Properties Worldwide, Inc.
3400 E. Bayaud Ave., Ste, #333
Denver, CO 80209

Email: info@goipw.com
Office: (720) 708-4250
Fax: (720) 708-4283
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Double-Page Spread in all formats

Full Page 4-color Ad in all formats of publication

Half Page 4-Color Ad

Product shot and description in Marketplace Section

Product sampling at MacWorld/iWorld 2013 

Directory Listing in Magazine with map location & Product Sampling at MacWorld 

Banner Ads (940x100, 220x200, 220x100)

$24,360 net

$17,360 net

$9,950 net

$4,950 net

$3,950 net

$2,500 net

$400, $200, $100



1/6 Page Ad
5.25x2.5” horizontal

Full Page Ad
8”x 10.5”

1/2 Page Ad
7.5” x 4.75”

horizontal

NOTE: Due to Direct to Plate Printing technology, we request that all advertisements be sent in digital form.
Any advertisement that needs production may be subject to production charges. IPW will not be responsible
for discrepancies in color when a color proof is not provided. The publisher will determine ad positions, ex-
cept in the case of a paid position. IPW reserves the right of final approval for all advertising copy.

SUBMIT ADS TO
Meghan Haddad 

IPW, 3400 E. Bayaud Ave., Denver, CO 80209
Office (720) 708-4250 | Fax (720) 708-4283

Email: meghan@goipw.com

DIRECT QUESTIONS TO
Mary Racila, Creative Director

Racila Design
Cell (630) 542-0614

Email: raciladesign@aol.com

FULL-PAGE PRINT AD
Trim: 8.5” x 11”
Bleed: 8.75” x 11.25”
(.125” on all sides)

Live Area: 8” x 10.5”

HALF-PAGE PRINT AD
Floating ads - no bleed
Size: 7.5” W x 4.75” H

SIXTH-PAGE PRINT AD
Floating ads - no bleed
Size: 5.25” W x  2.5” H

PRINT AD SIZES & SPECS

DOUBLE-PAGE SPREAD
Trim: 11” x 17”
Bleed: 11.25” x 17.25” 

(.125” on all sides)

Live Area: 10.5” x 16.5”
Gutter: 1” center, no text

FTP ACCESS
File Title: name files after your company name
Server Address: ftp.legacyseriesmagazine.com 
Username: legamedia
Password: Mz3Rj@e4

REQUIREMENTS

Resolution: 300 dpi
Color: CMYK, process
Format: High-resolution, non-compressed PDF 
Special Instructions: Embed all fonts, optimize for press

WEB AD SIZES & SPECS

WEB ADS
Sizes:  940x100, 220x200 or 220x100 pixels
Color: RGB
Format: JPG, GIF or PNG

QUESTIONS & SUBMISSIONS
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