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Indian Food Retail Market Forecast to 2017

Description: Over the past five years (2008-2012), the Indian Food Retail Market has been growing at a rapid pace. The
Indian food retail is the fastest growing sector among other sectors of Indian retail market and is expected
to sustain its growth in the coming years.

“Indian Food Retail Market Forecast to 2017" is a comprehensive research that contains detail statistics, in-
depth analysis, and quality research on Indian food retail market.

The report categorizes Indian Food Retail Market into seven segments such as Fruits & Vegetables Retail
Market, Meat, Fish & Poultry Products Retail Market, Dairy Products Retail Market, Grocery Retail Market,
Processed Foods Retail Market, Non Alcoholic Beverages Retail Market and Alcoholic Beverages Retail
Market to provide a detailed overview of past and present performance of each segment. The segment-wise
future outlook has been given in the report which will help readers to identify the future growth spots and
the market target.

Also, the report categorizes each segment into sub-segments to provide a detailed overview of past and
present performance of each sub-segment.

The report helps readers to understand the Indian consumer behavior and their preferences and the real
scenario of the food retail sector in the country.

The report, also, focuses various distribution networks existing in the Indian market and the market trends,
potential future growth areas, and challenges for the sector.

The report covers elaborate analysis of the key players, both local and international, to help clients
understand the market, its structure and progress in the coming years.
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Figure 128: Forecast - Retail Sales of Pasta based Foods by Value 2012-13 to 2016-17

Figure 129: Forecast - Retail Sales of Confectionery by Value 2012-13 to 2016-17

Figure 130: Forecast - Retail Sales of Chocolates by Value 2012-13 to 2016-17

Figure 131: Forecast - Retail Sales of Beverages by Value 2012-13 to 2016-17

Figure 132: Forecast - Retail Sales of Non Alcoholic Beverages by Value 2012-13 to 2016-17
Figure 133: Forecast - Retail Sales of Tea by Value 2012-13 to 2016-17

Figure 134: Forecast - Retail Sales of Coffee by Value 2012-13 to 2016-17

Figure 135: Forecast - Retail Sales of Carbonated or Aerated Beverages by Value 2012-13 to 2016-17
Figure 136: Forecast - Retail Sales of Malted Beverages by Value 2012-13 to 2016-17

Figure 137: Forecast - Retail Sales of Fruits & Veg. Juice, Nectar, Fruit Drinks by Value 2012-13 to 2016-17
Figure 138: Forecast - Retail Sales of Fruits & Veg. Juice, Nectar, Fruit Drinks by Value 2012-13 to 2016-17
Figure 139: Forecast - Retail Sales of Beer by Value 2012-13 to 2016-17

Figure 140: Forecast - Retail Sales of Wine by Value 2012-13 to 2016-17

Figure 141: Forecast - Retail Sales of Spirits by Value 2012-13 to 2016-17

Figure 142: Distribution Network
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