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Description: Over the past five years (2008-2012), the Indian Food Retail Market has been growing at a rapid pace. The
Indian food retail is the fastest growing sector among other sectors of Indian retail market and is expected
to sustain its growth in the coming years.

“Indian Food Retail Market Forecast to 2017” is a comprehensive research that contains detail statistics, in-
depth analysis, and quality research on Indian food retail market.

The report categorizes Indian Food Retail Market into seven segments such as Fruits & Vegetables Retail
Market, Meat, Fish & Poultry Products Retail Market, Dairy Products Retail Market, Grocery Retail Market,
Processed Foods Retail Market, Non Alcoholic Beverages Retail Market and Alcoholic Beverages Retail
Market to provide a detailed overview of past and present performance of each segment. The segment-wise
future outlook has been given in the report which will help readers to identify the future growth spots and
the market target.

Also, the report categorizes each segment into sub-segments to provide a detailed overview of past and
present performance of each sub-segment.

The report helps readers to understand the Indian consumer behavior and their preferences and the real
scenario of the food retail sector in the country.

The report, also, focuses various distribution networks existing in the Indian market and the market trends,
potential future growth areas, and challenges for the sector.

The report covers elaborate analysis of the key players, both local and international, to help clients
understand the market, its structure and progress in the coming years.
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Figure 138: Forecast – Retail Sales of Fruits & Veg. Juice, Nectar, Fruit Drinks by Value 2012-13 to 2016-17
Figure 139: Forecast – Retail Sales of Beer by Value 2012-13 to 2016-17
Figure 140: Forecast – Retail Sales of Wine by Value 2012-13 to 2016-17
Figure 141: Forecast – Retail Sales of Spirits by Value 2012-13 to 2016-17
Figure 142: Distribution Network

Ordering: Order Online - http://www.researchandmarkets.com/reports/2252814/

Order by Fax - using the form below

Order by Post - print the order form below and send to

                    Research and Markets,
                    Guinness Centre,
                    Taylors Lane,
                    Dublin 8,
                    Ireland.

http://www.researchandmarkets.com/reports/2252814/


       Page 1 of 2

Fax Order Form 
 
To place an order via fax simply print this form, fill in the information below and fax the completed form to 646-607-1907 (from
USA) or +353-1-481-1716 (from Rest of World). If you have any questions please visit  
 
http://www.researchandmarkets.com/contact/ 
 
 Order Information 
 
Please verify that the product information is correct and select the format(s) you require.

 Product Formats 
 
Please select the product formats and quantity you require:

 

 Contact Information 
 
Please enter all the information below in BLOCK CAPITALS 

 
 

Product Name: Indian Food Retail Market Forecast to 2017

Web Address: http://www.researchandmarkets.com/reports/2252814/

Office Code: OC8DIRPPRVRTUT

Quantity
Electronic (PDF) -
Single User: €699

Electronic (PDF) -
Enterprisewide: €1,165

Title: Mr
     
Mrs      Dr

     
Miss      Ms

     
Prof

First Name: Last Name:

Email Address: *

Job Title:

Organisation:

Address:

City:

Postal / Zip Code:

Country:

Phone Number:

Fax Number:

* Please refrain from using free email accounts when ordering (e.g. Yahoo, Hotmail, AOL)

http://www.researchandmarkets.com/contact/


       Page 2 of 2

Payment Information 
 
Please indicate the payment method you would like to use by selecting the appropriate box. 

 

Please fax this form to: 
(646) 607-1907 or (646) 964-6609 - From USA 

+353-1-481-1716 or +353-1-653-1571 - From Rest of World

Pay by credit card: American Express

Diners Club

Master Card

Visa

Cardholder's Name

Cardholder's Signature

Expiry Date

Card Number

CVV Number

Issue Date
(for Diners Club only)

Pay by check: Please post the check, accompanied by this form, to:

Research and Markets,
Guinness Center,
Taylors Lane,
Dublin 8,
Ireland.

Pay by wire transfer: Please transfer funds to:

Account number 833 130 83
Sort code 98-53-30
Swift code ULSBIE2D
IBAN number IE78ULSB98533083313083
Bank Address Ulster Bank,

27-35 Main Street,
Blackrock,
Co. Dublin,
Ireland.

If you have a Marketing Code please enter it below:

Marketing Code:

 Please note that by ordering from Research and Markets you are agreeing to our Terms and Conditions at
http://www.researchandmarkets.com/info/terms.asp


