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2013 First Quarter Stats

Pageviews:	

	

 	

 175,459
Visits: 	

 	

 	

 32,606
Avg. Visit Duration: 	

 3m 59s

P o w e r e d  b y

P o w e r e d  b y

A d  Tr a f f i c

Monthly Pageviews Q1 2013

January:	

 	

 45,246
February:	

 	

 60,320   +33%
March: 	

 	

 69,893   +16%
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2013 First Quarter Stats

Ads Viewed:	

 	

 317,283
Ad Page Impressions:	

 146,302

Monthly Ad Views Q1 2013

January:	

 	

 96,661
February:	

 	

 112,569 +16%
March: 	

 	

 108,053 - 04%
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P o w e r e d  b yGender
Male:	

 65%
Female:	

35%

Female AgeMale Age

The index (THI vs total internet) represents the delivery of a specific audience segment compared 
to the internet average of 100. Any increase over 100 means that the property is “over indexed” and 
attracts a more concentrated group of a particular demographic group than in the general internet 
population.

THI Internet Avg. Quantcast Index

<18 13% 9% 1.37x

18-24 6% 7% 0.94x

25-34 12% 9% 1.34x

35-44 12% 10% 1.22x

45-54 11% 9% 1.31x

55-64 6% 5% 1.31x

65+ 4% 2% 1.5x

Household Income

THI Internet Avg. 

$ 0 - 50k 43% 51%

$ 50k - 100k 31% 29%

$ 100k - 150k 15% 12%

$ 150k + 11% 8%

Education Level

THI Internet Avg. 

No College 36% 45%

College 43% 41%

Grad School 20% 14%

Ethnicity

THI Internet Avg. 

Caucasian 67% 76%

African American 9% 9%

Asian 9% 4%

Hispanic 13% 9%

Other 2% 1%

The Hotel Inventory’s audience is mostly 
comprised of: 

Older, affluent, Asian males with 
graduate and post graduate 
degrees. 

last updated on April 13, 2013

THI Internet Avg. Quantcast Index

<18 10% 9% 1.09x

18-24 3% 6% 0.53x

25-34 5% 8% 0.65x

35-44 6% 9% 0.66x

45-54 6% 9% 0.69x

55-64 4% 5% 0.7x

65+ 2% 3% 0.6x
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“The Hotel Inventory is the 
best out of all the internet 
marketing we use.”
- founder of AMHB Network
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94010

Robert Prince
650-200-3068
rob@thehotelinventory.com

Homepage

Map Search

Search Results

Banner Advertisement
$750 (x5)

Banner ads are visible on the 
homepage, state page, search results 
page and the map page. 

The state page is what we display 
when a user searches for a specific 
state.  This allows our advertisers to 
target their advertising to parties 
interested in specific states. 

This banner option will show in all 
states. See option three to learn 
about advertising only in specific 
states. 

The search results page is the 
outcome of a search for anything 
other than a state location. 

Banner ads measure 768 pixels wide 
by 90 pixels high.

Skyscraper ads are visible on the 
same page as banner ads. However, 
skyscraper ads take up more real 
estate on the page and are closer to 
the top of the page with the 
exception of the banner 
advertisement on the homepage. 

This skyscraper option will show in all 
states. See option four to learn about 
targeting specific states. 

Skyscraper ads measure 160 pixels 
wide by 600 pixels high.

Skyscraper Advertisement
$1,250 (x5)
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“The Hotel Inventory is now 
an integral part of my 
advertising strategy.”
- David Bowman, 
Top Listing Agent at 
Amber Hotel Company
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State Page

State Page Banner
$75 (x5 per state)

Our metrics show that many of our 
members search for states more 
often than they do for specific 
franchises. They know what state they 
want to invest in and they know what 
states they can operate in. 

State ads make it affordable for 
advertisers to market their products 
and services to specific states. This 
option allows them to target a more 
localized market. 

Banner ads measure 768 pixels wide 
by 90 pixels high.

State Page Skyscraper
$100 (x5 per state)

As with the general skyscraper ads, 
this advertising option takes up more 
real estate on the page and is closer 
to the top of the page.

Skyscraper ads measure 160 pixels 
wide by 600 pixels high.
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“Advertising is totally 
unnecessary. Unless you 
want to make money.”
- Jef I. Richards
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Property Page

Property Page Banner
$2,500 (x5)

The most popular pages on The Hotel Inventory are the property pages.  There is only 
one ad and it is located at the top of the page.  Only five advertising spaces are 
reserved for this ad space.

Banner ads measure 768 pixels wide by 90 pixels high.

Individual Property Page Banner
$50 (per property) 

Don’t want advertisers marketing on your property page?  For listings parties who 
would not want other companies to advertise on their property pages, it is possible to 
place your own ads only on your own pages.  

This option is only available for your own postings. 
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You may have noticed that each ad space allows for multiple advertisements. Many 
internet companies practice this model and inform you that the advertisements are 
chosen at random. 

Our proprietary system chooses the advertisement based on the number of views the 
ad has already received compared to the other advertisements in the same distribution 
space. This means that we can assure you that your advertisement will receive an equal 
number of views as the other advertisements in the specific space. Whether there are 
two advertisements reserved for a space or five, our system will distribute the 
advertisements equally. 

Note that this, in no way, will guarantee an equal success between the advertisements in 
the same space. 
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