“‘Rather than trying to
impress you with her
knowledge, Rachel

focuses on giving you, the

listener, what you need to
ME improve your content
and conversions.”

- Kate Frank,
Kate Writes Right

FILLINTHEBLANK: When I hear the phrase “content marketing,” I feel :

In Content Marketing: Driving Business in a Post-Mad Men World, Rachel Parker helps businesses
understand the reason why traditional marketing just isn’t connecting with today’s sophisticated customers like it
used to ... and how this new thing called “content marketing” (which isn’t actually all that new) is doing just that.

In Rachel’s one-hour multimedia presentation, you’ll learn:

Why traditional marketing succeeded in the past

How customers’ attitudes have evolved in just the last 15 years—and why this evolution is forcing us marketers
to rewrite our game plan

How big of a “trust gap” exists between customers and marketers (hint: it’s big)

How content marketing helps bridge that gap

Three examples of brands who are rocking the content marketing scene ... and reaping real benefits




