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Glitterbug® Cosmetics, a Performance Makeup Company, Renews its
Sponsorship of “Secret Diary of an American Cheerleader”

Glitterbug® returns as the official cheerleading makeup sponsor for season two of Cheer
Channel’s hit series. The performance makeup leader will provide makeup for the cast to wear
during filming, and will also give away prizes for contest winners.

San Diego, CA (PRWEB) October 24, 2012 -- Glitterbug® Cosmetics, a performance cosmetics company
provided and distributed by Campus Cheer, has renewed its sponsorship of the hit Cheer Channel Inc. (CCI)
series “Secret Diary of an American Cheerleader”. Glitterbug will partner with CCI for season two of the series
to provide the competition and performance makeup for the cheerleading squads featured on the series.

As the official cheerleading cosmetics sponsor, Glitterbug will provide the cast of “Secret Diary” with glitter
dust, pre-glittered stick-on stars, adhesive colored rhinestones, eye, skin and lip glue, and application brushes.
The makeup company will also participate in CCI contests and give viewers a chance to win the makeup that
they see on the show.

"We are thrilled to announce our continued partnership with Cheer Channel and Secret Diary," commented
Glitterbug Marketing Manager Jessica Rzeszut. "Season one offered young cheerleaders a unique program that
they could relate to, and definitely got the cheerleading world talking. We are confident that season two won’t
disappoint viewers!”

“Secret Diary” is the first original series specifically targeted for the spirit industry, and season one premiered
exclusively online. Season two of the series continues the story of Emma, a high school all-star cheerleader that
overcame personal struggles and became an inspiration to her peers in season one, but now has distribution on
the #1 Dish Satellite Network, Comcast Cable, Omniverse TV, NBC Broadcast and Digital affiliates, Simplyme
Mobile, Roku, Boxee, Mobitv and numerous mobile providers and devices with an audience reach of more than
50 million households.

Season two is already in development, with casting, production and the premiere set for this Fall, at the height
of sideline and competition cheerleading season. Season one included six episodes with a running time of 7
minutes – 10 minutes per episode. Season two will be able to build off of the success of season one, and use
that success to increase the running time of each episode.

ABOUT GLITTERBUG COSMETICS:
Glitterbug Cosmetics is a line of performance makeup specifically developed for cheerleaders, dancers and
other stage performers that offers colors that can be combined to create an original Look. Glitterbug was
designed to help performers stand out, and provides a fun, safe and easy-to-use option for any occasion!

ABOUT CHEER CHANNEL, INC:
The Cheer Channel is the premier online news entertainment network for the millions of cheerleaders, athletes,
dancers and fans of the spirit industry.
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Contact Information
Jessica Rzeszut
Glitterbug Cosmetics
http://www.glitterbugcosmetics.com
877.300.2660

Online Web 2.0 Version
You can read the online version of this press release here.
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