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It is increasingly important that OTC

OTC FACTS marketers can gain instant access to

the vital facts & figures to support quick

F I G U R E S reaction and accurate decision making.
IN FOCUS | roatinioise adfuyniomed

picture of the OTC industry around the
world, featuring expert analysis and
incorporating full year-end 2012 data
from the only dedicated worldwide OTC
database, Nicholas Hall's unique and

invaluable DB6 2013.

Nicholas Hall's

DB6 2013

GLOBAL OTC DATABASE

e Available in global licence format

e Data to end-2012: validated by
the only dedicated OTC worldwide
database, DB6 2013

e Nielsen has licensed its entire
OTC market data to Nicholas Hall
& Company, further strengthening
DB6 in a number of important
countries and categories.

e 300 pages of facts, figures
& analysis




With extensive knowledge and experience in benchmarking the world of OTC,
Nicholas Hall's OTC YearBook 2013 provides a focused set of data and analysis.

Find all the facts, all the figures, at your fingertips.

Highlighting major
developments and
global trends in 2012,
and forecasting the OTC
outlook for the future

Leading OTC Markets
Coverage of the top 15
markets includes topline
data by category, leading
marketers and
brands — PLUS a
country-by-country
review of regulations,
switch environment,
advertising
and distribution.

Key developments in
individual subcategories,
together with category
values and growth

Rx-to-OTC Switch
Overview of the switch
environment in key
regions — PLUS profiles
of 15 important
Rx-to-OTC switches

Hot Topics
Nicholas and the team
analyse the OTC “hot

topics” such as

the use of social

media, Pharmacy
Point-of-Care and other
growth opportunities.

All the major M&A
activity, joint-ventures
and alliances since
2008 — PLUS coverage
of multiples paid for
acquisitions in the OTC
industry 2008-2013.

Leading OTC
Companies
All the vital facts and
figures for the top 20
OTC players across the
world. Leading 250 OTC
marketers by sales
with CAGR

The leading 250 OTC
brands by sales — PLUS
bullet-point profiles of

the top 25 brands

Comprehensive
overview of the
fast-changing global
retailing environment,
including the expanding
mass market, falling
prices and margins and
exponential growth of
private labels — PLUS
major retailer profiles

New Technology
Overview of latest
activity in technology,
delivery formats
and NPD

Information on the legal
status of ingredients,
company ownership,

brands & marketers and

OTC manufacturers’
associations — PLUS an
OTC glossary

OTC Regional Review
8 major regions come
under the spotlight,
with the focus on key
markets, trends and
developments.




Founded in 1978, Nicholas Hall & Company offers the world's most
complete OTC marketing & business solutions today. We are OTC specialists
dedicated to benchmarking consumer healthcare markets, with an
international network of contacts, offering data & analysis, strategic advice,
and competitive intelligence on a global, regional or local basis.

Nicholas Hall’s OTC YearBook 2013 includes full-year sales data to end-2012
from DB6 2013.

Nicholrs HAll's

DB6 2013  niclsen

GLOBAL OTC DATABASE

DB6 data compiles from a range of What DB6
sources in order to provide the most holds
complete coverage of the
global OTC market
Published Data Detailed coverage of over 60
Manufacturer || (eg:annual Industry countries, representing 97%
Interviews reports, trade Validations
journals) of the global OTC market
Local Experise || » it Data 2,000 brands and 8,000
) from ' including: || Nicholas Hall's companies, nearly 20,000
Nicholas Hall's Nielsen oTC E}(pertiﬁe records and 120 000
Network P . 1
artnership .
Partners pieces of data

To find out more about Nicholas Hall & Company and its services, please visit our website or contact
our team.
www.NicholasHall.com | info@NicholasHall.com

Nicholas Hall & Company Nicholas Hall & Company Asia-Pacific H
35 Alexandra Street, Singapore Land Tower, 37th Floor, NICh OIHS

Southend-on-Sea, Essex, 50 Raffles Place, H I l
SS1 1BW, UK Singapore, H
T: +44 (0)1702 220 200 048623 Benchmarking the world of OTC

F: +44 (0)1702 430 787 T: +65 68297131/2




PRIORITY ORDER FORM
PAY VIA CREDIT CARD AND BENEFIT FROM A 5% DISCOUNT!

| wish to order copies of Nicholas Hall's OTC YearBook 2013, at GB£890* per
copy, less applicable discount:
[[13-5 copies 5% discount [C16-10 copies 10% discount
[J! wish to order a global licence (to include 10 paper copies plus an
electronic copy) for GB£12,100 (Any extra copies above the 10 included
will be charged at £150 each)
N.B. All prices quoted in Pound Sterling
*Price available until 22nd March 2013. (List price: £1,050 after this date)

DELIVERY DETAILS:

Mr/Mrs/Ms/Dr/Other: FirstName: _______ Last Name:

JobTitle: _____ Company:

Address:

City: Post/zipcode: ________ Country:
Tel: Fax:

Email:

PAYMENT DETAILS:
[0 Cheque (payable to Nicholas Hall & Company) for GB£
is enclosed / will follow.

O please invoice my company quoting order no/ref:

1 1 claim 5% discount for payment by credit card.
Please debit my Visa/Master Card/American Express/Diners Club card:

Expiry Security
(O OO O OO &0 > (111

Card billing address if different from above:

Signed: Date: D0/ /
If you do not wish to receive future information from us, please tick as appropriate:
0 mail Cfax [ email
Please fax the completed order form to +44 (0) 1702 220 241.

Nicholas Hall & Company NiChOlHS

35 Alexandra Street, Southend-on-Sea, Essex, SS1 1BW, UK HH”

T: +44 (0) 1702 220 200 F: +44 (0) 1702 430 787 Bendhmarking the vrld of O1C
E: info@NicholasHall.com W: www.NicholasHall.com



